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Rough Proofs 


The Dionne quints now have a 
little brother, but there are no indi- 
cations at present that this is going 
to put their cute little noses out of 
joint. 

S Bit 


Little Brother Dionne just had to 
be news. If he turned out to be 
plural, it was bound to be startling, 
and if he were all by himself, that 
was very, very singular. 


, . ae, 


It really looks as if the railroads 
are coming back under their own 
power, what with stream-lining, air- 
conditioning, and E. H. McReynolds 
being elected president of the 
A. Fa 


Pie 


So many people have turned out 
to be old college class-mates of Gov. 
Alf Landon that it is beginning to 
look as if the University of Kansas 
is a lot bigger institution than any- 
one had suspected. 


, vv 


Jim Farley has taken a leave of 
absence as Postmaster General, but 
don’t worry—your letters will prob- 
ably be delivered all right anyway. 


> VF 


It was written Frank Tinney, but 
it came out in Rough Proofs as 
Frank Finney, which sounds much 
more familiar to advertising ears. 
But Frank Tinney and Jim Corbett 
made quite a team of it in their day. 


7, ww F 


Newspaper publishers were present 
in numbers at the NAB convention 
in Chicago, so that maybe it will 
become necessary to dust off that 
good old phrase, “Benevolent as- 
similation.” 

, 


Maiden ladies who attended the 
A. F. A. Convention in Boston took 
new hope when they found this sign 
confronting them in the taxicabs: 
“Every driver an escort.” 


~~ FF F 


Ken Dyke speaks feelingly of the 
age at which one discovers that not 
all girls are sisters. The saddest 
sequel, though, is finding out that 
they all want to be. 


7» + 


David Sarnoff says that television 
is not just around the corner. Now 
you can go out and buy that new 
radio set without having to worry 
about a trade-in week after next. 


, © 


F. D. R. believes that good taste 
is just as important as truth in ad- 
vertising. Of course; that’s why the 
advertisers this year have a bunch 
of bathing-suit models who are abso- 
lutely the cream of the crop. 


, 


If all of this agitation against 
tree publicity tied up with advertis- 
ing continues, agencies will have to 
conduct their publicity operations 
hereafter through wholly-owned sub- 
Sidiaries. 

+ FF 


If you object to the heat, just re- 
member how good the weather man 
was last winter when he cooled you 
off with those zero zephyrs. 


Copy Cus. 


TO ESTABLISH 
AUDIT BUREAU 
OF THE ETHER 


N. A.B Votes $10,000 for 
Project; to Speed Work 


Chicago, July 9.—The National As- 
sociation of Broadcasters took a 
sharp step forward in the move for 
establishment of a co-operative radio 
statistical bureau with authorization 
yesterday of a $10,000 contribution 
to the exploratory work now being 
sponsored by the Joint Committee 
of Fifteen on Radio Research. 

The money was allocated at a di- 
rectors’ meeting immediately after 
the close of the 14th annual NAB 
convention, in accordance with an 
enabling resolution adopted by the 
convention. Additional funds may 
be devoted to the work under the 
resolutions. 

It marks the first time the NAB 
has contributed directly to the pro- 
ject, contemplating setting up an im- 
partial checking and research unit 
similar to the Audit Bureau of Circu- 
lations in the periodical field. 

Reports at the convention indi- 
cated it would be six months to a 
year before the preliminary research 
is completed. oie 

The contribution was regarded as 
doubly significant because the con- 
vention rejected an amendment pro- 
posing a 50 per cent increase in 
dues to expand such activities. 

Hitherto funds for the exploratory 
research and statistical activities of 
the Joint Committee of Fifteen have 
been provided by the networks in 
co-operation with the American As. 
sociation of Advertising Agencies 
and the Association of National Ad- 
vertisers, participating with the NAB 
on the committee. 


Church Outlines Plans 


Plans for establishment of the 
permanent bureau were outlined be- 
fore the convention in a compre- 
hensive report by Arthur B. Church, 
KMBC, Kansas City, chairman of 
the commercial committee. 

In urging the NAB to contribute 
directly to the project, he cited the 
need of a source of basic, authentic 
information which would “increase 
confidence in the entire radio adver- 
tising medium, eliminate costly dup- 
lication of research efforts and 
establish sound standards of pro- 
cedure.” 

Mr. Church referred to the current 
survey of radio ownership by the 
Joint Committee. 

“I cannot overemphasize the im- 
portance of this achievement,” he 
declared. “There were many de- 
lays, mostly unavoidable. There was 
much preliminary work to be done. 
But—for the first time in the history 
of the medium—authoritative, funda- 
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Myers Elected 
President of 
Broadcasters 


Chicago, July 9.—Despite injection 
of factional differences into general 
deliberations, the 14th annual con- 
vention of the National Association 
of Broadcasters wound up here 
yesterday on a key of harmony with 
election of C. W. Myers, KOIN, 
Portland, Oreg., as president, suc- 
ceeding Leo J. Fitzpatrick, of WJR, 
Detroit. 

Re-appointment of James W. Bald- 
win as managing director by the 
board followed convention resolu- 
tions approving association activi- 
ties under his guidance. 

Mr. Myer’s election was nominally 
a victory for the smaller independent 
station. He defeated Edwin W. 
Craig, WSM, Nashville, Tenn., nomi- 
nated by the election committee, 
and the vote was then made unani- 
mous. Mr. Craig is in Europe. 

With more than 600 members, a 
record attendance, on hand, the con- 
vention refused to enter the dispute 
on super power stations by tabling 
a resolution to limit power to 50,- 
000 watts. 


Agency Bureau Stymied 


Establishment of a _ bureau of 
lagency recognition likewise made 
little progress, a resolution making 
this plan contingent on support by 
individual stations. 

Standardization of educational 
time allotments, with a 5 per cent 
basis proposed was scheduled to 
come up at the convention but was 
voted over for consideration next 
year. 

Cash discounts were aired at a 
panel discussion but no formal con- 
sideration was given by the conven- 
tion. 

The association adopted a resolu- 
tion calling for a co-operative cam- 
paign with radio set and equipment 
manufacturers for general promo- 
tion of the industry. . 

The only floor contest in addition 
tc the presidency found the inde- 
pendent nominee for re-election, as 
a director, H. K. Carpenter, WHK, 
Cleveland, defeated by John F. Patt, 
WGAR, Cleveland. 

Other officers elected were John 
Elmer, WCBM, Baltimore, Md., first 
vice-president; Gardner Cowles, Jr., 
KSO, Des Moines, Ia., retiring direc- 
tor, second vice - president, and 


PUSH COPYRIGHT FIGHT 


N.A.B. Rejects 


VICTORY SMILE 


C. W. Myers 


Harold Hough, WBAP, Ft. 
Tex., treasurer. 


Worth, 


List of Directors 


Directors elected for three-year 
terms were Edward A, Allen, WLVA, 
Lynchburg, Va., retiring second vice- 
president; Eugene O’Fallon, KFEL, 
Denver, and L. B. Wilson, WCKY, 
Cincinnati; with Arthur B. Church, 
KMBC, Kansas City, re-elected. 
Frank M. Russell, WRC, Washing- 
ton, D. C., and NBC vice-president, 
was re-elected director for a two- 
year term. 

Retiring directors, in addition to 

(Continued on Page 18) 


What N. A. B. Did 


Held copyright negotiations to be 
proper association function. 

Elected C. W. Myers, of Portland, 
Oreg., president. 

Voted to join equipment manufac- 
turers in promotion campaign. 

Voted $10,000 for audit research 
bureau. 

Sidetracked plan to establish bu- 
reau of agency recognition. 

Postponed standardization of edu- 
cational time allotments. 

Omitted discussion of standardized 


discounts. 


Last Minute News Flashes 


New York, July 10.—An order 
two acceptance speeches, be paid for 


System, effective at once. 


1932 from the Chicago Tribune. 


with the company for 12 years. 


Networks Order Pay For All Political Broadcasts 


that all political broadcasts, except 
at regular commercial rates has been 


issued by the National Broadcasting Company and Columbia Broadcasting 


Al Steele Leaves Standard Oil of Indiana 
Chicago, July 10.—A. N. Steele has resigned as advertising manager of 
Standard Oil Company and after a vacation in Europe, will become vice- 
president of a company in a different field. He came to Standard Oil in 


Schuman New Space Buyer for Erwin, Wasey 


Chicago, July 10.—John D. Schuman, assistant space buyer for Erwin, 
Wasey & Co., Chicago, hag been appointed media director. 


He has been 


Butterworth Retires After 40 Years’ Service 
New York, July 10.—Benjamin T. Butterworth has retired as adver- 
tising manager of the New York Times, after 21 years in that post. He 
has been connected with newspaper advertising for 40 years. 


Resolution 


for Divorce of Music Issue 


Levy Walk-Out Fails to Accom- 
plish Purpose; Threatens 
New Association 


Chicago, July 9.—Sweeping over 
the opening day blast of- Isaac D. 
Levy, of WCAU, Philadelphia, na- 
tional treasurer, and the last-minute 
opposition of the Columbia Broad- 
casting System’s delegation, the Na- 
tional Association of Broadcasters 
today voted to press negotiations for 
per piece or measured arrangements 
with music owners. 

Mr. Levy “took a walk” at the 
Monday session of the 14th annual 
N. A. B. convention and withdrew 
his station from the organization 
after attacking the conduct of man- 
aging director James W. Baldwin 
and a majority of the board for their 
copyright activities. The Philadel- 
phian also let it be known that his 
station would serve as a nucleus for 
a rival organization. 


Issue Is Revived 


Some expected this action to hush 
the subject of direct association ne- 


gotiations with the American Society 


of Composers, Authors and Publish- 
ers for the duration of the con- 
vention but a CBS-sponsored resolu- 
tion, offered at the closing session, 
caused another flare-up, ending with 
rejection of the resolution to divorce 
copyright from the N. A. B. program 
and adoption of another to press the 
fight. 

It was the general impression, 
however, that with contracts largely 
renewed for a five-year period, no 
situation would develop for some 
time to cause another split over this 
issue. 

Meantime the new bureau of copy- 
right set up by the association is 
expected to be able to demonstrate 
its effectiveness in future negotia- 
tions. 

The final airing of the contentious 
copyright issue was launched with 
this resolution presented by Mefford 
Runyan, CBS vice-president: 


Runyan’s Resolution 


“Experience has demonstrated that 
trade associations function most 
effectively in the interest of mem- 
bers where the primary purpose is 
to promote the economic stability of 
the industry among those who con- 
tribute to its welfare and where 
other association activities are con- 
fined to fields where there is sub- 
stantial unanimity of opinion. 

“The National Association of 
Broadcasters during the years has 
performed many services of great 
benefit to its members in fields 
where broadcasters as a whole have 
common problems and common view- 
points. 

“The NAB is not so constituted 
as to be able to bind any members 
to any prescribed course of action 
either in contracting for materials 
used or in fixing fees for which serv- 
ices will be sold. 


Butcher Takes Floor 


“Therefore, be it resolved, that it 
is the consensus of this convention 
that the association shall confine its 
activities in the development of the 
industry and the protection of mem- 
bers in fields in which substantial 
unanimity of opinion exists and the 
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ADVERTISING AGE 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


This is the first chance I’ve had to 
write since the 4th . and what a 
celebration the boy friend and I had 
on firecracker day! So did a lot of 
other folks. This town of Minneap- 
olis certainly knows how to play! 


The nice part about it is that Ma, 
Pa and the Kids have plenty of places 
to go where they can have fun. Got 
sort of interested and I thought you 
might like to know about it so here 
goes. 


Being a gal that’s not interested 
in too many statistics, I picked out 
a few things advertisers want to 
know about. 


Minneapolis has 144 parks covering 
more than five thousand acres (that’s 
an acre for every 92 folks in town 
. . guess that ought to hold the 
family) For the mashie swing- 
ers, 5 municipal and 11 private golf 
pastures. For those who swish the 
cat guts, 123 concrete and 56 clay 
tennis courts. For those who splash, 
11 lakes with more than 1,400 acres 
of water right in the city limits! 


For the kids, 34 supervised play- 
grounds. The curly-headed guy at 
the Minneapolis Park Board office 
told me more than SEVEN MIL- 
LION people used these parks and 
took part in the activities in 1935. 
He says it will be more this year. 


Summer and winter these Min- 
neapolis Parks are packed. Some 
have sail boats. Some swim. Others 
golf. Thousands ride bicycles (you 
should see me pedal around the lake 
in my shorts. Do I stop ’em!) 


Now I suppose you’re saying 
Ok, Minnie, 
parks. 


but we can’t use your 


Oh, yes you can, dearie. I don’t 
know much about buying power 
and all that stuff, but this is the 
way I look at it. 


When seven million people play, 
they gotta have something to play 
with. Pa and the ’teen-age son aren’t 
going to buy a sail boat if the family 
doesn’t eat three squares a day. Sis- 
ter isn’t going to buy shorts and fig- 
ure-revealing swim suits without hav- 
ing shoes, sox, coats and dresses. 


The kids aren’t going to have bikes, 
pop corn and Chilly Charlies (ice 
cream on a stick, to you) when 
mother needs bed sheets and new 
curtains. 


According to my way of thinking, 
and also from what I see up here 
in Minneapolis, folks have got 
dough to spend. You’ve got some- 
thing to sell. We’ve got something 
for you. The Minneapolis 
Star with the largest daily home 
delivered circulation in Minneap- 
olis! 


This crispy newspaper fills the 
reading needs for these families that 
play. It goes into their homes .. . 
the most homes where folks make 
up their minds what the family is 
going to buy. 


If you want something else, the 
clerk of the district court told me the 
number of marriage licenses issued 
in Hennepin county in June was the 
highest since 1929 and far ahead of 
last year. (No, I didn’t go over there 
to get a permission for the b.f. and 
me.) 


So about all I can say to you is, 
if you like to hear the cash register 
tinkle and if yow’re interested in sell- 
ing stuff to folks in Minneapolis, you 
better look into the circulation of The 
Minneapolis Star. Net paid average 
for June, 116,539. So long, 


THE MINNEAPOLIS 


STAR 


Largest Daily Home Delivered 
Circulation in Minneapolis 


-|not outspoken desires of the inde- 


| that 


officers and directors are so advised 
and instructed.” 


In support of this resolution, 
Harry Butcher, CBS vice-president 
at Washington, D. C., declared: 

“Trade associations tend to com- 
mit suicide if activities favorable to 
the majority and unfavorable to a 
minority, no matter how small, are 
undertaken. Our legislative efforts 
on copyrights are a general industry 
matter. 

“But copyright negotiations where- 
in the NAB tries to negotiate con- 
tracts for groups or a number of 
groups must be handled by someone 
with power to act. They are not mat- 
ters for the association. 

“Why should the industry, needing 
a united front, tear itself apart on 
the question? That’s the position 
of CBS.” 

Ed Craney, KGIR, Butte, Mont., 
the attack on the resolution. 


led 


Can’t Avoid Issue 


“I don’t see how we're going to 
sidetrack copyright by a resolution,” 
he said. “We could if the networks 
would free stations of liability, but 
I can’t see how we can take this 
problem out of the realm of the asso- 
ciation if deals are made by net- 
works which affect us all. If the net- 
works had taken on Warner Bros. 
music we would have taken it on. 
We have to take on music that’s pop- 
ular. 

“Inasmuch as one industry can dic- 
tate in the matter I think we must 
keep the question in the NAB until 
a solution is worked out.” 

With support only from the CBS 
delegation the resolution was voted 
down decisively. 

Subsequently a_ resolution was 
passed instructing the board to con- 
tinue negotiations on copyright and 
give its support to the bureau of 
copyright. 

Mr. Baldwin with the implied but 


pendent station operators as a fac- 
ter, proposed that the NAB continue 
to represent the industry in the 
copyright battle pending develop- 
ment of the newly-created bureau of 
copyright of the NAB. 

The floor airing of copyright was 
touched off by the not-unexpected at- 
tack of Mr. Levy, who had sought 
endorsement of the directorate of 
approval of a five-year extension of 


of the board and himself had been 
explained in NAB bulletins. 

He did add, however, in 
ing his report, that some of the 
members, going through the last 
rough year, “had gotten seasick” 
and that for every station which 
dropped from the NAB, two would 
enroll. 

Discussing the new copyright 
bureau headed by Edward J. Fitz- 
gerald, of New York, he said, “this 
means that for the first time broad- 
casters are paying attention to their 
own business.” 


conclud: 


Seeks New Supply 


He outlined the intention of the 
bureau to start a supply of materiai 
from the public domain for the or- 
ganization’s own use to “tide over 
in periods of emergency.” 

“Some of you are impatient,” 
said. “Two years will probably be 
necessary for us to free ourselves 
of existing injustices. And we must 
remember that each member is a 
bargaining power.” 

Contrasting with 
applause at the conclusion of Mr. 
Levy’s address, Director Baldwin 
drew a burst of handclaps when he 


he 


the scattering 


contract with ASCAP before the 
Warner Bros. withdrawal. 
Reviews Long Fight | 

Mr. Levy reviewed actions of the | 


board and Director Baldwin, charged 
that the necessity subsequently to 
sign separate contracts with both 
ASCAP and Warner Bros., saddled a 
needless extra expense on associa- 
tion members. 

“My complaint,” he declared, “is 
not with the board as a whole but 
with 10 members and Mr. Baldwin.” 

Making his remarks personal, Mr. 
Levy said he urged Mr. Baldwin to 
call a board meeting last August 
to take up ASCAP’S extension offer, 
but the meeting was not called un- 
til three months later. Then, he 
declared, Mr. Baldwin refused to 
send letters approved by the board 
advising the membership to accept 
the contract renewals. The climax 
of these encounters, he said, was the 
withdrawal of Warner Bros. from 
ASCAP. 

“Baldwin ruled as a dictator, influ- 
enced by a number of men who 
don’t yet know what it’s all about,” 
Mr. Levy declared. ‘For the miser- 
able mess you are in you can thank 
Baldwin and the ‘Secret Ten.’ ” 


Makes New Charges 


He charged that three of the ten 
members of the board aligned 
against him in the copyright dispute 
signed with ASCAP for extensions 
of contract without informing the 
membership. 

“T am for peace,” he declared, “but 
you can’t have peace with misman- 
agement. You are headed for dis- 
aster and I see the handwriting on 
the wall.” 

He then announced his intention 
of withdrawing his station from the 
NAB and forming a new organiza- 
tion. 

Mr. Baldwin made no direct reply 
Mr. Levy’s attack in following 

to the rostrum, except to say 


to 
him 


concluded his report 


Harmony Pressed 


When President Leo J. Fitzpatrick, 
of WJR, Detroit, called for discus- 
sion, Mr. Runyan took the floor and 


urged that such controversial issues 

be divorced from the NAB to insure 

harmony. 
“We are 


going on divergent ways,” 
he declared. “If such matters 
threaten our solidity I feel we 


should handle only non-controversia) 
issues.” 


A. J. MeCosker, of WOR and Mu- 
tual Broadcasting System, who has 


been an ally of Mr. Levy in the 
copyright question, took the floor in 
mild support of Mr. Levy, declaring 
he is opposed to some of the actions 
of the directors but agreeing with 


struction engineer, and Bill West, WTMV, East St. Louis, 


SOUTHERN DELEGATION DISCUSSES PROCEEDINGS 


Left to right, Hoyt Wooten, WREC, Memphis; Truman Ward, WLAC, Nashville, ex-president, NAB; Joe Chambers, con- 


i. 


Mr. Runyan’s suggestion to remove 
controversial issues from the NAB. 
Both Herbert V. Akerberg, New 
York, vice-president of CBS in 
charge of station relations, and Wil- 
liam S. Hedges, manager of stations 
for National Broadcasting Company, 
expressed the opinion that the copy- 
right issue is one to be determined 
by individual stations or groups and 
taken out of the scope of the NAB. 
Mr. Akerberg also said that Mr. 
Levy, in expressing his opinion, was 
talking for WCAU and not CBS, in 
which he is a heavy stockholder. 

Following Mr. Levy’s walkout, Mr. 
Akerberg disclosed that the network 
is working to keep its affiliates in 
line. 

“We have succeeded well, and 
there have been no defections,” he 
commented. 

Mr. Levy, in announcing his new 
organization plans, declared that 35 
of the nation’s biggest stations 
would join. He declined to identify 
them but said the organization will 


be ready to begin operations in 
September. 
At the close of the convention, 


however, there were no official with- 


drawals other than that of Mr. 
Levy's station. 
“No Big Shots” 
His new organization, Mr. Levy 


declared, would restore the Warner 
Bros. folio to ASCAP and provide 
legal service in Washington for 
members for a nominal fee. He said 
there would be no “officers and no 
big-shots.” 

“We'll just all be members 
work like  hard-headed 
men,” said he. 

Various association 
pressed belief that Mr. Levy might 
be induced to return to the NAB 
fold. He originally announced an in- 
tention to leave the city immediate- 
ly but made a_ short appearance 
Tuesday in the convention hotel, re- 
{iterating his announcement that he 
was leaving at once. 

The general opinion expressed by 


and 
business 


members ex- 


members was that Mr. Levy, an ad- 
mitted expert on copyrights, made 
an unfortunate choice in using the 
rostrum of the convention to an- 
nounce his plans for a competing 
group although many regard his 
complaint as justified. 

While there were rumors of sup- 
port from some association members 
who have suffered in the copyright 
battle, there was no overt break to 


follow the Philadelphia station 
owner in withdrawal from the cen- 
tral body. 

Unity Is Sought 


Many of the members were 1look- 
ing to Mr. Fitzpatrick, regarded as 
a conservative, and were inclined to 
follow his keynote plea for unity. 

Mr. Fitzpatrick, called to Wichita, 
Kans., shortly after the opening of 
the second day’s session by the ill- 
ness of his mother, censured the as- 
sociation for “washing out dirty 
linen in public.” 


He made no direct mention of the 
copyright situation but declared 
“the factional discord is due largely 
to misconception of our problems.” 

“The true situation is that there 
are not two sets of problems, one 
for the big stations and one for the 
little,” he continued, “but three sets 
—one for the big stations, one for 
the little stations and one for radio 
as a whole. 


“We should keep these problems 
to ourselves, clean house mentally, 
and present a united front to the 
common enemy.” 


Albany Papers Move 
Pending Remodeling 


The Knickerbocker Press and AIl- 
bany Evening News business offices, 
Albany, N. Y., have been transferred 
to the Albany County Bank Building 
for two months because of plant al- 
terations. 

Classified and circulation depart- 
ments will remain at the regular lo- 
cation. 


all questions relating to actions 
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WFBM_ Indianapolis........... CBS 
WDAF Kansas City ........... NBC 
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WTMJ Milwaukee ............ NBC 
= 8 8 WSM Nashville ............. NBC 

WSMB New Orleans........... NBC 


0 a rr. NBC 


WFIL' Philadelphia .......... NBC 
Once upon a time the heat of mid-summer meant dog gy 


day doldrums for radio advertisers and radio stations. bec genie - 
Not now. WEAN Providence ........... CBS 

KSL Salt Lake City. ......5.% CBS 
THIS YEAR THESE STATIONS ARE CARRYING ~— WOAl SanAntonio........... NBC 
THE HEAVIEST SPOT BROADCASTING SCHED- — KOMO) scamte 2000020... NBC 
ULES IN THEIR HISTORIES. KHQ ) 

; WIS co 

This is partly because advertisers have found by expe- WMAS Springfield ........... CBS 
rience that they can get phenomenal results from well KVOO Tulsa................ NBC 
planned. practical, summer Spot Broadcasting. | rey CBS 


But it is also due in no small measure to the fact THE YANKEE NETWORK 


that advertisers are concentrating their radio sched- TERAS QUALITY RET WORK 
THE NORTHWEST TRIANGLE 


ules on the stations that experience has taught them 


: Re ; 
are the biggest producers. the Untied mae 


Fall schedules will be even fuller. Foresighted buyers EDWARD PETRY & COMPANY, INC. 


ae : : NEW YORK DETROIT 
are making definite reservations on these stations now. CHICAGO SAN FRANCISCO 
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OUTLINES PLANS 
FOR CONDUCT OF 
C0- OPERATIVES 


Consumer Distribution Corpo- 
ration Issues Booklet 


New York, July 8.—Plans for the 
operation of consumer-owned  de- 
partment stores under the guidance 
of Consumer Distribution Corpora- 
tion were announced this week in 
the booklet, “The Need for Con- 


sumer Co-operation and a Plan for 


Its Expansion,” issued by the cor- 
poration, 

In addition to offering local stores 
the services of a central purchasing 
and management unit, the corpora- 
tion will furnish management per- 
sonnel, assist in organization, 
ply information for use by consum- 
ers, assist smaller stores handling 
food and other necessities, and fa- 
cilitate financing. 

Under the program outlined in the 
booklet, the corporation will assume 


sup: | 


| 
direct managerial control over each | 


store for not less than five years, “to 

|}insure the adoption of sound busi- 
‘ness policies and methods to make 
certain that the stores will be effi- 
| ciently managed.” 


| 
| 
| 
| 


At the end of this five-year pe- 
riod, ownership of the corporation 
begins to revert to the member 
| stores, and at the end of ten years, 
| the corporation will automatically 
come under the complete control of 
| the locally-owned stores. 

Eventually it is hoped that a 
‘eague of firmly established, co- 
operatively owned and _ controlled 
stores will come about through this 
program. 

Consumer co-operation on a large 
| scale will provide mass distribution 
to insure the continuance of mass 
production, the booklet contends. 
Progress of co-operatives in Eng- 
land, Finland, Sweden and other 
countries is cited as evidence of 
benefit to consumers. 


| Stores Get Control 
| 


“Hope of Business” 


Savings to purchasers as a result 
‘of lower prices in co-operative 
|stores will be spent for more goods 
and services, which means greater 
employment, the booklet asserts. In 
consequence, through greater speed 
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BIRDS ARE PLANNING 


AUGUST 20,WHEN THE 


THIS MARKET OF MONEY 


|by Edward A. Filene, Boston mer- 


|chant. Directors are Roy F. Ber- 
gengren, managing director, Credit 
Union National Association; Percy 


of distribution, profits are likely to 


continue and even increase, wher- 
ever production is efficient, it is 
argued. 

“It is only the most superficial ob- 
servers, then, who can see in con- 
sumer co-operation any menace to 
existing business. It is the hope of 
business. It is the only constitu- 
tional way which has so far been 
discovered of solving the most men- 
acing of our business problems,” 
the booklet contends. 

The corporation has $1,000,000 as 
initial capital, which was furnished 


S. Brown, associate of Mr. Filene; 
Howard A. Cowden, president, Con- 
sumers Co-operative Association, 
North Kansas City, Mo.; James C. 
Drury, marketing instructor, New 
York University; Murray D. Lin- 
coln, secretary, Ohio Farm Bureau 
Federation; Peter James Warbasse, 
president, Co-operative League of 
the United States, and Mr. Filene. 


Brown Promoted 


W. S. Brown has been promoted 
to advertising manager, Canada Dry 
Ginger Ale, Inc., New York, suc- 
ceeding F. E. Carson, who recently 
joined National Distillers. Mr. Brown 
was previously assistant advertising 
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1HEAR SPORTS AFIELD HAVE 


=e 
hy UPPED THEIR 


GUARANTEE TO 185,000 
STARTING IN OCTOBER, 
%] AND ADVERTISERS ARE 
SY PROTECTED THRU JANUARY 


CIRCULATION 


THE WISE 


IN BEFORE 


ISSUE GOES 
AND SELL 


SPORTSMEN 
OLD RATE. 


35,000 NEW SUBSCRIBERS IN 4 MONTHS 


Not to mention a 50% news-stand sales increase, SPORTS AFIELD added 35,000 new 
subscribers in the first four months of 1936. 31,000 were men who voluntarily sent their 
subscriptions direct to publisher. No premiums used. Watch SPORTS AFIELD go up! 


SPORTS AFIELD. . bags the limit of America’s spending sportsmen 


SERIOUS BUSINESS AT NAB CONVENTION 


a _ 
a 


Ford Billings, of WCAE, Pittsburgh, and George W. Johnstone, of WOR, New 
York, talk it over, while one of the pretty girls who distributed copies of 
Advertising Age stands pensively in the background. 


Nine Out of Ten | 


Are Cosmetics Users 


The National Beauty Institute re- | 
ported that the American cosmetic | 
market has about reached the satu- 
ration point, and that cosmetic manu- | 
facturers must look to women of | 
other lands for wider markets. 
Through a _ survey, the _ Institute 
found that nine of every ten women 
use cosmetics. 

The survey showed that 86.7 per 
cent of American women use lipstick, 
76.9 per cent rouge, 59.4 per cent per- 
fume, and 42.5 per cent talcum pow- 
der. Eleven per cent of the women 
are blondes and 7 per cent natural 
redheads. 


Press Agents Elect 
Harry K. Smythe 


Harry K. Smythe of Affiliate Enter- 
prises has been elected president of 
the Chicago Amusement Publicists’ 
Association. 

Other new officers are Ted Weber, 
Chicago Daily Times, vice-president; 
Louis Abramson, Allied Theaters of 
Illinois, secretary; C. E. Dennison, 
Neisser-Myerhoff, Inc., treasurer; 
Bellman D. Jones, Edgewater Beach 
Hotel, publicity director; and Wil- 
liam F. Crouch, Quigley Publications, 
sergeant-at-arms. 


Bratesman M oves 


Stuart Bratesman has become art 
director for Eastern Advertising Co., 
Boston, coming from Boston Consoli- 
dated Gas Co., where he held the 
same title. 


Wilson in Fabrics 


William A. Wilson has been ap- 
pointed publicity director, American 
Fabrics Company, New York. He was 
previously with the Midas Trade 
Mark and Patent Bureau and Gillette 


Publishing Company. 


Reiter- Jaeger 
Organization 


Bought by T-A 


Chicago, July 9.—Trans-American 
Broadcasting & Television Corpora- 
tion, New York, headed by John L. 
Clark, former manager of WLW, has 
purchased the station representation 
organization of Reiter & Jaeger, Chi- 
cago. 

Reiter & Jaeger now represent in 
Chicago stations WLW, Cincinnati; 
WCAU, Philadelphia; WHAM, Roch- 
ester, and WIBX, Utica, N. Y. The 
old firm name will be discontinued. 

Virgil Reiter will be transferred 
to New York to handle Trans-Amert1- 
can station representation from 
offices at 521 Fifth Ave. C. P. Jaeger 
will continue as head of the Chicago 
office at 333 N. Michigan. 

As previously reported, Trans- 
American will be composed of four 
branches. One will buy and lease 
stations, another will provide coun- 
sel on station management, another 
will sell time and handle promotion, 
and the fourth will make transcrip- 
tions. 


Railway Paper Resumes 


The “Reading-Jersey Central Maga- 
zine” has been re-issued by the Read- 
ing Company and Central Railroad 
Company of New Jersey. The origi- 
nal publication was discontinued sev- 
eral years ago. 


Gillette m7 Test 


Gillette Safety Razor Co., Boston, 
is testing community sings over the 
Yankee Network. 


THOS. P. PALM 


LaMONICA - 


& ASSOCIATES 


BEACH NEW YORK BEVERLY HILLS 


PUBLICITY 


Public Relations, Radio Relations 


CENTRE SQUARE at LEHNS COURT, EASTON, PENNSYLVANIA 


How much new equipment do 
they intend to buy to take care 
of increased business? 


AMERICAN BUILDER 


AND BUILDING AGE 


CHICAGO 


How many _ contractor-builders nw Yom GF 
operate power hand saws? Hoists, [i 
compressors, pumps, tractors? [i_—— 


AS Henry Busting 
LOS ANGELES 
Union Bank Biting 

AN FRANCISCO 
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ADVERTISING AGE 


July 13, 1936 


: pu Time Confirms Piao 10. 2% Gain a 


For New Magazine 


New York, formally announced July 


: 7 plans to publish a new weekly pic- | 


. azi P Per Cent 
ture magazine shortly. The name Week Endine iitesenae | 
has not been determined. ‘Sanuary 4... bene 
Robert L. Johnson, vice-president Chicago, July 10.— Although the} January 11........ 2) 
of Time, Inc., will take active charge | Fourth of July holiday held down re- | January 18... . + $3 
of the new magazine as mele linge td lineage last week to levels wi’ +33 
director, with ——_ pepper imei those of the week preceding,| February 8... 110 
mel assistant advertising manag r newspapers in 66 major cities re-| February 15... 0.8 
e of Time, as advertising manager. : ; Tabreary 99. 42 
ya |porting to ADVERTISING AGE carried | cataner 38. 119 
R | 10.2 per cent more lineage last week March 7.... 23 
Hay Joins Federal than during the corresponding week {ae rch es t a 
: or March 21... ; + 6. 
T. Park Hay has been appointed by | of 1935. ai ae. . +31 
Federal Advertising Agency, New)! A total of 13,348,831 lines of re-| april 4..... ; 14.8 
York, as executive to handle public |tail display was carried last week,|April 11..... +2.9 
relations and transportation adver-| compared with 12,111,293 lines last |APri! 18... a ' +01 
isi H formerly director of | : eo 1 April 26...... oes eee 4.6 
iblie cceicee a T : tinental on for a gain of 1,232,538 lines. ay L3.4 
ta Re nemagg ol _ +. ranscontinen | For the year to date, the news- May 9.... Hy 
iecenetentil ‘papers in the reporting cities have |@¥ }0- °° begs heeeenhs i ae 
: ° ‘earried a total of 450,376,263 lines|\jay 30......... eee +5.9 
Hillbom Art Director ‘of retail display advertising, com-|June 6.... _ +76 
Ralph H. Hillbom has been named ‘pared with 429,174,045 lines during Tune 13... seeeeeeecers bee 
| . . « @C weVew ee . . . . =e 
chief of the art department of B. F. ithe corresponding period of 1935.) June 27...........00-0ccceceee +8.9 
Goodrich Co., Akron, O. Before he;|,.. . : A Pa Re 
: ‘ sai | This is a gain of 21,202,218 lines, or | July 4.......ceeeeeeeeeeeeeee +10. 
joined Goodrich in 1933, he was art | ‘ Tetatied Gaures tor each of the 
director of the Record Publishing | 4-9 per cent. 


Co., St. Augustine, Fla. 


* . 
Confirming a news flash in Apb- R a | ] n a 
VERTISING AGE last week, Time, Inc., | et t ine ge 


tremely heavy retail advertising. 


the beginning of the year, follows 


Is Registered 


the last year for each week sinc 


Gain Is Second Largest lation which appears on this page. 


; The gain for the Fourth of July 
Missey Transfers | g : a. 
Kenneth F. Missey, formerly with | “ee* was the second largest of the Shows “Clipshave 


Collins, Miller & Hutchins, has |¥¢@" being exceeded only by the in-| (lipshave, Inc., Port Chester, N. Y 
joined the sales staff of Photo-En-|¢tease registered during the week 
gravers Company, Chicago. ‘of June 20, when distribution of mil- 


CHRISTIAN 


HERAILD 


The September issue inaugurates a 
new’ page size—429 lines —adopted 
by vote of Christian Herald readers. 


| lions in bonus money caused ex- 


| The record of cities measured, 
|showing percentage of gain or loss 


e 


cities measured is given in the tabu- 


” 


is introducing a new electric shaving 
device, the Hanley Clipshave, at $10. 


43 
i 
* ‘NALS Rk 


Swank and the Demon Rum 


We repeat—this is not a sermon in morality, just sound common 
business sense. 


Alcohol has achieved a social standing in the large cities. But 
there are still many parts of the United States where the Demon 
Rum is regarded as Public Enemey No. 1. Why? Because the 
leaders of those communities regard it so. 

Do not underestimate the power of these leaders. “They amended 
the Constitution. Their notions of propriety became the law of 
the land. 


You may not have liked it; but as business men you are bound to 
respect their power. 

‘That power is being exercised today tor or against the goods 
you sell. You can put it to work for you by understanding and 


advertising to the leaders of the communities outside the big cities. 


‘The measure of this leadership is not swank but 


RESPECTABILITY 


which is compounded ot character, family, behavior, and adequate 
means. 


‘The advertising medium that reaches these leaders is Christian 
Herald. It is the most powerful class medium in America. 


Gray -O' Reilly. 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


27-Week 27-Week 


Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
July 6, July 4, Gain July 6, July 4, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Asem: Ov cseeiccs 8,046,802 8,291,022 +3.0 228,634 263,583 +15.3 
Atigomta, GR. «acce 7,137,649 7,855,862 +410.1 212,212 227,738 +7.3 
Birmingham, Ala. 6,134,506 6,985,678 +13.9 166,068 205,730 +23.9 
Boston, Mass. .... 10,563,634 10,567,183 ..... 228,144 277,453 +216 
Bridgeport, Conn.. 5,822,096 6,086,228 + 4.5 160,832 137,900 +14.3 
Buffalo, N. Y. .... 8,753,340 8,471,136 —3.2 221,648 237,846 +7.3 
Camden, N. J. .... 2,074,794 2,099,953 +1.2 62,227 67,945 +9.2 
Cedar Rapids, Ia.. 2,467,024 2,590,196 +5.0 102,956 77,294 —24.9 
*Chattanooga, Tenn.3,954,517 3,559,061 —10.0 117,662 121,036 +2.9 
Chicago, Ill. ..... 14,570,837 15,722,442 +7.9 382,734 421,485 +10.1 
Cincinnati, O. .... $8,532,448 8,796,658 +3,1 259,459 258,591 —O0.3 
Cleveland, O. .... 9,400,597 10,210,193 + 8.6 261,957 304,970 +16.4 
PIRI INM, TON, occces 9,769,296 10,588,940 +8.4 277,65 297,613 +7.2 
a 7,497,160 7,066,112 -5.7 184,884 201,348 +8.9 
Pee Ce ‘seek | skew ae ..axenes ee 189,070 153,520 —18.8 
Des Moines, Ia... 3,318,951 3,356,786 +1.1 93,071 94,546 +1.6 
Detroit, Mich, ... 10,976,450 11,275,642 +2.8 269,821 331,935 +23.0 
a Bk sennaus 3,672,886 3,717,156 +1.2 109,802 99,846 —9,1 
Evansville, Ind... 6,234,942 6,839,882 +9.7 194,250 298,144 +53.0 
Fall River, Mass.. 1,700,835 1,810,842 + 6.5 45,462 65,067 + 43.1 
Deemt, BRIG cceses 4,467,120 4,768,360 +6.7 134,036 150,962 +-12.6 
i eee 2,692,481 3,154,206 +17.1 77,420 102,242 +32.1 
Grand Rapids, Mich. 4,770,006 4,809,682 +0.8 143,052 150,234 +5.0 
Greenville, S.C. .. 3,188,963 3,023,677 —5.2 110,754 110,488 —0.3 
Houston, Tex. .... 6,696,956 7,272,163 +8.6 215,096 264,250 +22.9 
Indianapolis, Ind.. 8,670,936 9,012,345 +-3.9 270,678 280,071 +3.5 
Jersey City, N. J. 1,170,231 1,318,908 +12.7 30,968 43,031 +39.0 
Kansas City, Kans. 1,095,556 1,228,556 +12.1 40,628 43,645 +7.4 
Knoxville, Tenn... 4,578,207 4,965,990 +8.5 155,036 158,214 +2.0 
Little Rock, Ark.. 4,903,850 4,825,861 —1.6 161,644 179,662 +11.0 
Lynn, Mass. ..... 5,377,918 5,311,858 —1.2 96,978 80,150 —17.4 
Manchester, N. H. 1,840,561 1,784,877 —3.0 48,853 68,775 +40.8 
Memphis, Tenn. .. 5,813,430 5,787,058 —0.5 198,758 175,812 —11.5 
Milwaukee, Wis... 6,802,129 7,558,330 +11.1 209,846 249,342 +18.8 
Minneapolis, Minn. 7,436,954 8,019,695 +7.8 235,553 259,995 +10.4 
New Bedford, Mass. 1,732,596 1,692,628 —2.% 53,130 52,080 —2.0 
New Orleans, La.. 9,462,092 10,038,126 +6.1 281,050 307,702 +9.5 
New York, N. Y... 29,872,329 33,495,135 +12.1 646,028 843,198 +30.5 
Brooklyn, N, Y. .. 3,735,186 3,627,006 —2.9 73,459 108,729 +48.0 
oo a 4,853,968 4,984,098 +2.7 179,578 180,740 +0.6 
Oakland, Calif. .. 3,785,792 3,941,391 +4.1 107,376 101,970 —5.0 
Okla, City, Okla... 5,386,899 5,795,675 + 7.6 203,812 179,396 —12.0 
a) S| ee 5,796,228 5,776,753 —0.3 162,676 153,520 —5.6 
Philadelphia, Pa... 14,650,288 15,005,617 + 2.4 325,856 382,183 +17.3 
Phoenix, Ariz. ... 3,839,455 3,911,908 +1.9 124,684 121,562 —2.5 
Pittsburgh, Pa. .. 12,432,394 11,872,076 —4.5 331,100 311,892 —5.8 
Portland, Ore. .... 5,383,150 6,042,868 +123 168,420 213,444 +26.7 
Providence, R. I... 7,176,662 7,065,301 —1.2 192,957 195,248 +1.2 
Richmond, Va. ... 6,029,660 6,677,342 +10.7 179,984 218,876 +27.2 
Rochester, N. Y... 9,338,833 9,546,337 +2.2 265,964 297,594 +11.9 
Rock-Island,Moline 4,002,812 4,428,622 +10.6 149,186 141,372 —5.2 
Sacramento, Calif. 5,386,510 5,777,607 +7.3 142,849 111,219 —22.1 
San Antonio, Tex. 2,904,463 3,412,226 +17.4 95,683 99,246 +3.7 
San Diego, Calif.. 6,559,986 7,095,538 + 6.6 212,562 267,470 +25.9 
San Francisco, Cal. 7,380,593 8,059,050 +49.2 216,690 219,160 +1.1 
South Bend, Ind... 4,351,019 4,539,385 +4.3 110,123 136,949 +24.4 
Spokane, Wash. .. 3,338,653 3,708,134. +11.1 123,452 135,660 +9.9 
St. Louis, Mo..... 9,183,160 9,557,505 +4.1 205,125 252,025 +22.9 
St. Paul, Minn... 6,277,794 6,930,600 +-10.4 190,938 190,682 —0.1 
Syracuse, N, Y. 6,429,195 6,611,075 + 2.8 166,502 173,621 +43 
Tacoma, Wash.... 2,916,329 3,511,353 +20.4 66,374 105,615 +591 
Tampa, Fla. ..... 3,426,124 3,133,580 —8.6 92,848 “101,934 = =+9.8 
Toronto, Ont., Can. 12,350,054 11,829,697 —4,2 312,623 297,435 —4.8 
Washington, D. C. 19,041,752 21,301,365 +11.9 539,435 651,849 +208 
Worcester, Mass.. 6,689,991 6,783,234 +1.4 170,110 171,250 +0.7 
Youngstown, O. .. 5,326,016 5,492,487 + 3.1 122,882 159,747 +30.0 
Wotal << 60-66 429,174,045 450,376,263 +4.9 12,111.293 13,343,831 —+10.2 
*Local rate increase of both papers believed to be affecting lineage record. 
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Effective coverage in this Important Dual Market 
«+. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 
Indusrrial and 


Commercial KEENEY PUBLISHING COMPANY _Seatal 
Air Conditioning 6 N. MICHIGAN . . CHICAGO Air Conditioning 


KETTERLINUS 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


BOTH PAPERS 
ARE ABC " ae 
AND ABP ‘re 
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— —_ 
® The market area in which The News and 
The Journal enjoy an influence unrivaled by 
that of any ot - wk Cy = 
i Z fo | ne Northwa 4 Pt ey ms 
ws- "arement in population, wealth, income, in. ia DR nies SRP Se Oi QN ol Pari SE SmRCS : is ed 
dustry, and finance. Here is the State’s most Oy . ae ZWh s x <~ PP, | : Te Wacbah? | 
steractive market not only, because tis Sales Fogued SERDAR) She rma ne) osaf eta enbY Hore yh R02 2iPr suse OS sey De Kae pennies) 
organization to work. : \ : i oy 
reent 
Gain 
' Loss 
+15.3 
+ 7. ’ 
+ 23.9 
+ 21.6 
+14,3 
+7.3 
+9.2 
—24.9 
+2.9 
+10.1 
—0.3 
+16.4 
+7.2 
+8.9 
—18.8 
+1.6 
+- 23.0 
—9.1 
+53.0 
+ 43.1 
+-12.6 
+ 32.1 
+5.0 
—0.3 
+ 22.9 
+3.5 
+ 39.0 
+7.4 
+2.0 
+11.0 
—17.4 
+ 40.8 
—11.5 
+18.8 
+10.4 
—2.0 
» 
RA 99 
a lexas ajor arke 
+0.6 
—5.0 : 
—12.0 
—5.6 
$17.3 
58 
Tet Texas’ State Charter provides that it may divide itself up into several states whenever its 
fata citizens desire. Should this option ever be exercised—which is quite doubtful—one section will 
—6.2 stand out whose population, wealth, and development compare favorably with almost any present 
r: a7 state in the Union. 
oa <> It is the Dallas market territory—less than a tenth of the area of Texas but containing more 
as y ' than a fourth of her population. 
—0.1 
cone There are more than a million and a half people within this Dallas area. It is more people 
+88 than there were in the whole State less than a half century ago, and of course their individual and 
+a The Official collective wealth is far greater. 
+ 30.0 ° ° . : 
F102 Attendance Total This area is not only an agricultural empire of first rank, but it contains the largest oil field in 
at the the world, several smaller fields, important timber lands, salt, lignite and other mineral develop- 
T E X A S ments, and rich dairy, cheese, live stock and other industries. 
CENTENNIAL For the people of this market The Dallas N ews is an essential part of everyday life. It is on 
the breakfast tables of a majority of the substantial and worthwhile homes. Within a some- 
EXP O S ITI O N what smaller area The Journal, in the afternoon, carries out the traditions of character and service 
Is approaching the built up through the years by The News. 
SECOND MILLION The job of advertising to this market is done thoroughly by these two papers alone. 
Texas’ Mayor Market Ni ewspapers John B. Woodward, Inc., Representatives 
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ADVERTISING TO 
BE STIMULATED 
BY NEW TAXES 


Barton Addresses Pacific 
Coast Convention 


Seattle, Wash., July 9.—With the 
theme of general business optimism 
stressed, members of the Pacific 
Advertising Clubs Association heard 
Leslie M. Barton, New York City, 
predict an unprecedented advertis- 
ing era because business men will 
put their money into this channel 
rather than “give it to the govern- 
ment under the new tax bill.” 

His statement was made at the 
four-day 33rd annual convention of 
the association here which wound up 
today. The convention was attend- 
ed by a thousand members, with Lou 
Townsend, of the Bank of San Fran- 
cisco, being elected president for the 
forthcoming year. 


Mr. Barton, vice-president of 
O’Mara and Ormsbee, Inc., newspa- 


per representatives, stressed that ad- 
vertising, particularly within the 
building industries, will “exceed any- 
thing we have ever known” as busi- 
ness avails itself of this method of 
employing what otherwise will be 
taken as tax money. 


Stars on Program 


Other speakers included Mrs. 
Emma Proetz, vice-president of the 
Gardner Advertising Co., St. Louis, 
Mo.; Walter D. Whitcomb, Portland, 
Oreg.; L. B. Williams, director of 
the California Dried Fruit Research 
Institute, San Francisco; Merrill P. 
Sands, vice-president, Dictaphone 
Sales Corporation, New York City; 
Edward F. Flynn, St. Paul, Minn., di- 
rector of public relations of the 
Great Northern Railroad; Leonard 
E. Reed, western division manager 
of the United States Chamber of 
Commerce, and Gilbert P. Farrar, of 
American Type Founders. 

Mrs. Proetz’ address was devoted 
largely to a picture of advertising as 
an attractive avenue for well- 
equipped youth, and the P.A.C.A. 
voted to hold a separate junior ad- 
vertising departmental at the next 
convention in Salt Lake City. 


Contest Winners Guests 


In keeping with emphasis on the 
training of youth in advertising, 
Reinhard W. Knudsen, of Eugene, 


Oreg., winner of the college division 
of the recent ADVERTISING AGE essay 
contest and Margie F. Weaver, 
Seattle, third place winner in the 
high school division, were guests at 
the convention. 


Mr. Sands, in his address, urged 
fusion of sales and advertising man- 
agement as a means of gaining most 
effective results. 


“Sales management and advertis- 
ing management are not fused,” Mr. 
Sands declared, “when they are 
merely related to each other or are 
in general agreement with each 
other or are in any other way loose- 
ly joined.” 

He urged abandonment of sepa- 
rate budgets for different types of 
advertising such as sales promotion, 
literature, direct mail, etc., and the 
allotment of a f2parate section in 
the advertising budget. 


Gets Expert Care 


“When they are really fused,” he 
said, “everything that can be classi- 
fied as advertising receives the 
same expert care and attention as 
all other parts of the advertising 
program. Material designed only 
for the salesman is as skillfully 
treated as that designed for the pub- 
lic.” 

Mr. Williams urged the curbing of 
publicity unless carrying a sound 


(Continued on Page 35) 
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PREFERRED POSITION FOR DOMINO 


NATIONAL LEAGUE 


W. L. Pet.! W. L. Pet 
St. Louis .37 23 r++ a 29 30 .492 


Chicago ...35 22 .614|Boston ....29 33 .468 
Pittsburgh.35 24 .503 Philadel. ..21 40 °344 | 
New York.32 26 :552|Brooklyn ..21 41 1339 


YESTERDAY'S RESULTS 
a New York 6, St. Louis 4. 
t Boston 3. Cincinnati 2. 
At Brooklyn 2-6, Chicago 7-4. 
At Philadelphia 6, Pittsburgh 7, 


CELLOPHANE WRAPPED lO 


NEBRASKA 


Leads all other states 
in farm income increase 


ieee TPES. 


; at kona sh 2 


(Ist Quarter of 1936) 


Keep your eye on Nebraska! 


markets you are looking for. 


One of the easiest to reach. too! 


ad 


With a total farm 
income (first 3 months of the year) of $63,329,000 ... 
with greater gains than any of the other 47 states— 
Nebraska is one of the best of those “ 


ONE paper. the 


LOmagha. 
or 


ready-money”™ 


Napa. rn oa — 


Omaha World-Herald, at ONE cost. does the complete 
advertising job in Omaha. 
families in the Omaha city zone 
Herald paid circulation in this city zone is 55,549 Daily 


Notice—Omaha has 57,581 


the Omaha World- 


Representing 96.4% coverage—85.9% by carrier boy, 


alone! 


lal 


| FIRST in Circulation, Advertising and News 


Merits a Place on Every ‘‘A’’ Schedule 


O'MARA & ORMSBEE, 
New York Boston 


Chicago 


INC., 


National 
Detroit 


San Francisco 


Total paid circulation, 135,158: Sunday, 132.980. 
Write for new Omaha Fact-Book!! 


Per Capita: 


Advertising Representatives 
Los Angeles 


Standing of _ 
Clubs Home of 


Domino’s Copy 


Richmond, Va., July 9.—A news- 
paper campaign which threatens to 
rival that of Wm. Wrigley, Jr. Com- 
pany in continuity has been launched 
by Larus and Brother Company for 
Domino cigarettes, with the baseball 
standings of the sport pages as the 
locale. Wrigley runs on the comic 
pages. 

The advertising, catching the 
smoker in that expensive and recep- 
tive mood with which he turns to 
the baseball results, has been so suc- 
cessful that papers are being added 
constantky to the list. 

In most of the 40-line advertise- 
ments, the double meaning into 
which many baseball phrases can be 
twisted is turned to the advantage 
of the ten-cent cigarette. A _ bold 
treatment is used, most of the ad- 
vertising being in reverse. 

Williams and Bramen, Chicago, 
are placing the campaign, said to 
represent the first advertising tie-up 
with an editorial 
pages. 


WEBR, Buffalo, to 
Join NBC-Blue Net 


WEBR, Buffalo, recently 
by the Buffalo Evening News, which 
operates WBEN in that city, will join 
the NBC Blue network July 15. 

Arrangements for making WEBR a 
Blue network outlet were completed 
July 7 at the National Association of 
Broadcasters’ convention in Chicago 
by A. H. Kirchhofer of the Evening 
News, and Frank Mason, NBC vice- 
president in charge of station rela- 
tions. 


Stoddard Appointed 


Robert H. Stoddard has been ap- 
pointed city sales manager of Butler 
Brothers, Chicago, succeeding C. I. 
Baily, who has been made assistant 
general sales manager. 


Nemer’s New Work 


Samuel N. Nemer has left Frizzel 
Advertising Agency, Minneapolis, to 
direct sales and advertising for Wool 
Products Industries, Inc., St. Paul. 
The latter will use trade papers and 
direct mail in a fall campaign for 
blankets, mittens and winter sports- 
wear. 


Bogle, Tyndal Move 


Taylor Freezer Co., Beloit, Wis., 
announced appointment of John Bo- 
gle, recently with Udylite Co., De- 
troit, as sales director. John T. Tyn- 
dal has resigned as vice-president of 
Taylor to join Mills Novelty Co., Chi- 


/ cago. 


Baseball Standings 


| — LEAGUE 
W. L. Pet w. 
ow Terk. 40 20 ‘664! Detroit, me 


-500 
| .36 25 .590i Chica: .-29 29 .500 
Cleveland. 3} 29 3971 Philadel.” -21 af 362 
| Wash’gton.31 31 .500' St. Louis +220 37 .351 


YESTERDAY'S RESULTS 
At Cricage 5. Philadelphia 11. 
At Louis 0-6, Boston 3-3. 
At Detrort , New York 
At Cleveland 8, Washington 3. 


COAST LEAGUE 


W. L. Pet.| Ww. L. 
.46 39 .541' San Diego. .43 ++ 


Miasions.. .500 
| Seattle....46 39 .541. San Fran.,.41 44 432 
Portiland...42 36 .538i Los Ang. ..40 45 .471 
Oakland :..44 38 :537: Sacr’mentp.32 50 .300 


YESTERDAY'S RESULTS 
At Portiand $e 8, San Francisco 2-4. 
At Missions 5-0, Sacramento 10-3. 
a Beattie 2-1, Los Anxeles 6-5. 
t San Diexo 20-3, Oakland 4-2, 
Second Kames, 7 innings. 


ve.! W. L. Pet. 
Fred’ick.293 101 Sesion 186 ae 38 
"ie -34ui Holt .... ° 
ore.. 3331 Bo + -280 3 -239 
Brucker.206 66 .321|Caster .. 59 14 .236 
Clab’gh. 47 78 .316|Cronin .. 77 18 .234 
8.C’s’r’'t.140 42 .300| Liska ... 5. 
French., 14 4 .286/Flynn... 6 .207 
Howell..210 59 .2813| Larkin .. 4 .190 
Lee .....264 73 .277|Posedel... 3 7 .163 
P.C's'rt256. 66 .258| Radonits. 1 .125 


AMERICAN ASSOCIATION 


Milwaukee 5, Kansas City 0. 

Minneapolis 3, St. Paul 4. 

Indianapoiis 0-11, Columbus 19-10. 

Toleio 8-4, Louisville ‘8 (first game ten 
innirg:). 


INTERNATIONAL LEAGUE 


Baltimore 3-1, Albany 4-3. 

Toronto 4-1, Rochester 14-4. 

Buffaic 6-3, Montreal 1-1. 

Newark 5-9, Syracuse 4-7 (second game 
12 innings). 


feature on sport | 


acquired | 


WISN Raises Rate for 


Political Broadcasts 


WISN, Milwaukee, has increased 
its station rates 50 per cent for polit- 
ical broadcasts. 

WISN is the only Hearst station 
which has increased its rate for such 
programs. 


Stocker President 
of Display Experts 
Glee R. Stocker, St. Louis, was 
elected president of the International 
Association of Display Men at their 
convention in Cincinnati. 
J. W. Teter, Cincinnati, was elected 
first vice-president, and Frank Bing- 
ham, of South Bend, treasurer. 


Macfadden Profits 


Show Big Increase 


Net profit of Macfadden Publica- 
tions for the first four months of 
1936 exceeded $500,000, according to 
a letter to stockholders. 

This compares with 
the same period of 1935. 


$162,659 for 


| 


| 
" 


Sales Executive, we shall 
be glad to send all the interesting 
_ details of ING-RICH point-of-sale 
advertising together with a sam- 
ple sign for your approval. Write: 


INGRAM-RICHARDSON 
MANUFACTURING CO. 


BEAVER FALLS, 
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Meet the ACE ot llorthwest Sports taitors 


and do men like his stuff! 
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crno: 


Ask any sports fan from the Oregon country, the 
3 real lowdown on “who’s who and what’s what” 
in Northwest sports—and he’ll say, “Gregory’s 
Sport Gossip”. For “Greg” (as we call him) is the 
recognized and premier writer of sports dope, by 
every male who follows the mat, gridiron or 


? 


diamond. \\ fy 
A Then, too, The Oregonian has the largest staff 
of sports writers of any Portland newspaper and iy 
t ° 
we publishes first, better than 80% of the final out- L. H. GREGORY 
my come of all Pacific Coast baseball and football “Ores” aati “ta Mae wad thocoteate. 
tion P ers to you”, when we tried to get his 
such games, golf tournaments and other major sports picture—so we'll have to leave it to 
ise, ide Meceanal ss cuee © senor 
events. pot around my neck when I approached 
rts s , with one — Well, 2. 
aah Supplemented by the best writers in the na- Seat Wet cae servi snl F 
al ° ‘ i — I 
heir tional field—including Bobby Jones, Alan Gould, 
_ Grantland Rice, Ned Brown, Joe Glass, Eddie If you have a product to sell to men—and you 
Briety, and many others—The Oregonian’s sport want to be sure that they read about it—make 
—_ pages are regarded by the males of Oregon as ___ this notation on your next space order: “Oregon- 
— incomparable! ian sports pages requested.” 


UREGUNIAN 


Faciftc Morthweati 
DUMINANT 


PORTLAND, OREGON 


National Representatives—VERREE & CONKLIN 
New York, Chicago, Detroit, San Francisco 
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National Color Representatives— ASSOCIATED WEEKLY, INC. 
New York, Chicago, Detroit, Cleveland, San Francisco, Los Angeles 
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— July 13, 1936 ADVERTISING AGE 1 


eesi-g can the consumer use the product? CAPITAL—can he pay for itP CHARACTER—will he pay 


for it? The three great C’s that sum up a customer’s worth— whether he lives on the hill or across the 
tracks. 28 Retail Credit Bureaus have just completed a 3C test of The American Magazine Diamond Market 


audience. Verdict: “Far above average!” (Detailed report will be supplied on request.) No wonder it pays 
manufacturers to advertise in The American Magazine — pays dealers to push the merchandise so advertised! 


THE DIAMOND MARKET 


Profitable for Advertisers 
Profitable for Retailers 


The American Magazine audience is like a 
diamond in shape and value. Extending from 


top to bottom of the national income triangle, 


it is wide in the middle where sales are greatest ; 


HIGH tapers at the top where there are fewer people; 
INCOMES tapers at the bottom where there is a decreasing 
market for most nationally advertised products. 
A profitable market throughout—a concentrated 
market of those who buy /ree/y, pay prompt/y. 
MEDIUM 
INCOMES 


) ‘ 
M a a 7 : Nn - Largest 25c General Magazine in the World 
aA Average Circulation More Than 2,100,000 


R’S WOMAN’S HOME COMPANION, THE AMERICAN MAGAZINE, THE COUNTRY HOME 
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Scope of Publication Research 


Two extremely provocative talks 
delivered at the convention of the 
Newspaper Advertising Executives’ 
Association held in Boston two weeks 
ago in connection with the A. F. A. 
gathering have implications for other 
media and for advertisers as well. 
One talk was that of Ben C. Duffy, 
vice-president of Batten, Barton, Dur- 
stine & Osborn, Inc., and the other 
was by Dr. Daniel Starch, well-known 
research authority. 

Both talks urged on publishers a 
better knowledge of what they have 
to sell, based on a more complete un- 
derstanding of reader habits and 
preferences. Both suggested consid- 
eration of the subject of re-design, 
from the standpoint of making the 
publication better for the reader, and 
hence better for the advertiser. And 
both indicated fields for research on 
subjects which it must be admitted 
have been neglected by most publish- 
ers and other owners of advertising 
media. 

Dr. Starch, for example, pointed 
out that the question of circulation 
duplication can hardly be answered 
adequately without full knowledge of 
the thoroughness and intensity with 
which a publication is read. He sug- 
gested that if he read one newspaper 
thoroughly, giving adequate time to 
this operation, and another rather 
casually, the value of the circulation 
unit would vary considerably. Fur- 
thermore, he suggested that some 


readers turn to certain features ex- 
clusively and neglect others, and 
pointed out that since the same copy 
pulls better in one medium than an- 
other, it is due obviously to differ- 
ences in the thoroughness of reading. 
In Mr. Duffy’s talk he urged that 
make-up be studied from a more sci- 
entific standpoint, suggesting that, 
since practice varies widely at pres- 
ent, it is evident that no thorough- 
going investigation has begn made 
to determine the best mak¢-up from 
the standpoint of how the réader feels 
about it. In the same way; he pointed 
out, many improvements in format 
and design might be made, provided 
enough were known ,about readers 
and their preferences. He emphasized 
the idea not of change for its own 
sake, but of change based on more 
complete knowledge of how the pub- 
lication can deliver the best service. 
Publishers know that manufactur- 
ers have improved their position by 
thorough research into the wants of 
consumers and their own ability to 
improve their products and bring 
them in line with the perhaps un- 
spoken desires of users. Perhaps 
there is similar opportunity for the 
improvement not only of newspapers, 
but of all other publications, pro- 
vided the necessary study of what 
people read, how and why they read, 
and how much time they do or would 
give to reading, were undertaken. It 
should be a profitable undertaking. 


An Audit Bureau for Radio? 


That real progress in the direction | Arthur B. Church and his confreres 
of an audit bureau for the radio | on the joint committee representing 
broadcasting field is being made was |radio broadcasting have impressed 
indicated by the action of the Na-| buyers of radio time and service with 
tional Association of Broadcasters at | the fact that the broadcasting in- 
its convention in Chicago last week | dustry desires to work with advertis- 
in appropriating $10,000 for contin-| ing interests in making it possible 
uing the work of the joint committee | to use the medium in the best possi- 
representing the N. A. B., A. N. A.| ble way. The development of a tech- 
and Four A’s, which has had this | nique and facilities for measurement 
work in charge. of the basic factors involved in radio 

Setting up standards for the meas- | advertising will eliminate much of 
urement of radio’s advertising values | the uncertainty now involved in the 
seemed a remote and difficult ob- selection of broadcasting facilities. 
jective when the project was first This does not mean that the ele- 
launched, but the work of the com-| ment of judgment’ required for 
mittee has demonstrated that it is proper selection of radio facilities 
actually capable of realization. That will be reduced, but it does mean that 
the use of accepted measuring-sticks buyers will approach their problem 
for radio, comparable to the audits) with a much better equipment of 
applied in other fields, would increase basic, comparable statistical informa- 
the usefulness of the medium there’ tion on which to build broadcasting 
is no room to doubt. campaigns. 
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—Syracuse Post-Standard. 


"They watch the clock so much | started selling advertising space 
around it." 


What's Proper Way 
to Open Cigarettes? 


To the Editor: The enclosed clip- 
ping caught my eye in the current 
“Playbill.” At last a cigarette manu- 
facturer has recognised the fact that 
people open a package of cigarettes 
like this, government regulations 
about breaking the seal or no. Con- 
grats to L&T and Lucky Strike for 
so portraying it. 

I once opened a package of cigar- 
ettes as they are usually shown in 
advertisements (see current Camel 
and Chesterfield illustrations). The 
results are pretty awful—the tobacco 
falls out in your pocket, the cigar- 
ettes fall out and crumple up, unless 
smoked soon they dry out, ete. 

Now, this long standing bit of 
| hypocrisy has been quashed by, of all 
people, Lucky Strike! 


H. A. MATTOON, Jr., 
Research Dept., Blackman 
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Adulteration 


To the Editor: I agree with Mr. 
Burke that volume and character of 
free publicity now appearing in news- 
| papers and magazines is harmful to 
| advertising. However, it would be 
| more accurate to say, “appearing in 


cause many newspapers and, I as- 
sume, the better magazines, do not 
|publish news material upon which 
advertising depends. 

A strange phenomenon in the pro- 
duction of advertising space is the 


frequent attempts of its purchasers | 


Advertising, Inc., New York. | 


Voice of the Advertiser 


DEEP MYSTERY SOLVED BY LUCKY STRIKE 


to adulterate the “raw material” that 
goes into its manufacturing proces- 
ses. The principal “raw material” of 
a newspaper is news. It is an ele- 
mentary fact that this material must 
be of the highest standard if the 
newspaper is to obtain and retain the 
type of readership that makes adver- 
tising effective. 

Nevertheless, attempts are made to 
obtain the publication of decidedly 
inferior news matter in the form of 
uninteresting propaganda publicity. 
It is as impossible to produce a good 
newspaper and a good advertising 
medium with inferior and adulter- 


ated news matter as it is to produce | 


any other manufactured product with 
inferior materials. 

I have a personal suspicion that 
most free publicity is worth about 
what it costs as news matter. 

Don U. BRIDGE, 
Adv. Director, 
New York Times. 
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Divorce Needed 


To the Editor: Accept my belated 
commendation on your effective edi- 
torial on free publicity in ApDvVERTIS- 
ING AGE of June 22. 

As public relations counsel to a 
number of important national adver- 
tisers, I have constantly urged that 


| there be a complete divorce of the 
| some newspapers and magazines” be- 


editorial and advertising depart- 
ments. It is regrettable that numer- 
ous large advertisers use their 
advertising appropriations as black- 
jacks with which to obtain favorable 
editorial mention of their products. 


The faith of the newspaper readers” 
/in this country must be maintained, 


if advertising is to prove profitable. 
The continued use of publicity ob-. 
tained by flaunting advertising con. 
tracts cannot help but ultimately 
undo all the good for which honest 
advertisers have been fighting. 

It is recognized by publishers and 
editors alike, that good publicity has 
a definite value and deserves con. 
sideration when it has been placed 
before them. American industry has 
been the recipient of millions of lines 
of favorable editorial matter, which 
has helped educate the American 
public to the use of new products. 
But these editorials were given on 
the basis of their merit as news, in 
competition with the news which 
regularly crosses the editor’s desk. 

Such editorial matter withstands 
the editor’s blue pencil, and finds its 
way into the newspapers of the coun 
try, only because it performs a ser 
vice to the reader. When, however 
advertising matter in the form of 
news goes through the editorial of- 
fices, with a business office “‘must,” 
journalism becomes yellowest. 

It is high time that honest adver- 
tisers, employing honest public rela- 
tions counsel, move against adver- 
tisers who use paid space only when 
editorial matter is forthcoming. 


Hat A. SALZMAN, 
H. A. Salzman, Inc., 
New York. 
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Prostituting the 


Editorial Columns 


To the Editor: I agree with Mr. 
Burke that free publicity given to 
advertisers in magazines and news- 
papers is harmful to advertising, ex- 
cept in rare instances where such 
publicity has real reader interest be- 
cause of its news value. It cousti- 
tutes a prostitution of the editorial 
pages and if frequently indulged in, 
is certain to destroy the greatest as- 
set a publication has to offer an ad- 
vertiser—reader confidence. 

In the case of the magazine adver- 
tiser referred to in your editorial, 
who regularly attempts to buy pub- 
licity page for page, he is simply 
fouling his own nest. 

I had a case brought to me yester- 
day by one of our advertising man- 
agers where his publication was 
about to lose a very desirable adver- 
tising schedule because a competing 
publisher was offering the advertiser 
several pages of free publicity if he 
would substitute his publication for 
ours. Such practices are, as you say, 
scandalous. 

The situation certainly calls for 
correction. How to bring about that 
correction is a problem. It seems to 
me the only way it could be done 
would be through a process of edu- 
cation directed at advertisers and 
publishers who indulge in such prac- 
tices. 

The source of such education would 
probably have to be the trade papers. 
Any trade paper conducting such a 
campaign of education would certain- 
ly be doing a great deal for the cause 
of advertising. 

O. J. Exper, 
Supervising Adv. Director, 
Macfadden Publications, Inc., 
New York. 
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Letterpress Finds 
Brand New Answer 


To the Editor: Your June 15 issue 
carried a story about the Guidecolor 
Process. We were licensed some 
months ago to do this Colorgraph 
process (which is its real name) and 
can do up to seven or eight colors, 
working from one black plate only. 

It is the letterpress printer’s an- 
swer to offset, as it can be done a 
great deal cheaper than four-color 
process letterpress and almost as 
cheaply as offset, with considerably 
better results. In fairness to four- 
color process we have to admit that 
there are some subjects which cannot 
be reproduced properly with Color. 
graph. However, it has been success- 


ful on the Pacific Coast for four 
years. 


A. L. Ret, 
A. L. Reid Printing 
Corporation, New York. 
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the other efficient illumination of 
furniture. 

Sears, Roebuck & Co. took large 
space in the American Furniture 
Mart to display three model homes 


FURNITURE SHOW of five rooms each, completely fur- 
nished with the company’s own 
equipment. The primary purpose 

CRACKS RECORDS was to educate the heads of home 


furnishings departments of the com- 


pany’s 300 stores, all of whom were 
on hand. 


New Merchandising Angles The American toy industry has 


the domestic market virtually to it- 
Are Revealed self for the first time, according 
to Lawrence Whiting, president of 
the Mart. Accordingly, more mer- 
Chicago, July 9.—Smashing the chandising activity may be expected 
tradition that furniture sales are de-|ffom this industry than ever be- 
pendent on residential construction, |fore, he said. The Mart has made 
3,000 dealers invaded the American | —— — 
Furniture Mart Monday for the 25th 
semi-annual market. The opening 
day’s registration approximated that 
for the entire two weeks of 1932, 
and it was predicted that attendance 
during the fortnight would eclipse 
all records. 


Reuben D. Cahn, economist of the 
Chicago Tribune, addressed’ the 
press luncheon which featured the 
opening day, and pointed out that 
residential construction is no longer 
an index to sales of furniture and 
house furnishings. The number of 
marriages, he suggested, is a more 
reliable barometer. While only 256 
new homes were being erected in 
Chicago during the first half of 1936, 
wedding bells jingled 20,699 times, 
creating a large market for all of 
the things required in creation of 
homes. 

Mr. Cahn pointed out, however, 
that the pent-up demand for new 
dwellings, together with other fac- 
tors, will help to sustain furniture 
sales. 


Design Is Correlated 


At a meeting of the American 
Furniture Mart Designers’ Institute 
Tuesday night, Herbert Gutterson, 
president, Institute of Carpet Manu- 
facturers of America, told of the for- 
mation of the Style Trend Advisory 
Council to correlate design through- 
out the entire field of home furnish- 
ings. Representatives of the distri- 
bution field will shortly be added. 


“Such a co-ordinated council,” he 
explained, “will provide an authori- 
tative source of information on ma- 
jor style trends and effective pres- 
entation of home furnishings as a 
whole.” 


Importance of light in proper dis- 
play of merchandise was emphasized 
by Walter Kantack, director of de- 


sign, Curtis Lighting Co., Chicago, 
at the same meeting. 
Mr. Kantack described lighting 


arrangements in the new Kress 
store on Fifth Avenue, New York 
(ADVERTISING Ack, March 23, 1936) 
which utilizes from 12 to 25 times 
as much illumination as the average 
store. 

He said, however, that high light- 
ing intensities are not to be accept- 
ed as the answer to every lighting 
problem. Commodities to be dis- 
played—texture, finish and color— 
are dominating factors. Computing 
and measuring devices have elimi- 
nated guess-work for the lighting en- 
gineer, he said. 

Designers, he asserted, must give 
careful consideration to the ques- 
tion of light. 

“You must approach your task not 
only with an enlightened under- 
standing of your design problem,” 
said he, “and materials available for 
fulfilling its requirements, but also 
of how various quantities of illumi- 
nation will effect the finished prod- 
uct either in display or actual use. 
Controlled and efficient lighting is 
being made increasingly available 
everywhere. Therefore, every con- 
tour, plane, color and material must 
be considered from the viewpoint of 
its reaction to the lighting it is like- 
ly to receive in its ultimate use. We 
must familiarize ourselves with the 
effect of different qualities of illu- 
mination—their intensity and color 
characteristics.” 


Displays Give Contrast 


That the American Furniture 
Mart itself realizes the importance 
of lighting on the sales sheets was 
indicated by two displays in the 


room for the American Toy Mart on 
the fifth floor. 

Among exhibitors is Estey Organ 
Company, which produced a few 
small toy organs for the Christmas 
trade a year or two ago and found 
the reception so cordial that it con- 
tinued production of the miniature 
instrument. 

Much of the furniture displayed at 
the Mart this year reveals the influ- 
ence of the much heralded stream- 
lined train, though in general mod- 
ernism seems to be less in the lime- 
light than formerly. 


Cosmetics to Dreher 
Ross Company, New York, maker of 
Winx eye cosmetics, has appointed 
Monroe F. Dreher, Inc., New York. 


Noble Starts Agency 
Albert Sidney Noble has resigned 
as advertising manager of N. V. 
Potash Export My., Inc., to open his 
own advertising agency at 17 E. 42nd 
St., New York. He will specialize in 
advertising to the farm market. 


Sponsors Printing Show 


American Institute of Graphic Arts 
will hold its annual commercial 
printing exhibition in the galleries 
of the Architectural League, New 
York, Oct. 20-Nov. 7. All entries must 
be received by Sept. 15. 


Chero Stages Comeback 

Chero-Cola will be promoted in the 
soft drink field under the name Chero 
and has begun a series of 540-lines in 
Southern newspapers. 


Issues New Card 


Electricity on the Farm, New York, 
has announced an increase of 25 per. 
cent in rates effective July 1. Cir. 
culation is stated to have advanceg 
by 87 percent. 


La Frandre with Agency 


John R. LaFrandre, who has 
been with National Broadcasting 
Company and Bell Telephone Labo- 
ratories, has joined Le Poer Trench, 
New York, in charge of radio adver- 
tising. 


FCC Approves Antenna 


The Federal Communications Com. 
mission has approved National 
Broadcasting Company’s project of a 
new 640-foot antenna for WJZ, basic 
Blue key station. 


building—one showing the average, 


Her ideas about food and 


how she serves it always 


interest her guests. 
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Philco Opens 
Campaign for 
Farm Receiver 


yiladelphia, Pa., July 9.—Philco’s 
farm paper advertising campaign 
opens this month in state and sec- 
tional rural publications throughout 
the country. Half-page advertise- 
ments will be used, each identifying 
the distributors whose territories 
are being served by the publica- 
tions. : 

The campaign will continue 
rhroughout the fall and in some pa- 
ners will extend to January 1. Phil- 
«o's 1937 line of farm radios for bat- 


tery operation will be featured, with 
emphasis being placed on foreign 
reception and tonal quality. 
Philco’s new line of farm radios 
includes thirteen models ranging in 
price from $39.95 to $115 including 
batteries. A wide choice of cabinets 
is provided from baby grands to 
handsome floor models with inclined 
sounding board. Hutchins Advertis- 
ing Co., Rochester, is the agency. 


Heads Easy Washing 


J.C. Nelson has been elected presi- 
dent and general manager of the 
Easy Washing Machine Corporation, 
Syracuse, N. Y. Other newly-elected 
officers are H. L. Babcock, vice-presi- 
dent and treasurer, and H. Paul Nel- 
ligan, vice-president and _ general 
counsel. 


Norwegian Meeting 


Held on Steamer 


Norwegian Advertising Association 
members embarked on the steamer 
“Voltaire” July 4 for the 12th annual 
convention and will visit Sweden, 
Denmark and Finland. 

The cruising convention 
held until July 17. 


will be 


Rytex Appoints 

Rytex Co., Indianapolis, manufac- 
turer of printed and engraved sta- 
tionery, has named Sidener Van 
Riper & Keeling, Inc. of that city, 
to handle its advertising. The com- 
pany sells direct to department 
stores and stationers. Rytex adver- 
tising is currently appearing in 
|The New Yorker. 


Pickard in Drug Field 


Sam Pickard, whose withdrawal as 
active head of CBS station relations 
department recently went into effect, 
has teamed with Charles Gannon, 
head of the radio department of Ar- 
thur Kudner, Inc., to market proprie- 
tary products. They have obtained 
manufacturing rights to several prod- 
j}ucts and are now placing contracts 
| with radio stations. 


WOR Names Creamer 


Joseph Creamer has been named 
sales promotion manager of WOR, 
| Newark. He has been unofficially in 
| charge of this work since February. 


| Before joining WOR, he was sales 
|promotion director for the distribu- 
|tion branch of McCall Publishing 
| Company. 


18443,7 


ne 


Nowhere do women learn 
more of each other’s food 
‘secrets’ than at the com- 
munity get-together. 


OO meals 


aily. .. and they set the pace 


for millions more 


HROUGH their leadership in 

community activities, Coun- 
try Gentleman women readers— 
who prepare 18,443,700 meals 
daily for their own families—set 
the pace in the selection and 
preparation of food in millions 
of other rural homes. 

Just by themselves, Country 
Gentleman families represent a 
tremendous market for foods. In 
a year, they consume 60,000,000 
pounds of coffee, 750,000,000 
pounds of flour, 3,500,000 pounds 
of tea. Here’s the ideal type of 
customer—one who uses plenty 
of what you have to sell, and 
helps you sell it to others. 

Country Gentleman families 
are people of substance. Seventy 


per cent of them own homes. 
Their ways of living inevitably 
influence the buying habits of 
their neighbors in the places un- 
der 10,000 where they live. In 
these places, 40% of all retail sales 
originate. 

Placing your product on the 
tables of the 1,500,000 substantial 
Country Gentleman families — 
First Families of Ruralaria—is the 
first and most important step to- 
ward selling your brands and 
your ideas to 40% of the entire 
domestic market. 

Country Gentleman will bring 
a full-page story of your product 
into these homes every month 
for a year at a cost of only 314 
cents per family. 


The skill of the women who prepare the grange 
suppers is envied and widely copied. 
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L. A. PRESIDENT 


Charles E. Arnn, installed as president 
of the Advertising Club of Los Angeles 
at a dinner at the Mayfair Hotel June 30. 
His predecessor, Anson C. Bushnell, was 
presented with a watch. 


Unemployment 
Insurance in 
Force in Wisc. 


Milwaukee, Wis., July 9.—On July 
1, 6,000 employers in Wisconsin be- 
came responsible for the employ- 
ment of 435,000 industrial workers 
under the state’s unemployment in- 
surance law. Employers have 
amassed a reserve benefit fund of 
$11,500,000 by paying 2 per cent of 
their payroll into the coffers. 

Under the act, all employers of 
eight or more persons for 18 weeks 
out of the year are subject to its 
provisions. The maximum amount 
per employe for which they are 
liable is $15 a week for eight and 
two-thirds weeks or $130 in any one 
year. The minimum benefit is $5 a 
week for 13 weeks. 


Amount of Payments 


Generally, the weekly benefit rate 
for complete unemployment is about 
50 per cent of the weekly wage. The 
periods for which benefits must be 
paid are based on weeks of employ- 
ment put in by a worker. 

The prime function of the act is 
to guard against fluctuations in em- 
ployment, the Wisconsin program in- 
cluding a system of job finding un- 
der which there will be “waiting 
periods” before benefits become pay- 
able to idle workers. 

A basic feature of the Wisconsin 
law, which was passed by the 1932 
legislature, is the requirement that 
each employer build up his own un- 
employment reserve fund for the 
protection of his workers. Employer 
contributions are kept separately on 
the state’s books, making each em- 
ployer directly accountable for un- 
employment in his own plant. The 
Wisconsin program is the first of its 
kind to take effect in America. 


Corley New President 


Frederick D. Corley, first vice- 
president and general manager of the 
retail store of Marshall Field & Co., 
has been elected president, succeed- 
ing John McKinley, resigned. Mr. 
Corley has been with the company 
since 1900. 


RCA Explains Strike 


The Victor division of RCA Manu- 
facturing Co., Camden, N. J., has 
taken full page space in the Camden 
and Philadelphia papers to state its 
side of the case in the present strike 
at the RCA plant in Camden. 


Eastyarn Starts Drive 


Eastyarn, Inc., Brooklyn yarn con- 
verter and manufacturer, has 
launched ae national campaign 
through A. M. Sneider & Co., New 
York. Trade papers and magazines 
will be used. 


Sackheim to Muller 


Ben Sackheim, formerly with Met- 
ropolitan Advertising Co., New York, 
has joined J. P. Muller & Co., Adver- 
tising, New York. 
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High Volume Cuts 


Promotion Percentage 


Increased retail volume in 1935 ma- 
terially reduced the percentage of 
net sales expended on promotion, the 
annual analysis of the sales promo- 
tion division, National Retail Dry 
Goods Association, shows. 

In six volume groups the 1935 pub- 
licity percentage was down 14 per 
cent from the 1934 figure and stood 
at 5.09 per cent, half of one per cent 
above the 1929 figure of 4.61 per cent. 
The specialty store group was the 
only one to register a rise. 


“Journal” Names New 
Advertising Manager 


E. M. Alexander has been appointed 
advertising manager of the New York 
Evening Journal. He has served in 
similar capacities with the New York 
Tribune, New York Herald, and New 
York Sun. 

He was also vice-president of the 
New York World, New York Amer- 
ican and the Evening Journal. 


Jefferson with “Sports” 


G. C. Jefferson has joined Sports 
Illustrated & American Golfer, New 
York, as art director. Mr. Jefferson 
was formerly production manager for 
Campbell-Ewald Company, Detroit, 
and more recently was art director 
on the Kelvinator account for Brooke, 
Smith & French, Detroit. 


ADVERTISING AGE 


— 


Copy Code Adopted by A. F. A. 


- 


Boston, Mass., July 7.—The copy code adopted by the Advertising 
Federation of America at its concluding session last week reads as 
follows: 

“The following copy practices are unfair to the public and tend 
to discredit advertising: 

“1. False statements or misleading exaggerations. | 

“2. Indirect misrepresentation of a product, or service through 
distortion of details, either editorially or pictorially. 
“23. Statements or suggestions offensive to public decency. | 

| 


“4. Statements which tend to undermine an industry by attribut- 


ing to generally, faults and weakness true only of 
a few. 

“5. Pseudo-scientific advertising, including claims insufficiently 
supported by accepted authority, or that distort the true meaning or 
application of a statement made by professional or scientific authority. 

“6. Testimonials which do not reflect the real choice of a compe- 
tent witness. 


“nr 


7. Price claims that are misleading.” 


its products, 


“Times” Advances Wells | 


In addition to his duties as assis- Chambers & Wiswell, Inc., Boston, 
tant display classified manager of the | has been named by Holihan Brothers, 
New York Times, George A. Wells has | Lawrence, Mass., to handle advertis- 
been made manager of the resort and |ing of Diamond Spring ale and Holli- 
travel advertising department. jhan’s lager beer. Newspapers and 
— ‘radio are being used. 


Leonard Forms Club 
Leonard Refrigerator Co., Detroit, | Set Trade Dates 


has organized Crest Club among its National Foreign Trade convention 
retail salesmen. Awards will be! will be held in Chicago, Nov. 18-20, 


Appoints Boston Agency 


“SILVER DOLLAR" COMES TO TOWN 


—$—$—$—<—, 


given for individual selling achieve- | James A. Farrell, chairman, has an- 
ments, | nounced. 


POLL ON 


The Rule of Three 


i CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacific Northwest . . 
it has 33 per cent more city 
circulation than any other 
Portland daily. 


T ADVERTISING LEADERSHIP 
The daily Journal leads in 

*& retail linage, general linage, 
total paid linage. 


T LOWEST MILLINE RATE 
The daily Journal has the 
lowest milline rate of any 
Pacific Northwest daily. 


SOCK YER BAN 
‘IM, MISTER — 
HES AS BIG 
AS DE RULE OF 


@ Sales will never be handicapped if you use the 
Portland, Oregon Journal in this major market. 
You can lead from starting gate to finish line and 
gallopin quotas ahead. It’sa Rule of Three natural 
that you can play straight across the board. And 
only 7 other newspapers in all the nation, in cities 
of equal size or larger, romp home the winner 
on Rule of Three fulfillment. 


THE JOURNAL 


4 


& CINCH 


SEAGRAM LASSOS 


He and his horse register at the Sherman. 


All the World 


Can Be Seen in 


COWBOY FOR NEW vu. S., Map Shows 
WHISKY BUILD \\P Cleveland, July 8.—An illustrated 
map, emphasizing “See America and 


you have seen the world,” is being 
given widespread distribution today 
by Greyhound Bus Lines. 

Keyed by numbers to a table draw- 
ing comparisons between this coun- 
try’s scenic attractions and those of 
foreign lands, the map spans the 
United States with multi-colored il- 


Form Company to Market Low- 
Price Brand 


Chicago, July 9.—Seagram-Distill- , 
ers Corporation today announced | !UStrations. 
entrance into the dollar straight| The sight-seer can find a replica 
whisky market with formation of a|0f the Black Forest of Germany in 
new division, the Lincoln Inn Dis-| the Northwest Forests of Washing- 
tilling Company. ton and Pont d’Arc, and of France at 
The Lincoln Inn division wil] | Natural Bridge, Va., according to the 
launch distribution of the whisky |™&D. 
immediately in the Chicago area un- 
der the brand name of “Silver Dol-| jt isn’t necessary to go to Holland 
lar.” to get the quaint Dutch atmosphere. 
I. S. Randall, formerly with Gen-| Holland, Mich., with its abundant 
eral Foods Corporation, was aN-/tulip farms and spectacular annual 
nounced as sales manager of the | festival, has all of the features of the 
new division, with D. M. Davies as| original, it is indicated. 
director of advertising. J. Stirling A picture of Japan’s famous cherry 
Getchell, Inc., has been appointed | blossoms is visible at Washington, 
agency for the Silver Dollar brand./p. ©., and the Florida Everglades 
An advertising campaign will be | duplicate the Malay Tropics. Eighty: 
started in Chicago newspapers the | eight points altogether are listed. 
latter part of July with broad exten-| The map was lithographed by Re- 
sion of the campaign, using neWS-| serve Lithograph & Printing Com- 
papers, in other areas throughout! pany, Cleveland. Beaumont & Hob- 
the } taaaiaed as distribution is se-| man, Inc., is the agency. 
cured. 


See Malay Tropics 


* Portland, Oregon ¥* 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


Cowboy, Horse Used | 

Seagram’s also brought to Chicago | McMurdo Appoints 

| to spark off the campaign a cowboy,| | McMurdo Silver Radio Corporation, 
Silver Dollar Brady and his horse, . oo a aoe Ford, Browne 
Cheyenne. <A pocket of silver dol- wer cago. 

lars jingles in Brady’s chaps. 

built on the homely, range-tanged 

statements of Brady. Window dis- 

play and sales promotion material 

ture. Both Brady and Cheyenne \, 

| were installed in a pent-ranch house 
atop the Sherman Hotel here. 


aii ——— 


Copy on the new campaign will be 
also will tie in with the cowboy fea- | HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 


Seagram has manufactured a low- business? If you are, stop look- 
| price blend whisky in the past which ing. Let BAKERS' HELPER, the 
| was not merchandised under the Sea- industry's 50 year leader, help 

gram name. you. 


In announcing the new brand at a | pig ge Pvc: vou need below, tear 
a "ee s ree - ou is advertisement, attach to your 
Chicago Seagram distributors meet-|| Jetterhead and mail to us. 

jing, Joseph Triner, central division 7 “Baking Industry Facts and 
| manager, said the new whisky would \! Figures,” a market data 


: : folder. 
|be an 18-month-old straight Ameri- | —) “Selling Leads.” an every 
/can Bourbon. L_] week service. ; 
“Seagram’s waited until they had | [] Sample pages from the “Bak- 


J ing Industry Blue Book.” 

a Copies of BAKERS' 
L_J HELPER, issued fortnightly. 
f— Audit Bureau of Circulations 
LJ statement. 


BAKERSHELPER 


‘% MAGAZINE ¢ BAKERY PRACTICE «7 MANAGEMENT 
In Its 50th Year 


8380 South Wells Street 
Chicago 


| what they believe to be the finest 
| whisky in its price class,” he added, 
‘“and we believe that both the name 
jand the merchandising plans are a 
/natural.” 


“ ae ° 
Union” Appoints 
Sacramento Union has appointed 
| Reynolds-Fitzgerald, Inec., as national 
advertising representative. 
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More than two hundred years ago they found 

Rich rifts of iron in the Dover hills. 

Drawn by the news, youthful John Jackson 
of Flushing, Long Island, rode over 

With f£5 sterling in his saddle bags and 

Bought $27 acres of New Jersey land; 

Set up the first forge in Dover 

At Mine Hill where the Scrub Oaks mine is 
still producing. 

At Jackson’s forge the iron bars were bent 

Collarwise to fit a horse’s back. 

Five horses bore a ton of bars 

Fifteen hard miles from dawn to dark, 

Over rough mountain trails and meadow roads 

To the factories at tidewater. 

Dover first tasted depression when 

The King of England ruled that bars and pigs 

Be shipped abroad for fabrication. 

So Dover disguised its forges as grist mills 

And bootlegged hardware, hinges, nails! 

Surviving almost two uncertain centuries, 

The Ulster Iron Works on Sussex Street 

With offices housed in ancient brick, 

And clerks on tall stools still working on the 
company ledgers, 

Has kept in business since 1757! 


When the Colonies rebelled, there were more 
than 80 iron works in Morris County. 
And for more than a hundred years Dover 
prospered with iron 

From the ore belts of the Ramapo, Passaic and 
the Musconetcong. 

The iron trade grew when the canal came 

In 1828, leaped when the Morris & Essex 
Railroad, now the Lackawanna, 

Was laid down two decades later. 

But as the miners dug deeper for Dover iron 


Huge new deposits cropped up in the West; 

The age of steel arrived, and Pittsburgh. 

The open hearth, and Bessemer, and the mile 
long rolling mills 

Devoured much of Dover’s old prosperity. 


Dover still produces hand puddled wrought 
iron, makes stoves, bolts and rivets, 

Boilers, stacks, drains, drills and castings. 

Makes silk and women’s stockings, too, 

For the biggest industrial unit in Dover today 

Is the Gotham Hosiery mill, with 750 workers! 

The railroad yards and repair shops, 

The Picatinny Arsenal nearby and the naval 
depot at Lake Denmark 

Give work to many Dover people. 

The Jersey Central and the Lackawanna serve 
the town, as does Highway No. 6, 

Noisy with north and westbound trucks. 

Dover makes the 10,000 population bracket 
with only 31 residents to spare, 

Spends $1,700,000 each year for food alone, 

Has annual retail sales of over $4,660,000. 


In this substantial Dover home on Richards 
Avenue, the Sunday News is read regularly. 
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So there is business in this baby of the 10,000 
population cities! 


Dover is a city of hills, lakes and grand vistas. 

The big Hopatcong, Budd and Mohawk 

Lakes nearby 

Are playgrounds where the young folks go for 

a drive or beer or fun, 

As well as resorts for New Yorkers, and source 
of rich summer business. 

Dover brags of its baseball team in the Lacka- 
wanna League, 

Goes in for golf and tennis, winter sports. 

And Dover, 40 miles from New York City, 

Beyond the comfortable commuting zone, 

Goes in for New York City’s favorite Sunday 
newspaper, the Sunday News! 

Here 80.9%, of Dover families are Sunday 
News families. 

In big houses on Elk Avenue, on Jardine and 
West Blackwell Streets, 

In the middle class Hurd Park Section, 

In old Millbrook, settled by Quakers, 

In Germantown near the Onyx mills and on 

the east side’s Spaghetti Alley, 


Four out of five are Sunday News readers. 


Now Dover is the smallest of the 156 cities of 
10,000 or better in the Sunday News area, 

And in 128 of these, not including New York, 

Cities ranging from Dover’s 10,031 to New 
ark’s 442,337 (1930 Census) 

The Sunday News has better than 20% 
coverage of the families; 

Reaches the heaviest concentration of national 
urban population in a land area 

Only 1.3% of the national total! 

And covers these best portions of the national 
market more thoroughly 

Than any magazine, and far more cheaply. 

Reaches enough prospects, makes enough 
demand, 

So dealers clear their stocks and do not balk 
at dotted lines on order blanks! 


For greater volume at a greater profit, 

Invest your advertising dollars in the Sunday 
News in 1936— 

And watch your investment prove by paying! 


NEW YORK'S RE NEWSPAPER 
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e Dover, N. J., go miles from New York City, was settled in 
colonial days by ironworkers. Iron is still the chief industry. At left is a 
view of Blackwell Street, main avenue of retail trade, named for an early 
proprietor of an iron works. This northern New Jersey city of 2,538 
families reads 2,053 copies of the Sunday News; family coverage 80.9%. 


NEWS 


Tribune Tower, Chicago + Kohl Bldg., San Francisco * 220 East 42ND St., NEw YORK 
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Myers Elected 
President of 
Broadcasters 


od 


(Continued from Page 1 
Mr. Carpenter, were William 5S. 
Hedges, New York City, National 
Broadcasting Company stations man 
ager, and I. R. Lounsberry, WGR- 
WKRW, Buffalo. 

With four officers and six new 
directors scheduled to be voted upon, 
the possibility of a shift in the ma- 
jority on the board was obviated by 
the election, which saw only five 
new names added to the list. 

Directors holding over are Ralph 
R. Brunton, KJBS, San Francisco, 
Calif.; Harry Butcher, CBS, Wash- 
ington, D. C.; Mr. Craig; W. Wright 
Gedge, WMBC, Detroit; John J. 
Gillin, Jr.. WOW, Omaha; Alfred J. 
McCosker, WOR, New York City; 
J. O. Maland, WHO, Des Moines, Ia.; 
Gordon Persons, Montgomery, Ala., 
and T. W. Symons, Jr., 
kane, Wash. 

Mr. Myers was deemed to repre- 
sent the smaller independent as 
against the operator of a powerful 
independent station as represented 
by Mr. Craig. Mr. Myers, who 


KFPY, Spo- 


served last year as vice-president, 
and Mr. Craig had seen eye to eye 
during the year on questions before 
the directorate. 

Fireworks were noticeably absent 
from the contested election. Speeches 
were made for Mr. Myers by Mr 
Church and Mr. Gedge and the vote 
immediately called. Mr. Myers was 
victor 107 to 73 and his election was 
made unanimous by a rising vote. 

The intense interest in forthcom. 
ing re-allocation hearings in Wash. 
ington was exhibited in the presen- 
tation of a resolution by Mr. Symons 
on super power station applications. 
It said: 


Monopoly Is Charged 


“Such powerful stations tend to 
monopolize the radio broadcasting 
industry to the detriment and injury 
of the approximately 630 independent 
broadcasting stations now estab- 
lished and representing valuable in- 
vestments. 

“There is no necessity for stations 
of such excessive power as the coun- 
try could be properly and efficiently 
furnished with broadcasting service 
without the issuance of any further 
license for such super power sta- 
tions.” 

Floor discussion of the resolution 


cited threat of a split in the NAB 


ee 


GAY LUNCHEON PARTY AT NAB CONVENTION AT ‘STEVENS 


Wreathed in smiles as they contemplate the goings-on, this sextette is comprised of H. E. Mendenhall, Bell Telephone 
Laboratories; H. G. Nebe, WSMB, New Orleans; W. C. Bridges, WEBC, Duluth; O. E. Richardson, Graybar Electric Co., 
New York: T. C. Imesom, WJAX, Jockenavine, Fla., and Dixie B. cance of Sroyeer. 


ranks if the resolution were adopted 
and labeled it “unfair” to the group 
named. The resolution was tabled 
with little opposition. 


—— ——_——_—_—— 


An Extode Landslide 


@ Dealers from coast to coast are wildly 
enthusiastic about their fine supply of Exide 
point-of-sale material. 
ored display stands, while made of card- 
board, support more than 100 lbs. storage 
battery weight. 
ingenious construction. 
actual storage batteries in a manner that 
is sales compelling. 


And there are broadsides which sell Exide 


COMTINEM TAL 
Lito 
cone 


CONTI 


RAPH CORP. 
NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - 


LITHOGR 


dealers and 


window posters to attract customers to the 
Exide Service Stations. 


These and other pieces all created and 
designed by CONTINENTAL point-of-sale 
specialists and economically manufactured 
in their plant in Cleveland. Why not permit 
us to help you? 


CLEVELAND. 
INDIANAPOLIS - PITTSBURGH - SAN FRANCISCO - LOS ANGELES 


The brilliantly col- 


A feat made possible by 
They display the 


then have a double use as 


There was considerable effort on 
the floor, however, to tie creation of 
the proposed bureau of agency recog: 
nition to the move, subsequently de- 
feated, for raising dues. 

Mr. Church urged the strings be 
withdrawn from the proposal as 
futilely adopted last year, declaring 
smaller stations need _ protection 
from agencies not known or recog- 
nized. 

“The Bureau should be financed 
by the NAB,” he declared. 

The majority, opposing increased 
dues and heavier expenses, defeated 
an amendment to the resolution 
calling for NAB support when as- 
sociation finances permitted, and 
threw the question back in status 
quo by adopting the amendment 
passed last year demanding indi- 
vidual payment by stations availing 
themselves of the service. 

Other resolutions provided for 
continued advocation of extension 
license renewal periods for three 
years instead of the present six 
months and close co-operation with 
government and educational groups 
in program work. 

Selection of the next convention 
city will be made later by the direc- 
tors. Meantime Mr. Church launched 
a movement to gain a place for the 
NAB on the program of the Advertis- 
ing Federation of America. The 
suggestion also was entertained to 
hold the NAB convention in Wash- 
ington during a Congressional 
session as an effective lobbying 
move. 


Allecsalies rr Tools 


Milton Alexander Co., Detroit, has 
been appointed by the Wheel Trueing 
Tool Co., Detroit, manufacturer of 
precision diamond tools. Direct mail 
and trade journals will be used. 
Frederick H. Moore is account ex- 
ecutive. 


| Ohio. 


Survey Buske 
Popularity of 
~ Daily Features 


New York, July 9. Damon Runyon 
is the favorite sports-writer, Hey 
wood Broun is the favorite column- 
ist and B. C. Forbes, the favorite 
financial writer of New York news- 
paper readers, according to a survey 
conducted by McCann-Erickson, Inc., 
to determine the relative popularity 
of the feature writers of New York 
newspapers. 

The survey was conducted among 
approximately 150,000 people in New 
York and its suburbs who bought 
new cars during the first nine months 
of 1935. To each car purchaser, a 
questionnaire was mailed, request. 
ing him to check his favorite feature 
writers. 

For the sports writers, Damon 
Runyon came out ahead of Paul 
Gallico and Joe Williams, who were 
second and third, respectively, in 
the voting. Among the columnists, 
Heywood Broun pulled the largest 
number of votes, while Walter Win- 
chell was second, with O. O. Me- 
Intyre, third, 

B. C. Forbes led among the finan. 
cial writers, with “Trader” second 
and Ralph Hendershot, third. For 
the favorite news commentator, Ed. 
win C. Hill was first, with Arthur 
Brisbane, runner up and Westbrook 
Pegler, third. 


Shutts to Broholm 


Herb A. Shutts, for several years 
in the advertising agency business in 
Cleveland, has joined Gordon S. Bro- 
holm, Detroit, representative of Mid- 
west Farm Papers in Michigan and 


OHIO 


UNDERWOOD & UNDERWOOD 


NEW YORK 
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SEND Wow FOR THIS” 
INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


| 
Send me a copy of your free book on Porcelain 
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Enameled Signs. 
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> STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only 810 each. Model releases 
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N ANNOUNCEMENT 


ON WEDNESDAY, SEPTEMBER 9, 


WE WILL PUBLISH A NEW WEEKLY MAGAZINE 


THE NEW YORK WOMAN 


THE FIRST PUBLICATION EVER EDITED EXCLUSIVELY FOR 


THE BUYING HALF OF THE RICHEST MARKET IN THE WORLD 


ODAY there are 3612 magazines published in America. Why 
do we add another to this staggering number? Here’s why: 
Until THE NEW YORK WOMAN, there has never been a mag- 
azine edited exclusively for women in and around New York. 
Until THE NEW YORK WOMAN, an advertiser has never 
been able to reach these women with a magazine built to hold their 
attention from cover to cover, packed with material of interest to 
them personally. 

Until THE NEW YORK WOMAN, there has never been a mag- 
azine the circulation of which exclusively blanketed such a vast 
and rich market of buying women. 

The national women’s magazines do not adequately cover this 
vast, rich market. The combined circulation of the six leading 
women’s magazines reaches 47.19% of the families in the nine 
largest cities with the exception of New York. Their coverage 
in New York is only 33.3%. 

Every feature in THE NEW YORK WOMAN will be written 
and published solely for its particular interest and appeal to the 
women of Metropolitan New York. Each week the editors will 
comb the whole range of the New York woman’s interests for 
fresh and vital news and ideas that will bring the woman's city 
into sharper focus: 

Politics from the standpoint of her life and her pocketbook. 


First issue, September 9th 


Business and finance for the opportunities and conveniences 
both fields ofer her. 

News about smart clothes, where to buy them and how much 
they cost. 

ood and furniture and home decoration. 

Theatres, movies, supper clubs, art exhibits. 

And the other thousand and one attractions that contribute 
to the city’s gayety. 


THE NEW YORK WOMAN has worked out a method of 


printing that permits live news treatment, yet meets the needs 
of local advertisers with a scant six-day-previous-to-publication 
closing date. 

THE NEW YORK WOMAN will therefore be an ideal adver- 
tising medium for local department stores, local specialty shops, 
amusements, food stores, local hotels, night clubs, restaurants, 
and beauty shops. 

THRE NEW YORK WOMAN will offer fine printing—and color 
printing—on quality paper. Since the pages of THE NEW YORK 
WOMAN will be printed by a quality process of color gravure, 
there will be no cost for plates to advertisers. 

For the first issues we will guarantee a circulation of 55,000 
copies—an all-woman circulation, and every reader within the shop- 
ping range of Metropolitan New York. 


15¢ a copy at nex sstands 


HE Vlew ork Woman 


Published Every Wednesday for the Women of Metropolitan New York 


11 East 36th Street 


LEexington 2-6720 


THE STAFF — Here are most of the people who have left or will shortly 


leave their present positions to join the staffof THE NEW YORK WOMAN 


EDITORIAL 
James Monanan, Editor. Formerly associated with the 
Century Company and Esquire. 


J. Wiverep Mecarcer, Vice-President, Advertising Man- 
ager and Director. Formerly with A. W. Erickson Com- 
pany and The New York World. 


CIRCULATION 
Bernard Patmeoo, .4ssistant Circulation Manager. For- 
merly New York Evening Journal, Scripps Howard 


Irene Kunn, Managing Editor. From the New York World Cart Park Penny, Local Advertising Manager. From Newspapers. 
Telegram. Harper's Bazaar. Ruova Mitzer, Circulation Promotion. From Carl Byour 
Water Smitu, Art Director. From the New York Times Donato Wuitine, National ‘Advertising Manager. From & Associates. 


Studios. Former art director, J. Walter Thompson, London. 

Dororny Berry, Fashion Editor. From Batten, Barton, 
Durstine & Osborn, Inc. 

Dorotny Greic, Home Service Editor. From Batten, Barton, 
Durstine & Osborn, Inc. Winner of a Harvard Advertis- 
ing Award in 1928. 

Auice Havemeyer, Fashion Writer. Formerly with King 
Features Syndicate, Amos Parrish Fashion Bureau. 


vertising Service). 


York American. 


Evetyn Boatwaicut, Fashion Writer. Formerly with King 
Features Syndicate, Amos Parrish Fashion Bureau. 

Lois Marrox Mitter, Associate Editor. Magazine and 
newspaper writer, from the Social Spectator. 


Manager, Cheney Bros. 


Joseruine Barser, Associate Editor. Foreign Correspond- 
ent, former editor I eague of Nations news service, Geneva. 

IxmeNncarDE Eperce, Fashion Writer. Magazine and news- Company. 
paper feature writer. 

Dororny Hiccins, Home Service Writer. Formerly with 
Delineator. 

Laurie Mecarcee, Assistant Art Editor. Formerly with 
Afhliated Artists. 


PautJ. Senet, National Advertising Salesman. From Batten, 
Barton, Durstine & Osborn, Inc. 

Louts S. Irwin, National Advertising Salesman. Formerly 
with Literary Digest, Time and Crowell Publishing 


Georce Mainarpy, National Advertising Salesman. Former 
Advertising Manager, American Tobacco Company. 


Rodney Boone Organization (Hearst International Ad- 


BUSINESS 


Josern Gitpert, Display Classified Advertising Manager. Wititam E. Waeever, President, General Manager and 
Formerly with the New York Evening Post and the New 


Director. Seventeen years in the newspaper, magazine 
and advertising agency businesses in New York City. 


Aan A. Wexts, Sales Promotion Manager. From The New Syp. J. Hucues, Vice-President, Editorial Adviser (on part 
York American. Former Advertising and Publicity Di- 
rector of R. H. Macy and Stern Bros. 

Water H. Bamrorp, National Advertising Salesman. From Metvitte M. Greic, Treasurer and Secretary. Formerly 
Conde Nast Publications, Inc. Formerly Advertising 


time) and Director. Advertising and Publicity Director 
of The Morris Plan Bank of New York. 


Vice-President of Holland Advertising Company. 

Wiiiiam A. Mitanese, Gravure Supervisor. Now with Art 
Gravure Corporation. 

Harry Joy, Production Manager. Now with Paris & 
Peart. Formerly International Magazines. 

Richaro McGuinness, Production Assistant. Now with 
C. E. Sheppard Company. 


OTHER DIRECTORS 


Maritpa L. Crark, Local Advertising Saleswoman, Vrom Wititam J. Peprick, Chairman of the Board. President of 
Hookless Fastener Company. 
Harrison B. Casset, Classified Display Salesman. ¥or- 


William J. Pedrick & Company, Inc., Insurance & Real 
Estate; also President of the Fifth Avenue Association. 


ADVERTISING merly New York American and Evening Post. Rosert C. Haroy of the firm of Miller, Owen, Otis & 
J. Mora Boye, Vice-President. Publisher and Director. Roserr EF. Park, Local Advertising Salesman. Formerly of Bailly. 
From The New York Evening Journal. Vogue. Tuomas A. Moore of the firm of Donoho, Moore & Co. 
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NEW SECRETARY 


Louise C. Grace, of Grace & Bement, 
Detroit agency, new secretary of Adver- 
tising Federation of America. 


ICE CAMPAIGN 
TO BE RENEWED: 
VOTE A MILLION 


Chicago, July 9.—With sales of ice 
and modern ice refrigerators break- 
ing all previous records, directors of 
the country’s leading firms in these 
industries met at the Sherman Hotel 
this morning and appropriated $1,- 
000,000 for a campaign to advertise 
modern ice refrigeration nationally 
during the coming year. This is an 
increase of 135 per cent over last 
year’s expenditure. 

Sales of the newly developed air- 
conditioned ice refrigerator were re- 
ported between 200 and 300 per cent 
ahead of last year by manufacturers 
attending the meeting. One of the 
largest in the East, American Ice 
Company, sold 80 per cent more ice 
refrigerators in the first six months 
of this year than during the cor- 
responding period last year, Harry 
H. Kidwell, its vice-president, stated. 
An important Western firm reported 
more sales this year than in the 
previous four years combined. 

Corresponding increases in sales 
of ice were reported by directors 
who represent 6,400 companies man- 
ufacturing and selling ice in every 
part of the nation. 


Use Three Media 


The advertising budget, which will 
be spent under the direction of Don- 
ahue & Coe, New York, who con- 
ducted the successful campaign otf 
the past year, will be divided among 
newspapers, magazines and radio, it 
was decided. 

Besides the expenditure of this 
million dollars for national advertis- 
ing, ice companies will spend be- 
tween two and a half and three mil- 
lion dollars additionally in local pa- 
pers and through other media in 
their communities to advertise the 
new air-conditioned ice refrigerators, 
the directors stated. 

Credit for the increase in sales 
was given jointly to the new air-con- 
ditioned refrigerators which have 
been developed in the past year and 
which are so insulated and built that 
refilling is necessary only every 
fourth to seventh day and to the 
wider understanding given the use 
of ice as a refrigerant brought about 
by the past year’s advertising. 

The campaign, it was asserted, has 
opened many hundreds of new mer- 
chant outlets for the sale of refrig- 
erators. 


M-W to Atlanta 


Montgomery Ward & Co. has signed 
a five-year lease for an Atlanta, Ga., 
warehouse. Merchandise in stock at 
the warehouse will be sold by mail 
order, over the counter or by phone. 
Ward’s nearest mail order house to 
the Southeast is in Baltimore, while 
Sears, Roebuck & Co. have a mail 


Double Numbers for 


“House and Garden” 


Starting with September, Conde 
Nast will present the first of a series 
of double numbers of House & Gar- 
den, It will consist of the regular 
issue, to which will be fastened a 56- 
page, separately-bound feature sec- 
tion, the two being offered conjointly 
at no increase in price. 

The September feature section will 
take the form of a portfolio devoted 
to “Practical Home-Building Plans.” 


To Ad ay Scales 


Ralston Scales Corporation, Colum- 
bus, O., has appointed Wheeler-Fre- 
geau and Associates, Inc., of that 
city, to handle its advertising. T. L. 
Wheeler, Jr., agency president, will 
be the account executive. 


Outdoor Broadcast 
Feen-a-mint Plan 


Feen-a-mint conducted its national 
amateur night radio program from 
Palisades Park in New Jersey July 5. 
The park is also conducting a series 
of amateur elimination contests, with 
the winners to appear on the Feen-a- 
mint program. 

Gifford R. Hart is advertising man- 
ager of Health Products Corporation, 
Newark, sponsor of the program. 


Publicizes Sunshine 


The Atlantic City News published 
its second annual Sunshine edition 
July 3. The special section ran 28 
pages. Editorial matter and adver- 
tising featured summer sports at the 
seashore. 


Zonite Offers 
Cash Prize for 


Largest Onion 


New York, July 9.—In connection 
with its current magazine and car 
card campaign presenting Zonite as a 
breath deodorant and suggesting the 
onion test of its efficacy, Zonite Cor- 
poration, Brunswick, N. J., is offer- 
ing $50 for the largest onion sent to 
its offices before Sept. 1. 

The first impulse to make the onion 
growing contest a subject for paid 
space was throttled by contemplation 
of the expense. Through the news 
bureau of the agency, McCann-Erick- 


son, Inc., onion growers and onion 
lovers are learning of the offer from 
small town papers which accept the 
publicity. The response so far indi- 
cates coverage is good. 

The winning onion will receive 
honors never before accorded a vege- 
table. It will be sent on tour around 
the country to be displayed in win- 
dows of important retailers. Special] 
advertising for release in cities 
where it is shown will direct the pub. 
lic to the exhibit and explain how 
onion eaters can make themselves so 
cially eligible. 


Lewis Abroad 


E. St. Elmo Lewis, Detroit, has 
sailed for Europe to make an investi- 
gation of consumers’ co-operatives. 


sh 


local newspaper tricks: 


UNITED NEWSPAPERS 


order house at Atlanta. 


NEW YORK: 420 Lexington Avenue 


CHICAGO: 360 North Michigan Avenue 


“WHAT MADE ME BUY IT? 
WELL, IT LOOKED SO ATTRACTIVE 
IN THAT MAGAZINE COLOR AD” 


MAGAZINE 


WEEK 


THis WEEK offers advertisers a full color magazine page, that does all the 


IT HAS MAGAZINE POWER: Rich color that catches the eye and loosens 
the purse-strings ... volume circulation that reaches 4,500,000 families in 
all income groups... top-notch entertainment that makes the whole fam- 


ily read, and keep reading it, long past the date of issue. 


DETROIT: General Motors Building 


SAN FRANCIS 
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375 Newspapers 
Get Anti-Lewis 
Copy of Steel 


New York, July 6.—The steel in- 
dustry’s opposition to the threatened 
drive of the Committee of Industrial 
Organization, headed by John L. 
Lewis, president of the United Mine 
Workers of America, to organize in- 
dustries vertically, starting with 
steel, rubber and textiles was aired 
last week in full page advertise- 
ments appearing in 375 newspapers. 

The advertising was intended for 


public in general. It reiterated the 
industry’s belief in the principles of 
collective bargaining, said to be in 
effect in the industry, employment 
independent of membership or non- 
membership in labor organizations 
and advancement based on individual 
merit and effort. 

Copy asserts that interruption of 
operations and intimidation, coercion 
and violence may occur if the drive 
goes on. 

The copy was sponsored by the 
American Iron and Steel Institute, 
which for the first time utilized the 
services of an advertising agency, 
McCann-Erickson, Inc. John W. Hill, 
of Hill & Knowlton, publicity coun- 
sel, is director of the Institute’s pub- 


steel employes in particular and the 


lic relations. 


‘‘Real Progress”’ 


Envisioned by 
New NAB Prexy 


Chicago, July 9.—C. W. (Chuck) 
Myers, Portland, Oreg., newly-elected 
sioned rapid strides by the associa- 
tion of Broadcasters, today envi- 
sioned rapid strides by the associa 
tion during the next year in service 
to the industry. 

“I expect the closest co-operation 
between the officers, directors and 
Managing Director James W. Bald- 


win,” he declared, “and united sup- 
port by the members of the associa- 
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tion. The year should see real prog- 
ress in achieving the aims of service 
outlined at the convention.” 


Former Newspaperman 


Mr. Myers has a long background 
of executive experience in radio and 
newspaper fields. He served as busi- 
ness manager of the Portland, Oreg., 
News-Telegram from 1921 to 1931 
and previously was advertising man- 
ager of that newspaper. 

In 1925 he entered the radio field 
launching a station in Portland and 
immediately took an active interest 
in the NAB. 

His march to the highest office 
was by regular stages after a term 
as director and then service as first 


vice-president last year. 


_ “WHY NOT USE NEWSPAPERS ? 
_ THEN WE CAN LOCALIZE THIS 
COPY TO FIT EACH CITY” — 


IT HAS NEWSPAPER SALES PUNCH: Flexibility, that lets you change 


copy to fit each of 21 busy trading areas . . . coverage, that takes in an 


average of 1 in every 3% families in these areas ...shopping appeal and 


dealer influence, that sell both the public and the trade, as only the local 


newspaper can. 


BOTH for only %¢ per family! 


NEWSPAPER | 
SALES PUNCH 


ee mo 


- MAGAZINE | 
- POWER 


RETIRES AUGUST | 


Louis D. Gibbs, superintendent of ad- 
vertising for Edison Electric Illumination 
Co., Boston, soon to end his 30 years’ 
service. He served two terms as presi- 
dent of the Advertising Club of Boston 
and is an honorary life member of the 
Public Utilities Advertising Association. 


Sales Managers 


Organized at 
NAB Meeting 


Chicago, Ill., July 8—A new affili- 
ate of the National Association of 
Broadcasters emerged today with 
the formation of the Sales Managers 
division, designed to promote ex- 
change of sales ideas and problems 
through regional and possibly annual 
assemblies and a system of general 
communication. 

The formation of the group fol- 
lowed two conferences headed by J. 
Buryl Lottridge, of Stations KOIL- 
KFAB, Omaha and Lincoln, Neb., 
who was elected first chairman. 

The organization limits member- 
ship to one representative from each 
station directly in charge of sales. 


Region Directors Named 


Included among the regional direc- 
tors who will work with Mr. Lot- 
tridge are Hale Bondurant, WHO, 
Des Moines; Harry Trenner, WNBF, 
Binghamton, N. Y.; L. H. Avery, 
WGR and WKBW, Buffalo; J. Leslie 
Fox, KMBC, Kansas City; Walter V. 
Rothschild, WTAD, Quincy, IIL; 
Humboldt J. Greig, McClatchy Sta- 
tions; C. F. Hageman, WTCN, Min- 
neapolis; Clark Luther, WOC, Dav- 
enport, Ia.; Hugh M. Feltis, KOMO- 
KJR, Seattle, and John W. New, 
WTAR, Norfolk, Va. 

The convention adopted a resolu- 
tion granting the new division finan- 
cial support from the NAB for mod- 
erate mailing and clerical costs. 

Plans for activities as outlined at 
the conferences include, in addition 
to exchange of sales ideas, relaying 
of information on experiences with 
advertisers and agencies deemed 
noteworthy by individual sales man- 
agers. 


Form Johnson-Miller 
Printing Company 

Foster M. Johnson, account execu- 
tive of The Ralph H. Jones Co., and 
Spencer H. Miller, until recently sec- 
retary-treasurer of The Curtiss-Way 
Co., Meriden, Conn., printing firm, 
have launched a new printing plant 
> Meriden, named Miller-Johnson, 
ne. 

Sherman F. Johnson, who resigned 
last year as advertising manager of 
International Silver Co., will prob- 
ably be affiliated with the new com- 
pany. 


Starts El Paso Branch 


Advertising Counselors, Inc., has 
established a branch in Bassett 
Tower, El Paso, Texas, with F. Wil- 
liam Flato as_ vice-president in 
charge. The agency is an affiliate of 
Advertising Counselors, Inc., of Ari- 
zona, Phoenix. 


To Sponsor Football 


Wadhams Oil Co., Milwaukee, will 
again sponsor all football games of 
the University of Wisconsin and the 


Green Bay Packers,. professional 
team, over WTMJ, Milwaukee. 
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Suiener, Head 
of Hupp Motor, 
Succumbs at 53 


Detroit, Mich., July 7.—Wallace 
Zwiener, president of Hupp Motor 
Car Corporation since May 13, died 
in Grace Hospital today of an infec- 
tion which developed from an opera- 
tion two weeks ago. He was 53 years 
old. 

Mr. Zwiener had been active in the 
automotive industry in Detroit since 
1916. He was elected treasurer of 
Hupp in November, 1934. Mr. Zwie- 
ner was an executive of Chevrolet in 
1916, and from 1917 to 1921 served 
as assistant general controller of that 
company. 

From 1921 to 1930 he was chief 
controller of Durant Motors, Inc. He 
took the position of controller of 
Continental Motors Corporation in 
1930, and held that position until he 
was named Hupp treasurer. 


F. G. Abbott, Mennen 
Sales Chief, Passes 


New York, July 7.—-Frank G. Ab- 
bott, general sales manager, Mennen 
Company, died Friday at his home 


Beli 


oa 


| 


| 


in Short Hills, N. J. He was stricken 
with a heart attack in Seattle several 
weeks ago. 

Associated with the Mennen Com- 
pany for the past three years, he was 
previously with McKesson & Rob- 
bins. He is survived by his widow 
and two stepsons. 


Charles Lundberg, of 


“Iron Age,” Succumbs 
Philadelphia, Pa., July 7.—Charles 
Lundberg, 61, who for 25 years was 
associated with Jron Age, died sud- 
denly Saturday at his home in Upper 
Darby, a Philadelphia suburb. 

From 1911 to 1919 Mr. Lundberg 
was a member of the editorial staff 
of Iron Age, and since 1919 served 
as advertising representative in the 
Philadelphia territory. For many 
years he was an associate member of 
the American Society of Mechanical 
Engineers, and of the Machinery 
Club of New York. 


‘Death Takes Lausen, 


of Foster and Kleiser 

San Francisco, Calif., July 7.—A. 

F. Lausen, Jr., general manager of 

Foster and Kleiser Company, Pacific 

Coast outdoor 
died here recently. 

Mr. Lausen entered the company’s 


advertising operator, | 


| employ 26 years ago as an account- 


| ant, and later served as branch man- 
|ager at Tacoma, Wash. 
|ter & Kleiser purchased the plants 
| of J. Charles Green and Walter Var- 
ney, in San Francisco, Mr. Lausen 
came to California in an executive 
position, handling sales, operations 
and leases. In 1918 he was made gen- 
eral manager. 

He is survived by his widow, Edith 
S. Lausen, and two sisters, the 
Misses Nina and Josephine Lausen. 
both of Yakima, Wash. 


Mosehauer. of Anaconda 


Sales Company, Passes 
Montclair, N. J., July 7.—Edward 
Mosehauer, 57, vice-president of Ana- 
conda Copper Sales Company, died 
suddenly Wednesday at his home 
here after a long illness. He had 
been associated with the copper in 
dustry for 40 years. 

Mr. Mosehauer was president of 
the Copper Export Association, Inc. 


Norman, Former Sears’ 


General Manager, Dies 
New York, July 7.—Aaron E. Nor- 
man, 77, vice-president, treasurer, 
|and general manager of Sears, Roe- 
buck & Co., from 1895 to 1903, died 


eve it or.. 


Probably the greatest syndicated feature of all time sprang from the 
premise that many true, unvarnished facts are scarcely within the realm 
of belief. If you have been a buyer of advertising for any time at all, 
you have undoubtedly had magazine space salesmen point to figures and 
say “Believe it or not, we do so-and-so”... Controlled Circulation Audit 
was born to cross out the “‘not”’ in such statements—to turn figures for 
controlled circulations into indisputable facts by backing them with a 
regular, responsible audit ...C. C. A. is an independent organization to 
audit controlled circulations and to do nothing else. The purpose of this 
advertisement is to tell you that controlled circulation need no longer be 
purchased on either hope or promise. Publishers of the media listed below 
can show you C. C. A. audit reports for their circulations. C. C. A. 
insignia on their mastheads, rate cards and above their listings in 
Standard Rate & Data should be your guide to known value. 


This Advertisement in Behalf of C. C. A. is Sponsored and Paid for by the following 


C. C. A. Publications 


AGRICULTURAL LEADERS 
DIGEST 

AUTOMATIC HEAT & AIR 
CONDITIONING 

BETTER ROADS 

COMPRESSED AIR MAGAZINE 

DRAPERY PROFITS 

DRUG TOPICS 

EARTH MOVER 

ELECTRICAL DEALER 

ELECTRIC LIGHT & POWER 

EXCAVATING ENGINEER 

FLEET OWNER 

GLASS PACKER 

GOLFDOM 

GRAPHIC ARTS MONTHLY 

HOSPITAL TOPICS & BUYER 


INDUSTRIAL EQUIPMENT 
NEWS 


INDUSTRIAL POWER 
INDUSTRY & WELDING 
JOBBER TOPICS 
LUBRICATION & 
MAINTENANCE 
MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 
MEDICAL ECONOMICS 
METAL CLEANING & 
FINISHING 
MILL & FACTORY 
MODERN MACHINE SHOP 
MODERN PLASTICS 
NATIONAL JEWELER 


OIL HEAT & AIR 
CONDITIONING 


ORAL HYGIENE 

POULTRY SUPPLY DEALER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND McNALLY BANKERS 
MONTHLY 


RUG PROFITS 
SCHOLASTIC COACH 
SHOE STYLE DIGEST 
SODA FOUNTAIN 

SUPER SERVICE STATION 
TIRES 

WOOD PRODUCTS 


CONTROLLED CIRCULATION AUDIT 


When Fos- 


E. H. McReynolds, new president of A. 
F. A., greets Chester H. Lang, his prede- 
cessor in office and new chairman of the 


board. 


suddenly of heart disease Wednes- 
day at Elberon, N. J. 

Born in New York, Mr. Norman 
went to Chicago at 18 to enter whole- 
sale merchandising. He acquired the 
soft drink concession at the Chicago 
World's Fair in 1893 and two years 
later bought a large interest in Sears, 
Roebuck & Co. 

At his death he was a director of 
Inland Steel Company, Industrial 
Rayon Corporation, Phoenix Manu- 
facturing Company, and Graver 
Tank and Manufacturing Company. 


J. J. Vigneau, of 


“Instruments,” Dies 
Pittsburgh, Pa., July 7.—Joseph J. 
Vigneau, 57, president of Instru- 
ments Publishing Company, pub- 
lisher of Instruments, died Wednes- 
day in Homeopathic Hospital here. 
Ill health caused his retirement from 
active service six months ago. 

Until 10 years ago, when he sold 
| out to McGraw-Hill Publishing Com- 
| pany, he was president of Keystone 
| Consolidated Pub. Co., publisher ot 
| Keystone Mining Catalog and other 
reference books. 


- 


McNaughton Taken 

Chicago, July 7.—Flint McNaugh- 
ton, for 20 years with Buckley, De- 
| ment & Co., Chicago, as editor of the 
house organ “Ideas” and author of 
| “Selling Aid,’ died June 28 after a 
| long illness. ~ 
| 
Former Armstrong 


President Is Taken 


Howey-in-the-Hills, Fla., July 8.— 
| KF. W. Douglas, 80, retired president 
‘of the Armstrong Linoleum Com- 
| pany, died at his home here yester- 
day. He was at one time manager of 
the company’s Chicago office and 
| served as its president for 40 years. 
He had lived in Florida since 1920. 


Miss Schaefer Dies 

New Orleans, La., July 7.—Miss 
Adrienne Schaefer, president of the 
Schaefer Multigraphing Company of 
New Orleans and for the past 15 
years secretary of the New Orleans 
Advertising Club, died at her home 
here June 29. 


W. A. Coane Passes 


East Orange, N. J., July 7.—wWil- 
liam A. Crane, 77, who retired last 
September as editor of the Dun & 
Bradstreet Review, after 40 years 
with Dun & Bradstreet, died here 
June 28. - 


Tatum Succumbs 
Haddonfield, N. J., July 7.—Joseph 
W. Tatum, 61, advertising manager 
of Howard Biddle Printing Company 
of Philadelphia, died at his home 
here after an illness of several 
| months. 


Cellophane Merged 


I. du Pont de Nemours & Co. 
dissolving the subsidiary com- 


E 
; are 


pany. the du Pont Cellophane Co., 
| Ine., which will henceforth be oper- 
| ated as the Cellophane division of the 
| 


parent company. 


sult of the new tax bill. 


aaa ceeneneeaese 


Producers of 
Anthracite to 
Start Campaign 


New York, July 8.—Anthracite 
coal’s long-discussed co-operative ad. 
vertising campaign is a step nearer 
realization with formation of Ap. 
thracite Industries, Inc., by compa 
nies mining anthracite. 

Appointment of an advertising 
agency will be made in a few weeks 
and a campaign inaugurated for the 
coming heating season, it was stated 
Purposes of the effort are to “ac 
quaint the public with the many new 
and modern developments in the use 
of anthracite and anthracite burning 
equipment.” 

Frank W. Earnest, Jr., is president 
of Anthracite Industries. He has 
been vice-president and general sales 
manager of Spencer Heater Company, 
Williamsport, Pa. 


Direct Enterprise 


Directors of the new organization 
are Eliot Farley, president of Dela 
ware, Lackawanna & Western Coa! 
Company; Ralph E. Taggart, presi 
dent of Philadelphia & Reading Coa! 
& Iron Company; F. W. Leamy, 
senior vice-president of Hudson Coal 
Company; J. B. Warriner, president 
of Lehigh Navigation Coal Company: 
Oscar F. Ostby, president of Inde- 
pendent Anthracite Coals, Inc.; John 
Gilbert, president of Madeira, Hill & 
Co.; A. C. Dodson, president of Wes- 
ton Dodson & Co.; Thomas Dickson 
of Dickson & Eddy; Donald Markle. 


president of Jeddo-Highland Coa! 
Company; Louis C. Madeira III of 
Anthracite Institute, and Mr. Earn 


est. 

Retailers of anthracite coal will be 
represented by a dealers’ advisory 
committee, with six members. 


To Auction “Sun” 


The entire capital stock of the 
Winchester Sun Company, Winches- 
ter, Ky., publisher of the Sun, will 
be sold at auction July 20 for settle- 
ment of a partnership, Neville C. 
Fisher, of Paris, agent, announced. 


The action is a re- | 


. 
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Into the discard 
when you ship 
by AIR EXPRESS 
2500 miles overnight 


% 
“01. 


@ Then closing dates are easy prey 
and deadlines decamp, for Air 
Express overnight reaches directly 
215 cities in the United States and 
Canada, and gives you the very 
fastest of all methods of transpor- 
tation to 32 Latin-American coun- 
tries. By swift hook-in with rail 
express your shipments can reach 
any point through Railway Ex- 
press’s 23,000 offices from coast-to- 
coast, border-to-border. 


HIGH SPOTS OF 
NATION-WIDE AIR EXPRESS 


* Air Express gives night and 
day door-to-door pick-up 
and delivery, with $50 in- 
surance on each shipment, 
all without extra charge. 


* Packages accepted prepaid, 
collect, or C.O.D. Prompt 
remittance. 


* One waybill, one organiza- 


| 


| 


tion, one responsibility. 


* Packaging is the same as 
for rail express on practi- 
cally all shipments. 


* Low costs. 
You have merely to phone any 


Railway Express office for service 
and information, 


AIR EXPRESS 


DIVISION 
Raitway Express AGENCY 
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O UR hats are off to the boys on the St. 


Louis Post-Dispatch. We mean it, seriously. 


They came out with an announcement 
they were going to change their advertising rate 
structure to correct the differential between the 
charges for national and local advertising. They 
put that announcement over with such a fan- 
fare and hoopla that advertisers, advertising 
agencies and trade papers, thinking an event 
comparable to the Schmeling-Louis upset had 
taken place, added their voices to the tumult 
and declared something Truly Epochal had hap- 
pened. 


Remember, we’re not being funny. We're 
just jealous. Why doesn’t anybody look our 
way? Isn’t being good all the time important? 
Or does a fellow make a bigger hit by sinning 


and then turning good? 


The prodigal son knew his stuff. He had 
his fling, repented and finally came home amid 
the hosannas of his kinfolk, while his goody- 
goody brother, who never did anything wrong 


in his life, was neglected and forgotten. 


The point of all this is that The 
Kansas City Star has been good in the 
matter of local-national rate differentials 
for half a century, whereas the reform 
of the Post-Dispatch dates back about 


one month. 


Again we insist we’re not being funny. 
And we’re not mad. We are just en- 
vious because we have nothing we can 
drag out of the hat except a lifetime of 


unsullied virtue. 


A bulletin of the American Associa- 
tion of Advertising Agencies issued Feb- 
ruary 5, 1936 showed that on a 20,000- 
line basis national advertisers in the Post- 
Dispatch paid a premium of 24.3% daily 
and 29.3% Sunday over local rates. The 


same bulletin showed the following dif- 


Morning . . 309,013 
Sunday . . . 324,586 


ferentials for The Kansas City Star: Daily, 
minus 1.7%—Sunday, 10.6%. 


That’s the old basis, before the Post-Dis- 
patch made its revolutionary change. Here’s 


the comparison now: 


Differential 
St. Louis Post-Dispatch, Daily......... 17.0% 
The Kansas City Star, Daily... ..minus 1.7% 
St. Louis Post-Dispatch, Sunday........ 17.0% 
The Kansas City Star, Sunday......... 10.6% 


Bum showmen, that’s what we are! 


* 


Seriously, we wish to commend the Post- 
Dispatch. Our feelings toward that great news- 
paper are cordial. We applaud the step it has 
just taken because that step puts the Post-Dis- 
patch on the same side of the fence The Kansas 
City Star has occupied for so long. Maybe the 
association will teach The Star something about 


showmanship. 


FA ‘ Rs efi | Saker aaa a bata aa Fates PCO Me Rigg SB a rea ; ; ome padi aie oie? , . SRE oS Vas a ae 4 Sa ¥s Pe 3 i “oh. A Sere t eer ee eae Meee ee Si EE Rms 
ig cot ae tie er, SE ee pte e es ie Si is ee en Can ae ee” pe Oe ees = a aise gate aS aoe Mas. y a ae Oe oe eed. ie 2 “eee te bc 
Lo ‘ ge ah Fier ee ee 2 oats nt hed fang a oe ele ‘ aa rr my ij n < ae al ee ee: 4 2 ‘ie ai cee oe te ae a a ot ee eet AE’ sa oe ewe: Pi OR TI ek: cs, iy PP. yt a, ad Wes <* 
be Pee ee a oe a aah i, Se ae Ve TACT pelts ae ny aman ha fees PORE se Ee ie Oey nae a ee Beg Bd dca Te eee ees Bt sc ees fi vinkt 2) ie ert C em ae htt, SMW ce ae Pelee Urged Sie eis y 
ae ae: St Eg tae ea ares ae Se ee Lee ea ged nition ete ee Be ae ok AR Sen aie a i AR ei tates rea Ce ae, 3 3 a ee itp te Oe pees tite Prive “iS: Bed justice Wc giear seam 
: : % <A bs Tete be * ane = re lucia el % iY earn a at : ae : F aaa Pe NER Bae ny ae be Bde: ai st iy ‘ saa pees ory na ae bits aoe ae rs ae ai ay ‘33 fee ee 
eee ae Wen 5 5 eee le. 5 ee gee: e : : co : 
cA = yee bee” ra oe rs r a i : a eR PO”: ” : of mm ee en) ; i pest Oe - ata a ; a aay Sas S ayer Seched Se Ne AOS oi z gle eet Soke a ne oR via See) Bice ¢>3 aa e,, a a) pany ae Ae 
re : Bit 
a 
= ee : P| K 
ellie cee fo 3 
Be ae See ¥ 
. a al Ra ss ; 
ee ei 
ee : Sg 
mae os 
3g SR t 
aa so 
a Sa a5 
2 me Ras. ee a foci 
Bae AG ids 
sy ll be Sa : 
a. 4 “7 q si a 
a RS. 
ey as ' 
‘ ue. 
pene 
: . : 4 ae ia 
ee. ; Lie 
4 3 eee 
: : 3 a i 
: Sb Ee its 
Be : a Nee 
. — & ae. 
a T 3 Ee ee. 
a ™ 2 : 
ae SS Ue 
SS i Me 
eae i= ae : 
Say Bees: ee 2 
aa - ralaen 
“leseeSetonaanm eit 
Bo 8 Sie 2 ie 
OSS \ RS near 
Oo SSS ———— ees 
Bae ! = a 
sie cir ws we » _ =z ue 
. ea nol mrt + Soa ; 
Rs». it ahh ' v BN . ee : G 
on. Hunn a ey eS 3 a 
Ba. i aN oS May, 11 AAI) ae An 
CONSE SRR ‘ (i if \ ea eae 
, “ESSA Z ve!’ (Aa alee Pome 
Banas YY’ 4] | (ME a oe 
OTST eam i H y 3 " ny said Bvoretess:.” ei a 
ois Sieteaeeeaaaaam . ' Bit mW ak ORR ie 
COS Re " hurt wire Z Pec . 
easiest. ~~ 7 heen jl Be seismic : 
Passe se a Bc (iy Ams Ally ‘ae meee 7 
ea = yy ¥ rH ne y er ae at 
sii | y Frit EG. a 
OD, py ¢ “eee wl 
ae wy ‘ P ie - 
Bs | ne = i . 
Bs eae “ 

x ae a os 

| a ~ \y ee, 
the 5 ’ = =, \ ae 

iches- As Sic. : 
will . 

; ine 
ettle- ee 
le €. ae 
ed. pare 

a aes a 
tn | ae 

ig evi a 
—_ 
‘d ; 
p ail 
- Mie, 
S | ee 
ht Soe 
ae a 
Gao 
ey ogee 
ie a * 
tly ies) 
ry An 
ors oa 
in- AS fe 
st ae 
ch 8 i 
aXe Pas ¢ 
to- a 
P : 
l- 
t, 
; ee 
rt 
i- 
I- 
™ a “ses a “ spin. if 3 oh 
ny 3 SN Se Evening tae die 312,41 ] AC 
ee ~~ —( a ») a - 
at 
“¥ , ae 
a oie 
eee 
dations 
GR: 
a 
Set ae 
: ous ie 
, we Be 
Be ee, ha 3 4 a a a 
ed et en foe ca Pian ESTAS SC a Rs ER Mele OCS valewats Se SM Ig. Se eRe tagline ona TR SN at SMe eat Sere Ee neo = pl mic aha Se aa YR of Sis ence uri a, GIRS aan ane oie Wane ere A ENG ao) Diy tai rc Pap no alee a SY Na ieee SCD ona (2 chee Aa hao Sekar es in See rca ee a 
peek: 0) MMe ti eT Me ee | eae Be oa eee he eae Nye ns eet IN Nah amie AEN Ce Non abt cI et Bee i a 
. Pale Ps aa : . ; fa ohm : » wr yt FX i ts ns ote St hed tee g : fe oy ee oe cd aS aap hiee rs par fr < OR eh ae Sune . 


24 


ADVERTISING AGE 


July 13, 19368 


Beauty Shops 
Test Crosley 
Hair Machine 


Cincinnati, O., July 9.—The Cros- 
ley Radio Corporation is now mer- 
chandising a new machine to stimu- 
late the growth of hair, following a 


year’s clinical test. The apparatus 
was developed by Dr. Andre A. 
Cueto, Cincinnati, and is _ being 


manufactured by Crosley. 

The machine employs alternating 
positive and negative (vacuum) 
pressures to augment the supply of 
blood at desired points by building 
up the deep network of blood ves- 
sels, according to the producers of 
the instrument. 


Tests Are Successful 


Tests on more than 200 persons 
who were treated twice weekly for 
30-minute periods indicated marked 
improvement in substantially every 
case where hair follicles were pres- 
ent but not functioning normally, it 
is asserted. 

The hair follicles, according to 
Dr. Cueto’s observations, are seated 
within the zone of the deep net- 
work of blood vessels rather than 


cco Bay Bridge.: 


The Thi 
Product Ceroxs 


The al- 
the 


in those near the surface. 
ternating pressures stimulate 
deep seated areas, he said. 

Although initial merchandising is 
through beauty shops and hair 
stores, it is expected that the equip- 
ment will be sold direct to the 
ultimate consumer in the near fu- 
ture. 


Cudahy Introduces 
Tally-ho, Dog Food 


Cudahy Packing Co., Chicago, has 
introduced Tally-ho dog food, Gus 
Robert being in charge of the new 
department. 

Promotion plans for the new lines 
are incomplete. 


Hotel to Promote Bar 


Hotel Commodore, New York, will 
run a special campaign in newspapers 
in New York and Westchester for 
the new Commodore bar, to be opened 
early next month. Kelly, Nason & 
Roosevelt are in charge. 


Ferrill Opens 


Harve Ferrill has resigned as presi- 
dent of Creative Displays, Inc., Chi- 
cago, to operate Harve Ferrill & Co. 
at 217 W. Ontario St., Chicago. The 
company will offer window display 
service and distribute display special- 
ties. Associated with Mr. Ferrill are 
N. R. Abarbanel, C. H. Connorton and 
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Electric fan introduced by Ira E. Baker 
Co., Cleveland, which loads the breeze 
with any odor placed in the bottles. 


of the New York office. 
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new $77,000,000 Oakland-San 


Francisco Bay Bridge opens for automotive traffic! Oakland now 
teems with increasing manufacturing, new workers, new homes, 


larger payrolls—and a steadily 


advancing retail sales volume. 


Keep your sales pressure up in the OAKLAND TRIBUNE, and 


the increasing sales of your product in this “white spot” market 


of the Pacific Coast will become 


Oakland---3rd Pa 


an automatic procedure. 


cific Coast Market! 


Alameda County, California (Oakland), now surpasses the com- 
bined sales of the Pacific Coast cities of San Diego, Spokane 


and Tacoma! Thumb a white 


tack into your sales map for 


Oakland, California... and schedule the OAKLAND TRIBUNE 
to put your product across in the destined “Farthest West 


Metropolis of America!” 


ONE OF THE WEST'S GREAT NEWSPAPERS 
National Representatives: WILLIAMS, LAWRENCE & CRESMER CO. 
Representatives for Magazine and Comic Section Color Advertising: 
ASSOCIATED WEEKLY 


New York Chicago Detroit 


San Francisco Los Angeles 


S. B. Holtz, the latter being in charge 


JULY LINEAGE 
OF FARM PRESS 
IN 8.5% GAIN 


Chicago, July 9—Farm monthlies 
and semi-monthlies measured by Na- 
tional Advertising Records reported 
an increase of 8.5 per cent in adver- 
tising lineage during June, over June 
of 1935. 

During June the publications meas- 
ured carried a total of 281,352 lines 
of advertising, exclusive of baby 
chick, live stock and classified. This 
compared with 259,198 lines in June, 
1935, a gain of 22,154 lines. 

Detailed figures for each of the 
monthlies and semi-monthlies meas- 
ured, as well as for bi-weeklies and 
weeklies, are given in the following 
table. In each case, baby chick, live 
stock and classified advertising is ex- 
cluded. 


Monthlies 
1936 1935 
Country Gentleman .... 27,584 27,719 
Successful Farming.... 17,292 16,008 
Capper’s Farmer ...... 16,409 17,784 
California Citrograph .. 14,995 10,796 
Progressive Farmer and 
Southern Ruralist: 
Carolinas-Virginia 
|” er rere 13,929 14,788 
Kentucky-Tennessee 
SN: Sack eta meee 13,508 13,827 
Mississippi Valley Edi- 
TE Arrears 13,299 13,316 
Georgia-Alabama Edi- 
| aa area 13,064 13,484 
Texas Edition ....... 12,757 12,103 
AT MRGIIONS 2.06005. 10,557 10,698 
Average 5 Editions... 13,311 13,504 
Country BHOme .icscses 13,513 10,479 
Southern Agriculturist. 11,521 11,403 
Southern Planter ...... 8,079 5,550 
POP JOUTRAL .6cccc 6,049 1,846 
Wyoming Stockman- 
0 AAA eae 4,229 4,385 
National Live Stock 
PUOEUOOP  occcceccenss 3,923 3,777 
Breeder’s Gazette...... 3,008 2,822 
'The Nation’s Agriculture 1,027 2,365 
Semi-Monthlies 
The Farmer-Stockman.. 14,100 9,480 
Arizona Producer ..... 14,078 13,350 
Montana Farmer ...... 13,343 10,911 
Farm and Ranch...... 10,829 12,045 
Hoard’s Dairyman 10,387 9,950 
RRR DOPINOP ciecsseces 9,284 6,994 
Western Farm Life.... 6,774 5,171 
Missouri Farmer ...... 5,647 5,356 
Arkansas Farmer...... 2,724 3,489 
Bi-Weeklies 
“The Farmer: 
Local Edition ....... 22,938 13,985 
General Edition...... 16,975 11,260 
Dakota Edition ..........Not Listed 
°California Cultivator .. 22,316 18,680 
Washington Farmer .. 16,288 14,895 
Zone Advertising .... 630 1,851 
Wallaces’ Farmer and 
Iowa Homestead .... 15,756 13,421 
TGRNO PAPO occicc ec euc 15,098 12,628 
Zone Advertising .... 238 735 
Oregon Farmer ........ 14,985 14,321 
Zone Advertising ... 70 <s5% 
Nebraska Farmer ..... 14,654 11,104 
Zone Advertising .. 3,228 5,861 
Average 4 Editions... 15,461 ‘es 
Average 6 Editions .. sacs Degree 
Prairie Farmer 
Illinois Fdition ..... 14,132 9,044 
Indiana Edition ..... 11,368 8,540 
Wisconsin Agriculturist 
Ona POrmer ..osss0++ 13:068 7,953 
American Agriculturist. 11,355 12,052 
Local Zone Advertising 6,044 4,980 
Pennsylvania Farmer.. 10,970 10,279 
OOo POPMOP ...06660a0s 10,214 8,366 
Dakota Parmer ......«. 9,146 7,798 
Michigan Farmer ...... 8,616 8,579 
Kansas Farmer (Mail 
and Breeze) ....... 7,826 8,359 
Zone Advertising .... 1,616 1,952 
Indiana Farmer’s Guide _ 7,228 4,917 
Missouri Ruralist...... 7,114 8,692 
Zone Advertising . 28,862 796 
New England Homestead 6,778 7,655 


Weeklies 
8Pacific Rural Press ... 
Weekly Kansas City Star 
Arkansas-Oklahoma 


26,696 27,973 


ROU. -oi6ids a %eacee Bs 13,359 9,625 
Missouri Edition 13,161 9,611 
Kansas Edition...... 13,148 9,555 
s’Rural New-Yorker 9,060 9,891 
3Capper’s Weekly ..... 7,234 6,718 
2Dairymen’'s League 

EEE wa > Sco ea beds 6,023 5,057 
Semi-Weekly Farm News 

Friday Edition ...... 4,199 »,696 

“Tuesday Edition 3,985 4.436 

Successor to Bureau Farmer. 

*Five issues in June, 1936: four in 
June, 1935. 

8Four issues in June, 1936; five in 
June, 1935. 


Seeks Injunction 


on “Temple” Shoes 


Temple Shoes, Inc., Forest Park, 
Ill., maker of Temple shoes, is seek- 
ing an injunction in Milwaukee fed- 
eral court to restrain Gimbel Bros., 
Inc., from using “Shirley Temple” or 
any trade-mark in which the word 


“Temple” appears in connection with 
the sale of shoes. 


LICKED AT LAST 


Quality (acer 


BEER, 


a 


Cardboard display piece designed for 
Hapsburg beer by Kendall Displays, Chi- 


Is Paid Kobak 


ee 


by Federation’ 


Boston, Mass., July 7.—One of the 
last acts of the Advertising Federa. 
tion of America at its convention 
last week was to extend its thanks 
to Edgar Kobak, vice-president of 
Lord & Thomas and retiring chair. 


man of the board. Mr. Kobak served | 


two years in that office. 
The services of Mr. Kobak, who is 


succeeded by Chester H. Lang, Gen- 


eral Electric Co., Schenectady, N. 
Y., in the chairmanship, 
termed “devoted and invaluable” by 


the resolution, which read as fol: | 


lows: 

“Resolved, That the convention of 
the Advertising Federation of Ameri- 
ca assembled in the city of Boston 
on the first day of July, 1936, unani- 
mously and wholeheartedly express 
to Edgar Kobak our sincere appre- 
ciation for his devoted and invalu- 
able service to the Advertising Fed- 
eration of America: 


Cited for Service 
“For his outstanding sacrifices in 


traveling throughout the length and | 
breadth of the country in the inter. _ 


est of sound advertising; 


“For his exemplification and prac- 7 
tical sponsorship of clean and decent | 


advertising; 


“For his intelligent, effective and id 
courageous leadership during a time | 


of crisis affecting all business, and 
through it all, 

“For his rare good humor, modesty 
and personal charm which have en- 
deared him to the thousands in all 
parts of the country who have come 
to call him their friend.” 


Wohl Schedules Copy 


Wohl Shoe Co., St. Louis, has 


placed a schedule for fall advertising | 


of Paris Fashion shoes, using maga- 
zines and radio. 
rer Co., St. Louis, is in charge. 


American 
Lumberman 


enjoys an exceptional 
“reader interest” by 
reason of its being a 
news-type paper. 
There’s nothing like 
live, interesting, di- 
rect - from - the - field 
news to get a paper 
read. 


Send for a copy of our current 
issue. See for yourself. 


American fiumberman 


431 So. Dearborn St. 
CHICAGO 
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FOR UTILITIES’ 
COPY ARE MADE 


Albany and Chicago Companies 
Best Load Builders 


Boston, Mass., July 6.—Copy 
awards for 1936 were made by the 
Public Utilities Advertising Associa- 
tion at the annual convention here 
last week by Kenneth Magers, Union 
Gas and Electric Company, Cincin- 
nati, O., chairman of the committee. 

Top honors for load building news- 
paper advertising among. electric 
companies went to the New York 
Power and Light Corp., Albany, with 
the Peoples Gas Light & Coke Co., 
Chicago, taking the premier award 
in the gas field. The Chicago award 
was of particular interest because of 
the bitter competitive situation in 
that city. 

Awards of excellence in the same 
classification went to the Consoli- 
dated Edison Company, New York 
City; Commonwealth Edison Co., 
Chicago; Wisconsin Public Service 
Corporation, Green Bay, and Syra- 
cuse Lighting Co., Syracuse, N. Y. 

The Duquesne Light Co., Pitts- 
burgh, Pa., won the premier award 
for public relations newspaper ad- 
vertising for electric companies and 
Consolidated Edison Company of 
New York scored again with the 
premier award for gas companies. 

Awards of excellence in this field 
went to the Georgia Power Co., At- 
lanta, Ga., and West Penn Power 
Co., Pittsburgh, Pa. 

The best merchandise advertising 
for electric companies the judges de- 
cided was done by the Hartford Elec- 
tric Light Co., Hartford, Conn., with 
the British Columbia Railway Co., 
Ltd., Vancouver, B. C., leading the 
‘eld in the gas division. 

Public Service Company of Colo- 
rado, Denver; Northern States Power 
Co... Minneapolis, Minn., and New 
York Power and Light Corporation, 
received awards of excellence. 

Consolidated Edison Company of 
New York won two of the six special 
awards for copy and idea excellence 
With Iowa Electric Light & Power 
Co.. Cedar Rapids, Ia.; The Phila- 
delphia Gas Works Co., Philadelphia, 
Pa.; Wisconsin Public Service Corp., 
Green Bay, and the Texas Cities Gas 
“o. Dallas, taking the other awards. 


Canadian Company Wins 


The best newspaper advertising for 
‘ereasing business for transporta- 
‘on companies was done by the 
‘orth Shore Line, Chicago, the 
ulges decided, with the Allegheny 
Valley Street Railway Co., Pitts- 
he receiving an award of ex- 
‘erence, 

_In the public relations field, the 
‘est newspaper advertising for trans- 
portation companies was used by the 
British Columbia Railway Co., with 


Jackson, winning an award of ex- | ures, customer publications, envelope 
| and package imserts, went to the 
The Metropolitan Edison Co., Read-| West Penn Power Company, with 
ing, Pa., won the premier award for \the Northern States Power Company 
material designed to promote em.- 
ploye selling, with Consolidated Edi- 
son Company of New York, Tennes- 
see Electric Power Co., Chattanooga, 
and New Orleans Public Service, Inc., 
New Orleans, La., taking awards of | 
excellence. 


Consolidated Edison Company 


cellence, 


excellence. | 
The premier award for bill enclos- | sion. 


winning an award of excellence. 
Philadelphia Electric Com- 
pany won first award for direct mail 
advertising, Northern States Power 
Company ranking second. 

Window or inside display awards 
were won by the Consolidated Edi- 
fj}son Company of New York for elec- 
New York also won the employe | tric companies and the Philadelphia 
newspaper or magazine first award.|Gas Works Co., for gas companies. 
The Philadelphia Gas Works Co., 
Lone Star Gas Company, Dallas, and | Syracuse Lighting Co.; Florida Power 
Public Service Company of Northern | & Light Co.; 
Ninois, Chicago, received awards of |Co.. and Consolidated Edison Com- 
of New York in the gas divi- 


Awards of excellence went to 


Brooklyn Union 


Consolidated Edison Company of 
New York also won the poster ad- 
vertising prize with the British Co- 
lumbia Electric Railway Co., Chicago 
Rapid Transit Co., and Northern 
States Power Co., winning awards 
of excellence. 

Radio advertising was likewise 
topped by the Consolidated Edison 
Company of: New York with the 
Philadelphia Company, Pittsburgh, 
and the Rochester Gas & Electric 
Corporation receiving awards of ex- 
cellence. 


Agency for Poirrette 


Poirrette Corsets, Inc., New York, 
has appointed Gussow, Kahn & Co., 
New York, for a campaign in news- 
papers and class magazines. 


Joins Schwab & Beatty 


Dalbert Gard has joined the art 
staff of Schwab & Beatty, New York 
agency. He was formerly assistant 
art director for Montgomery Ward 
retail stores. 


Shtonk Promoted 


Herbert L. Sharlock has been 
elected vice-president of Bendix 
Products Corporation, South Bend, 
Ind. He will also be director of 
publicity. 


St. George in New Post 

Bela St. George, Jr. has joined 
Metropolitan Advertising Co., New 
York, as art director and copy chief. 
He was formerly with Acorn Adver- 
tising Agency, New York. 


the Mississippi Power & Light Co., 
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THE NORTHWEST PAPER COMPANY, CLOQUET, MINNESOTA 
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July 13, 1936 


Soap Box Derby 


to Be Held at 
Akron Aug. 16 


Akron, O., July 9.—-Sponsored by 
the Chevrolet Motor Company in co- 
operation with leading newspapers 
in more than 100 cities of the United 
States and Canada and several from 
foreign countries, the first Interna- 
tional Soap Box Derby will be 
staged here Sunday, Aug. 16, simul- 
taneously with the running of the 
annual All-American Derby. 


Last year champions from 562 soap 
box derby contests in as many Amer- 
ican cities competed in the All- 
American event in Akron, but this 
year more than 115 American city 
champions are expected to compete 
for the grand prizes offered by Chev- 
rolet. In addition derby champions 
from Johannesburg, South Africa; 
Honolulu, Puerto Rico and Canada 
will compete with the American 


racers in the world’s first Interna- 
tional Derby. 
Prizes for Winners 


The Akron local derby, 
by the Akron 


sponsored 
Beacon-Journal, will 
be run on Aug. 15 followed on the 
16th by the All-American event and 
then the International Derby. Prizes 
to the winners will include college 
scholarships, Chevrolet automobiles, 
wrist watches, motion picture cam- 
eras and projectors, billiard tables, 
and cash. 

The youngsters drive their 
made powered - by - gravity racers 
down an incline bordered by flags 
and many thousands of spectators. 
Last year more than 200,000 persons 
witnessed the finals, 
hundred Akron business leaders at- 
tended the banquet at which 


home- 


ey wwe 


| 
| 


| 


| 
while several | yey, 


the | 


winners were feted by Chevrolet offi- 


cials. 

The limit on cost of the home- 
made entry which each boy may en- 
ter is $10. 


Celotex Corporation 


Adds Three to Staff 


M. B. Herbert, formerly with The 
Manz Corporation and Bert L. Walker 
Co., has joined Celotex Corporation, 
Chicago, to handle advertising on in- 
terior finish and in the farm field. 

kK. T. Holmgren, formerly editor of 
“Concrete Builder,” 


publicity and edit “The Celotex 
News.” W. J. McCauley will have 
charge of the architectural design de- 
partment, a section of the advertising 
department. 


Gets Watchemoket 


George R. Bixby Agency, Provi- 
dence, R. I., has been appointed by 
Watchemoket Optical Co., East Provi- 
dence, for optical goods. Trade pa- 
pers and direct mail will be used. 


To “Hoard’s Dairyman” 


Arch Booker has been placed 
charge of the New York office 
Hoard’s Dairyman. M 
with this publication for 
until he joined Capper 
a year ago. 


in 


six years 
Publications 


Taplinger in » Wen 


Robert S. Taplinger, Inc., publicity 
and radio relations company with 
headquarters in New York, has 
opened West Coast offices at 8532 
Sunset Blvd., Hollywood, Calif., un- 
der direction of Pauline Swanson. 


Joins “American” 


Mark Byron III has joined the ad- 
vertising staff of the New York Amer- 
ican. He was at one time with the 
York Times and New 
World-Telegram, 
been in the financial field. 


Portland Cement | 
Association publication, will handle | 


of | 
r. Booker was | 


York | 
and since then has 


KMBC CONTROL 
PURCHASED BY 
ARTHUR CHURCH 


Other Changes Announced 
During NAB Convention 


Chicago, July 9.—Changes in rep- 
resentatives, shifts in control of sta- 
|tions, and appointment of new net- 
work executives were some of the 
developments which helped keep the 
|convention of the National Associa- 
‘tion of Broadcasters keyed up this 
| week, 

Columbia Broadcasting System an- 
nounced appointment of Wilfred H. 
Sigerson as assistant treasurer. He 
takes over some of the duties former- 
ly handled by Mefford Runyan, CBS 
vice-president and treasurer, leaving 
Mr. Runyan free for administrative 
work as assistant to Edward Klauber. 

Control of Midland Broadcasting 
|Co., operating KMBC at Kansas City, 
|}has passed to the Church family, 
| Arthur B. Church, president and gen- 
eral manager, admitted. Cicely I. 
Church has purchased the 34 per cent 
interest held by the estate of the late 
F. B. Blair, and Mr. and Mrs. Church 
now own 68 per cent of the stock. 
Roland Blair, son of the late KMBC 
president, has resigned as vice-presi- 
|dent and director of KMBC and after 
a European trip, expects to enter the 
advertising agency business in Chi- 
caZzo. 


Representatives Merge 


The station representative organi- 
|zations of Norman Craig, Inc., and 
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George P. Hollingsbery Company 
have been merged, it was announced 
during the convention. The new 
company, Craig & Hollingsbery, will 
maintain offices in Chicago, New 
York, Kansas City and Detroit. 

The Craig organization formerly 
operated only in the New York area. 
Mr. Hollingsbery, former advertising 
manager of the Chicago Herald and 
Examiner, launched his firm in the 
Chicago area a few weeks ago. 

Mr. Craig will be in charge of 
New York offices at 250 Park Ave. 
Mr. Hollingsbery’s offices are at 307 
N. Michigan Ave., Chicago. Tom 
Flannigan, formerly of the Herald 
and Examiner, will head an office in 
Kansas City, and one will be estab- 
lished in Detroit. 

James King, formerly 
Craig organization, will remain in 
the New York office. Tom Keelan, 
formerly in advertising agency work 
here is Mr. Hollingsbery’s assistant. 

World Broadcasting System has or- 
ganized formation of a_ subsidiary, 
Radio Markets, Inec., which will un- 
dertake exclusive representation for 
a group of stations affiliated with the 
company in the use of spot transcrip- 
tions. 

In order to qualify, a station must 
be an affiliate of WBS and be located 
in a market without local radio sta- 
tion competition. All will have World 
Program Service to be sold with uni- 
form reproducing equipment. 


Sell Small Markets 

The company believes that a se- 
lected group of smaller stations will 
find a welcome from national and 
regional advertisers who require the 
same type of intensive market cover- 
age in radio that they can now secure 
through local newspapers. 

Radio Markets has been organized 
to sell this concept. Its activities will 
be general and in no way confined 
to accounts using WBS facilities. 
The work of organizing market data 
is under way and active sales opera- 
tion is expected in the early fall. 

Radio Markets will not compete 
with existing representation organi- 
zations, but is designed to aid sta- 
tions heretofore not represented. 

The National Association of Broad- 
casters recently reported that adver- 
tisers spent $3,676,170 for electrically 
transcribed programs in the first four 
months of 1936, an increase of 50 
per cent over 1935. 

Harold A. Lafount, who served five 
years on the old Federal Radio Com- 
mission, has been named Washington 
representative of WBS. He will 
specialize in political accounts and 
government business. 


Three Join Kimball, 
Hubbard & Powel 


A. Harris Horton has joined Kim- 
ball, Hubbard & Powel, New York, as 
account executive. He has been doing 
free lance work, and was previously 
with several publications. 

Miss Eleanor O’Malley has also 
joined the same agency. She was 
recently with Thomas H. Reese, and 
formerly served as fashion editor of 
McCalls. Bert Schwartz is now pro- 
duction manager, succeeding Harold 
Bowman, promoted to studio man- 


with the 


ager. Mr. Schwartz was for 10 years 
production manager for Pedlar & 
Ryan, New York. 


Senate O. K.’s Promotion 


The Louisiana senate has passed 
a bill appropriating $100,000 from the 
state treasury to be used by a De- 
partment of Commerce and Industry 
to be created by Gov. R. W. Leche 
to “advertise the resources, oppor- 


‘tunities and advantages” of the state. 


Veedol Extends Its 
Ten-Day Test Plan 


In a campaign just starting and 
continuing to September 1, Tide 
Water Oil Company has extended its 
10-day make-good offer which was 
tested last February and subsequently 
expanded to the Atlantic Seaboard 
and Mid-Continent states. The cam- 
paign, which already embraces sey- 
eral hundred newspapers, will now 
include radio and national magazines, 

The car owner is invited to save 
the sales slip after a filling of Veedol 
motor oil, drive “high, wide and 
handsome” for 10 days and then, if 
he feels the car’s performance has 
not been improved, to return the sales 
slip to Tide Water’s New York head- 
quarters and have the crankcase filled 
with any oil he specifies. 


Inland Acquires Two 
More Trade Papers 


Inland Printer Co., Chicago, has 
purchased in addition to Rock Prod- 
ucts, already reported by ADVERTISING 
Aor, Barrel and Box and Packages 
and Concrete Products. 

The three papers were acquired 
from Irene H. Callender, widow of 
W. D. Callender. Offices will be main- 
tained in the same location at 330 
S. Wells St. 


Roth Promoted 


Harold Roth, formerly Western 
sales manager of Omaha Flour Mills 
Co., Omaha, Neb., has been made man- 
ager of Omaha Mills, Inc., Denver. 


Joins Rambeau 
George W. Diefenderfer, formerly 
with the San Francisco Examiner, 
has joined William G. Rambeau Co., 
radio representatives, Chicago. 
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this New, 26-story hotel...a coast-to 
soast patronage is mane guarantee of 
aera Here, Times SQUARE 

all ‘ROUND you—just a stone's throw 

to ‘Radio City’, 69 theatres, 5tb 
Seems and railroad terminals. Yet— 
when you want absolute quiet — you! 
Piccadilly Room shuts off the city’® 
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REALLOCATION 
PLANS OUTLINED 
AT NAB SESSION 


Judge Sykes. Predicts Better 
Rural Coverage 


Chicago, July 8.—Addresses of the 
only two outside speakers at the 
Vational Association of Broadcasters’ 
ith annual convention here—both 

deral representatives — took on 
articular significance with revela- 
‘ion of plans for the forthcoming re- 
allocation hearing in Washington, 
Oct. 5, and announcement that the 
frst business census of radio sta- 
‘ions will shortly be completed. 

The re-allocation hearing plans 
were presented by Judge Eugene O. 
sykes, chairman of the Federal 
Communications Commission, Wash- 
ington, D. C. 

C. H. Sandage, Philadelphia, chief 
of the Bureau of the Census, Divi- 
sion of Communications, discussed 
the current census of radio station 
business and reported that, with 
only five more time-selling stations 
to report, the sectional figures will 
shortly be augmented by the first 
complete analysis of the industry’s 
business. 

Judge Sykes’ address was regard- 
ed as particularly significant in 
view of the moves of small power, 
regional and clear channel stations 
to present united fronts at the hear- 
ing. 


Plan Rural Development 


With the repeal of the Davis 
amendment at the recent congres- 
sional session, Judge Sykes said, 
the intention of the commission at 
the forthcoming re-allocation hear- 
ing is to give the rural areas more 
adequate coverage. 

He pointed to the fact that no 
general allocation has been made 
since 1928, and that since then many 
technical improvements have been 
made in equipment, including an- 
tenna design. 

The commission originally con- 
sidered setting up definite re-alloca- 
tion plans and then presenting them 
for criticism, Judge Sykes disclosed. 

It was decided, however, that no 
outline be drawn and that the re- 
allocations be based on representa- 
tions made at the hearing by broad- 
casters. 

“The commission has in its files 
the results of an extensive field sur- 
vey of the coverage and character- 
istics of broadcasting stations. With 
these improvements and this knowl- 
edge, it should be possible to make 
improvements in the allocation.” 


Facsimile Is Ready 


Judge Sykes also dealt with tele- 
vision, facsimile and high frequency 
broadcasting discussed at a recent 
conference in Washington on pro- 
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CENTRAL 
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BUSINESS MEN 


Advertisers used, in 
six months of 1936, a 
total volume of ad- 
vertising exceeding 
the same period in 
1935 by more than 
16% in 


Chicago Journal of Commerce 


"The daily business and — 
- financial newspaper 
ef the Central West” — 


jected uses of the high frequency 
and. 

“From the statements made at 
this conference,” he declared, “we 
are sure that important strides have 
been made in television, although 
perhaps it is not yet ready for gen- 
eral use. Facsimile seems to be per- 
fected and it is possible that the 
Commission in the near future may 
make provision for its transmis- 
sion.” 

Judge Sykes urged co-operation of 
broadcasters with educators’ for 
broadcasts of educational programs. 

“Since creation of the Federal 
Radio Commission in 1927,” he con- 
cluded, “I have seen radio broad- 
casting and the radio business grow 
with stupendous strides. Now broad- 
casting reaches into the homes of 
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practically all of our people. With 
this growth your responsibility and 
ours has grown. 

“Therefore your every thought, 
your every aspiration, and your 
every act should be to see that each 
and every program broadcast by 
your station tends to improve and 
develop and make better American 
citizens of every man, woman and 
child within its range.” 


Trends Are Revealed 


Mr. Sandage discussed the impor- 
tance of analyzing station business 
to discern trends of local, regional 
and national advertising. 

Of the 517 or 90 per cent of the 
total time-selling stations in the 
country tabulated, net revenue from 
direct sale of time last year totaled 


$47,957,501, with approximately half 
of the revenue coming from local 
advertisers. 

Coincidentally, Mr. Sandage re- 
leased the census bureau’s report to- 
tal receipts of 63 broadcast stations 
in the South Atlantic States from 
sale of radio time during 1935, show- 
ing total revenue of $4,505,167. 

Local advertising aggregated 55.6 
per cent of the receipts with the re- 
mainder coming from national and 
regional advertisers. Maryland and 
Delaware stations led with time 
sales of $873,401, with eight sta- 
tions included. The District of Co- 
lumbia, with four stations, stood sec- 
ond with $445,826, of which 60.3 per 
cent was local advertising. 

Georgia, fifth in total revenue with 
$577,282 had the largest proportion 


of non-iocal advertising, 
cent. 

Florida’s 10 stations reported time 
sales of $579,698 with 52.5 per cent 
from local advertisers. Virginia 
with a like number of stations had 
total time sales of $577,282 with 
44.3 per cent from local advertisers. 
West Virginia’s six stations re- 
ceived $344,358 of which 65.8 per 
cent was from local advertisers, and 
South Carolina with five stations re- 
ported total time sales of $185,964 
with 71.8 per cent from local adver- 
tisers. 


55.7 per 


Represented by Weber 


Hal Weber, Los Angeles, has been 
appointed Pacific Coast representative 
of Stock & Dairy Farmer, Duluth, 
Minn. 


Ned Wever 


The DICK TRACY program, spon- 
sored by Sterling Products, Inc. 
to advertise ‘California Syrup 
of Figs,” is the most popular 
show for children on the air to- 
day, according to a number of 


unbiased radio surveys. 


DICK TRACY 
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A major market 
that was ““built to order** 


® To promote sales for ‘California Syrup of Figs,’ 


Sterling Products, 


Inc., chose a “network” of 13 


stations in widely-separated major markets. After 
careful deliberation, they picked markets where 
distribution and selling conditions required force- 
ful radio broadcasting. And today they cover 
exactly those markets through the facilities of 
World Broadcasting System. No wasted effort— 
no uneconomical selling activities—coverage only 


where coverage counts! 


You can specify 


practically any marketing requirement—and get 
what you want through WBS selective broadcast- 
ing. A few other examples: Drano, | station (test 
in important market); Niagara-Hudson, 7 stations 


(intensive New York regional coverage); 


Allis- 


Chalmers, 17 stations (complete farm area cover- 


age); Ford, 200 stations (nationwide coverage for 


dealers) 


In its highly selective marketing, 


its unlimited marketing flexibility, its marketing 
economy, the WBS method closely resembles the 
tried and true practice of setting up your own 


newspaper list. 


And your WBS recordings— 


wide-range vertical discs made at Tromscription 
Headquarters—are promptly, efficiently shipped 
to the stations on your selected “network.” 


Let us send you, on request, our new illustrated 
brochure describing the scientific technique of 
putting your program on WBS discs at Transcrip- 
tion Headquarters, 711 Fifth Avenue, New York. 


WBS facilities include: expert production assistance, when desired, for program building; 
station relations division, an aid in clearing time; shipping division, for punctual distribution 
of discs; in addition to the WBS sound engineers who produce your WBS recordings by 
the Wide Range Vertical process. 


WORLD BROADCASTING SYSTEM 
B 


NEW YORK 


° CHICAGO . 


ATLANTA 
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ADVERTISING AGE 


July 13, 1936 
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TOO EARLY FOR 
STANDARDIZING 
RADIO DISCOUNT 
May Come Next Year, view 
at Convention | 


Chicago, July 8.—No immediate ef- 
fort will be made to standardize 
radio advertising rates or discounts, 
jt was disclosed yesterday at a panel 
on “Organizing a Station for Selling 
Radio Advertising,” as part of the 
convention of the National Associa- 
tion of Broadcasters. 

Arthur B. Church, of Kansas City, 
chairman of the commercial commit- 
tee, said the question of standard 
discounts is not yet ready for group 
action. He intimated, however, that 
something might be done within a 
year as result of a request from the 
American Association of Advertising 
Agencies. 

F. R. Gamble, executive secretary 
of the Four A’s, made a plea for 
maintenance of published rates in 
sale of spot radio time. 

The panel, at which H. K. Carpen- 
ter, WHK, Cleveland, presided, dis- 
cussed differentials, presentations 
by representatives, trends in spon- 
sorship and station promotion. 

A suggestion that stations of all 


automobiles at 


types and sizes keep their picture 


before agencies was made by C. E. 
Midgley, Jr., of Batten, Barton, Dur- 
stine & Osborn, New York, during 
discussion of the difference between 
promotion problems of big and little 
stations. 

“It doesn’t make any difference 
what kind of paper you write your 
sales story on, but keep your name 
before the people, who buy radio 
time,” Mr. Midgley urged. 


Representation Improves 


R. Lounsberry, WGR-WKRW, 


I. 
Buffalo, N. Y., 


charged that repre- 
sentatives had fallen down seri- 
ously in competition with network 


presentations but said that the last 
two years have seen healthy improve- 
ment. 

With the session lasting long over 
the outlined noon hour, Dr. Herman 
S. Hettinger, of the University of 
Pennsylvania and associated with 
NAB in research work, said radio 
stations have failed to procure much 
retail business because of failure to 
study retailers’ problems. 

He said that national spot busi- 
ness has increased tremendously in 
the last two years while retail busi- 
ness has been spotty. 


Trends Are Analyzed 

Trends in 
more closely 
as well 
the spot 


sponsorship should be 
scrutinized, he urged, 
as the trend in talent. In 
business, drugs, food and 
the moment domi- 
nate the national field. In the retail 
field, department stores are provid- 


ing only 7.6 per cent of the local sta- | 


tion business. 
In discussing paying agencies for 
talent, the consensus was such pay- 


wert 


The above stock photograph is typical of the 
action, and naturalness in our stock photographs. 


We now have hundreds of new, ready-to-use stock 
photographs to illustrate your selling stories. Let 


SHIGETA-WRIGHT, 


E. OHIO STREET, CHICAGO, ILL. 


INC. 


THE MULE ENTERS BITTER LAMENT 


He must think 
LLNDTY 
Ima FO! LL 


TRUCK 


Ford poster by McCann-Erickson. Artist, Howard Scott. Lithog- 
rapher, Forbes. 


ment should be made “if the com- 
mission is earned.” 

The membership was divided on 
the question of discounts as ex- 
pressed in the floor discussion. 


Norton to New York 


C. Gilbert Norton has joined the 
advertising department of Combus- 
tion Engineering Company, New 
York. He has been with the Thom- 
sen-Ellis Company, Baltimore. 


Has Stokely-Van Camp 


Philips, Albertson & Bull, Inc., 
New York, has been retained as sales, 
merchandising and distribution coun- 
sel by Stokely Bros. & Co.-Van Camp, 
Inc., Indianapolis canners. 


Boosts Guarantee 
Time, New York, has announced a 
new guarantee, effective Sept. 13, of 
700,000 average net paid circulation. 


EW STOCK PHOTOS 


us know what subjects you want submitted to you 
by mail on a 10-day approval. 


Cost—is the standard $10.00 each. 
leases protect you. 


Model re- 


- CHICAGO 


PHONE—SUPERIOR 6064 


|principle of 
,ployed in making its estimates. 
|means of this process certain factors 


| relate 


OFFERS COUNTY 
BREAK-DOWN OF 
RADIO FAMILIES 


Joint Committee Elaborates 
on Earlier Report 


New York, July 9.—The Joint 
Committee on Radio Research, which 
on April 28 estimated that 22,869,000 
families in the United States own 
radios, this week submitted Section 
I] of its report, “Estimated Number 
of Radio Homes by County.” 

“The committee wishes to empha- 
size that these figures are _ esti- 
mates,” said a foreword, ‘which 
means that there is a certain un- 
measurable degree of error in the 
figures for individual counties. For 
any group of counties, however, 
such as those contained within the 
listening area of any typical broad- 
casting station, it is believed that 
the sum of the estimates for indi- 
vidual counties is sufficiently accu- 


rate for practical purposes.” 


The committee explained that the 
correlation was em- 
By 


were found which measure or cor- 
with the number of radio 


| homes by states, these factors being 
total retail sales for 1933, passenger 


| automobile 


registrations, 
telephone homes, 1935. 
These three factors were com- 
bined by multiple correlation and 
the resulting formula was applied to 
counties. 
The committee’s estimate of radio 


ownership by states is as follows: 
Alabama 


1935, and 


Sb Pee ane 444 b eee 258,000 
SS ee 62,500 
PPR ooh oe bik 46d ods wee 187,300 
MOBTITOPMIA (cei ccuscwccecees 1,398,900 
RMOMMO io iv.oin 0.006 0's 00-65% ew |e 206,600 
RMOOCIOUE oo io odie cee cs doles 372,200 


Delaware 


€ MEO 66: steislale oiawia sep ietane 47,100 
District of Columbia......... 125,800 
MPMI 51k oh he la ee cee ps 233,900 
og in a ine 334,500 
Sia ne es ae me a 75,800 
NNN 55. 550d & Uv. Wiscareearad coacar 1,674,300 
MN 56.0% 655.0 bgaive Sate aacecal 616,800 
Se ene, Nene eti! 503,100 
NININDD Wax 9:5 'spha, 5 -biAvra eA s0re. KoA 348,000 
5 al naa 313,800 
PMUUPMIATIO 5.556 60.0 000.05 0 wan 60 260,000 
MS i seg iyngs eB gan 163,600 
oa anne! 320,000 
Massachusetts .............. 946,900 
Ll een 936,600 
MEPMIOBOTB oe ck risk oeawxeinc 535,600 
Mississippi ................. 166.400 
oT, as 708.500 
MERU, sia 5-4 4 6-9. < bv kcarbsk Se ah 91.700 
PROPOR ok vows as oviiweeces 266,800 
New Hampshire ............. 99,700 
tad i ae 897,500 
PIOW BEGKICO oo. ko ccce cece 48,300 
PO OWN 8 as 5 pcb 8 os a oa 2,993,100 
North Carolina ............. 341,800 
morth Dakota .......66:.... 100,500 
RMR ON argh eRe ars ae 1,396,900 
RNIN oo ys oi aes oven cok 335,000 
MUM Shc oh He kc ce oon oe 216.400 
ea, 1,938,400 
Pemoee Island ......:.:...5., 150,006 
mOutr CRPOMNA .......kc ccc. 174.600 
Boutin Dakota .......0.ienc.. 107,000 
eae en renee 328,900 
PS 8 lois os cue 'g Vice ei eee 862,100 
MR iS Seri eel de ee ee 85,000 
POON ok Sieh kn ocak ek 72.400 
MNS Sui nov) 2 vec tne & a 336,909 
MPOBMINBtON: =. «oss sce cece 346,900 


MEOSt WIPRINIG 56% occas cac nc 
Wisconsin 576,600 
Wyoming 


Ee ee ae 22,869,000 
The Joint Committee on Radio Re- 
search is sponsored by the American 
Association of Advertising Agencies, 


Association of National Advertisers 
and National Association of Broad- 
casters. 


Lifebuoy Copy 
Takes New Tack 
for Hot Weather 


Cambridge, Mass., July 8.—Body 
odor bowed and took a back seat ty 
coolness and beauty as Levey, 
Brothers Company released a one. 
time 170-line advertisement to 4 
long list of newspapers with instruc. 
tions to insert it whenever they re. 
garded the weather as_ suitable 
Most of the newspapers ran it im. 
mediately as the thermometer jp 
many parts of the country registered 
close to 100. 

“Heat Wave on the way,” warned 


the head. “ readers 
warned to protect themselves.” The 
obliging newspapers also inserte¢ 


their own respective names in the 
blank space. 

“Don’t let the heat wave reduce 
you to an irritable sweltering pulp,” 
admonished the copy. “You can be 
clean, cool, refreshed.” 

While B. O. was not excluded from 
the advertising, it was subordinated 
throughout to advice on how to keep 
cool in summer. A _ beauty angle 
was brought in at the end. 

“That’s why so many women 
make it their exclusive complexion 
soap. They’ve found that Lifebuoy’s 
creamy lather brings new life to 
tired, dull skins—even in the bright 
sunlight!” 


Celebrities Address 
Bucknell Students 


The opening lecture of the summer 
course on propaganda at Bucknell 
University, Lewisburg, Pa., June 29, 
was by Edward L. Bernays, counsel 
on public relations and author of 
“Propaganda, the Public Mind in the 
Making.” 

Other speakers to be heard during 
the five-weeks’ course included Elisha 
Hanson, attorney for the A.N.P.A.; 
Chester H. Gray, American Farm 
Bureau Federation; Shepard Stone, 
New York Times; H. H. Aylesworth, 
National Broadcasting Company; 


George Gallup, director of the Amer- 
ican Institute of Public Opinion; Ter- 


ry Ramsaye, Motion Picture Herald; 
and Bernard Lichtenberg. 


“New York Woman” 
to Start Sept. 9 


The escrow fund representing pro- 
ceeds from sale of the first 150,000 
shares of the voting trust certificates 
of New York Woman, Inc., has been 
completed and initial operating funds 
have been released to the company. 

The first issue of the weekly New 
York Woman will appear Sept. 9. 
William E. Wheeler is president and 
general manager. 


Expands Campaign 
Prince Matchabelli Company, New 
York, is planning to use a greater 
number of magazines and newspapers 
in the fall. Ralph Rossiter, Inc., is 
the agency. 


Heads Hat Institute 
George L. Russell, Jr., treasurer of 
John B. Stetson Co., Philadelphia, 
was elected president of the Hat In- 
stitute at the annual meeting. 


SPORTLOVERS 
BIG SPENDERS? 


- SEND for our reader 
survey ‘‘Sportlovers | 
are Spenders.”” % 


2 Packed with facts 
* for alert and enter- a 
_ prising advertisers. 


PORTS 


Mlustrated 
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CONTOUR DISPLAYS CHARMS OF CONTOURS 


New Contour hosiery display designed by Howard H. Monk Adver- 
tising Agency, Rockford, Ill. Shigeta-Wright photo. 


_ “News-Week” Appoints 
: White as Treasurer 
Frank White will become treasurer 


' and a director of News-Week July 15. 


He is at present treasurer and gen- 
eral manager of John Hanrahan Pub- 
lications, New York, and will con- 
tinue to serve as a director of that 


» organization. 


DO THEY 


OH! ano AH! 


AT YOUR STORY? 


The Normandie wows ‘em. 
They gape at the Empire 
State. Because SIZE domi- 
nates. Out-shout 'em! Give 
new wallop and conviction 
to your sales solicitation, 
instruction cards, window 
displays, court exhibits— 
by making them the Giant 
Print way—clear, strong, 
big, as only Rapid Copy 
knows how! Call a Rapid 
Contact Man. Spend a 
few $, get a million $ 
worth of new sales smash. 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


S BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbilt 3 - 3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 


Ave., STAte 5977. 


EFFICIENCY OF 
REFRIGERATORS 
TO BE CHECKED 


Frigidaire Distributes Cold 
Gauges to Housewives 


Dayton, O., July 9.—A survey dis- 
closing that hundreds of thousands of 
housewives are unaware of the haz- 
ards to health and life caused by 
tainted and spoiled foods improperly 
preserved under too high tempera- 
tures has caused Frigidaire Corpo- 
ration to launch a sales campaign in- 
volving the personal activity of more 
than 20,000 salesmen and dealers, ad- 
vertising copy in daily and weekly 
newspapers, magazines, radio and 
outdoor posters, Lee A. Clark, house- 
hold advertising and sales promotion 
manager, stated today. The campaign 
breaks July 13, with Lord & Thomas 
in charge. 

More than 1,500,000 cold gauges 
calibrated to register the safe and 
danger zones for proper food preserv- 
ation will be made available to as 
many homes from coast to coast in 
an effort to determine what percen- 
tage of the refrigerators surveyed are 
danger points so far as the bacterio- 
logical contamination of foodstuffs 
and perishable beverages is con- 
cerned. 

The national food safety check-up 
is inspired by the findings of a num- 
ber of physicians and scientists that 
many persons who feel tired and list- 
less are suffering from _ insufficient 
nourishment brought on by improper- 
ly preserved foods, Mr. Clark said. 

Advertising in newspapers, maga- 
zines and Sunday supplements, as 
well as copy supplied to dealers, util- 
ties, department and furniture stores 
for publication on a co-operative basis 
will ask “Is Your Refrigerator Cold 
Enough?” 

The copy will quote government 
bulletins as asserting that the tem- 
perature of a food compartment in 
which food is stored must be kept 
at 50 degrees or below if rapid de- 
velopment of bacteria is to be 
avoided. The same story will be told 
on “Frigidaire Frolic,” the new radio 
program over NBC. 

The overall advertising and sales 
campaign is directed primarily at 


users of old-fashioned means of re- 
frigeration. In addition, messages 
will be directed toward present users 
of automatic refrigerators, which be- 
cause of poor engineering design or 
manufacture, do not produce safe 
temperatures at reasonable operating 
cost. 
How Gauge Works 


The cold gauge is a small, enclosed 
thermometer so designed that it may 
be hung within a refrigerator. It 
registers accurately the temperature 
in the refrigerator showing whether 
it is in the freezing zone, the safety 
zone between 32 and 50 degrees or 
above the danger zone of 50 degrees. 

A registration card will be filled 
out by the salesman installing the 
cold gauge or the floor man delivering 
one to store visitors. This card will 
carry, besides the name and address 
of the recipient, pertinent data on 
type and make of refrigerator used, 
year purchased and whether or not 
the housewife is a prospect imme- 
diately or in the future for a new 
refrigerator. 

Co-ordinated in the advertising and 
selling plan are spectacular window 
displays, show room exhibits and 
literature stressing the story of mold 
and bacteria and the effects either 
or both may have upon health. 

Frigidaire’s “proof” and “five 
standards” stories featured in adver- 
tising and promotional effort of the 


first six months of the year will Le 
stressed in the new copy, all of which 
will publicize the “meter-miser” and 
the five standards by which refrigera- 
tors should be purchased. 


A. N. P. A. Adds Two to 


Bureau of Advertising 


R. C. King and D. Clinton Howell 
have been added to the Bureau of 
Advertising, American Newspaper 
Publishers Association, New York. 

Mr. King was formerly with Pic- 
torial Review, and Mr. Howell was 
on the national advertising staff of 
Scripps-Howard newspapers. 


“Washington Post” 
Issues Travel Section 
Washington Post published its first 


semi-annual travel and resort issue 
June 21. 


It contained over 18,000 lines of 
advertising. 


National Press in Buffalo 


The National Press of Chicago has 
established a Buffalo office at 739 
Gerrans Bldg. Arthur W. Nelson 
will organize a sales staff. Miss Rae 
MacDonald will be in charge of the 
office. 


Forms Carolina Agency 

Carolina Advertising Corporation 
has been organized in Columbia, S. C. 
‘| A. B. Langley is president. 


Summer? 


GOOD! 


30 new contracts in 32 days! 


From April 29 to June 1 
WOAI added 30 new con- 
tracts. ... (This does not 
include renewals or NBC 
advertisers). 


50,000 WATTS » CLEARED CHANNEL 
- 190 KILOCYCLES ~~ 
fares. ee - . a 


4 


} 


| advertising. 
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Pedlar & Ryan 
Define Status 
of Suppliers 


New York, July 9—Pedlar & 
Ryan, Inc., New York, is requiring 
publishers and others with whom it 
does business to certify that serv- 
ices they render the agency are done 
as a part of their own business and 
not as the employe of Pedlar & 
Ryan. 

“Laws pertaining to old age pen- 
sions, unemployment compensation 
and social security legislation are so 
vague that we might unknowingly 
become liable for additional taxes 
and penalties which do not properly 
belong to us,” said Arthur Cobb, Jr., 
treasurer, “under later state and fed- 
eral interpretations. 

“Therefore we felt it necessary to 
have a mutual understanding with 
publishers and others that they are 
not in any sense our employes.” 

The agency is using a _ printed 
form to be signed and returned. 


Names Schwab & Beatty 


Media Research Bureau, Washing- 
ton, D. C., has appointed Schwab & 
Beatty, Inc., New York, to handle its 


with 


l Power 50.000 watts. cleared channel, full time. 
2 Coverage Over 1,000,000 regular listeners 


in primary area. 5°o to 50°. coverage in 48 counties in 4 other 
states. Most listened to American station in Mexico. 


3 


Mark et S $2,000,000,000.00 Texas Centennial 


Market, adding wealth to the 5th state in population. 


Experience 


14 years. 


“NY © O1 > 


Prog YAIMM1S Finest nBc. TQN* and LOCAL. 


with highest ranking in national and local surveys. 


oO 
Prestige Our list of national and local ad- 


vertisers (furnished on request) would form a nucleus of the 
“Who's Who” of the business world in their respective fields. 


One of the South's first 


stations, having continuously served the Southwest for over 


S e Y V ic e S World Broadcasting System tran- 


scription library. Complete International and Universal News. 
Excellent production and merchandising facilities. 


Represented nationally by Edward Petry & Co. 
Affiliate » National Broadcasting Company 
Member » “Texas Quality Network 
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Nunn-Bush Appoints 


Glicksman Advertising Company, 
New York, has been named to handle 
advertising of Nunn-Bush Shoe Com- 
pany, New York. Magazines to be 
used include Esquire, Collier’s, Liter- 
ary Digest, News-Week and Time. 


Agency for Hunters 


Rex Hunters Condition Powders, 
Binghamton, N. Y., has appointed 
Metropolitan Advertising Co., New 
York. Harry D. Adair is account 
executive. 


Reinhart Promoted 


Fred Reinhart of the eastern adver- 
tising staff of The Sportsman, New 
York, has been named advertising 
manager. He was formerly with 
Spur and Conde Nast Publications. 


Thurston Resigns 


Joseph W. Thurston, advertising 
director of the Hartford Courant for 
12 years, has retired because of ill 
health. Arthur B. Lincoln succeeds 
him as advertising director. 


reiterated 


New York Ad Man 
Lauds Chi Service. 


July 10. No haid feelings 
meant. But he had just come from 
New York. Where agencies are 
agencies. Bigger and better. That 
was his opinion. And he made no 
bones about it. He let the Chicago 
boys have it. ‘“‘WE know all the 
tricks. And are WE fast!" 


Chicago, 


The art director was getting mad. 
And madder. Picked up the phone. 
“FRANKLIN 8470— ATLAS, come 
up! Big photostat job. Rush!" 4 
Atlas offices pitched in. 9 Atlas 
=" clicked. And did Atlas de- 
iver! 


Even the N. Y. man gasped. ‘What 
service! As fast as New York! And 
that’s saying everything.” 


Which goes to prove 
Photostats Quick”’ is more than a slo- 
gan at Atlas. Prove it. Today. 
Phone Franklin 8470. One of 4 
ATLAService Stations in downtown 


Chicago is just around the ov 


that ‘Good 


from your office. 


SMALL STATIONS 
GIRD 10 FIGHT 
900 KW GRANTS 


Chicago, July 8.— Twenty-two re- 
gional broadcasters met here yester- 
day during the convention of the Na- 
tional Association of Broadcasters to 
form an organization to fight 500 


kilowatt grants. Walter Damm, 
|WTMJ, Milwaukee, is acting chair- 
| man, H. Dean Fitzer, WDAF, 


Kansas City, is secretary of the new 
group and Stanley Hubbard, KSTP, 
St. Paul, treasurer. 

Texas stations, meeting Monday, 
their allegiance to the 
stand taken by the Texas Broadcast- 
ers Association several weeks ago 
against further 500 kilowatt grants. 

National Independent Broadcast- 
ters, also fearful of the trend toward 
super stations, reorganized as a 
“protective” association and empow- 
ered officers to retain qualified tech- 
nical counsel in anticipation of the 
hearings to be started by the Fed- 
eral Communications Commission 
Oct. 5. 


Seek Maximum Power 


Stations which have filed applica- 
tions for authority to use 500 kilo- 
watts include WOR, Newark; WJZ, 
New York; WHO, Des Moines; 
WGN, Chicago; WSM, Nashville; 
KDKA, Pittsburgh; WJR, Detroit; 
KNX and KFI, Los Angeles, and 
WHAS, Louisville. 


The local and regional stations 
take the attitude that 500 kilowatt 
stations will destroy audiences for lo- 
cal advertisers, centralizing in the 
hands of a few the power of the air. 

National Independent Broadcast- 
ers cut their membership fee from 
$100 to $25 and discussed rate stand- 
ardization. A difference of 51 per 
cent in rates of stations of the same 
power was reported by W. W. Gedge, 
of WMBC, Detroit. 


Harry Green, former motion pic- 
ture comedian, and now part-owner 


January, 1931..Member 


April, 1935... 


270 foot vertical radiator . . 
transmitter 


Doubling the coverage . . 
value to alert advertisers. 


PEORIA BROADCASTING 


magne ho Mey Pres. & Mgr. 
, Johns & Field, 


Chas. 
Inc., 


.Full time, 18 hours daily. 


May, 1935..... New, enlarged studio in f 
Alliance Life Building. f 


and Now... 


Complete new high fidelity equipment . . 


Doubling the 


C. Caley, Comm. Mar. 
National Representatives x 
a 


of Columbia t 


Broadcasting System. } 


. Western Electric i 
new building and location. i 


COMPANY 


commander's luncheon. 


LISTENING TO THE POST COMMANDER 


Theodore P. Seymour, Husband & Thomas, commander of Advertising Men's Post 
No. 209, American Legion, New York, rises for a few remarks at the annual past 
Edward Haubrich, commercial artist, passes the cream 
to Gerald L. K. Smith, associate of the late Huey Long. 


$1,750 Offered 
for Designs for 


Whisky Posters 


Louisville, Ky., July 9.—Frankfor 
Distilleries, Inc., has announced ag 
contest for outdoor advertising de. 
signs for Four Roses whisky, with 
capital prize of $1,000. The second 
prize will be $500 and the third, $259. 
In addition, the company will pay 
$200 for any design entered which is 
used in advertising at any time. 

The contest, which runs to Aug. 
15, will be judged through locaj 
plant operators in each city, who 
will select ten or more designs to be 
entered in the finals at Louisville. 
Winners will be announced Sept. 1 
Each outdoor man will be aided by 
three other local judges. 

“Ideas or sketches for painted 
bulletins or poster lithographed de. 
signs will be judged first on the ba- 
sis of merit of idea,” according to 
the contest announcement, “and sec. 
ond on the basis of pictorial or color 
treatment.” 

A brochure giving full details of 
the contest may be obtained from 
Advertisers Service, Inc., 701 Colum- 
bia Bldg., Louisville, Ky. 


Ades Directs Sales 


Murrel J. Ades, until recently sales 
and advertising manager of Edward 
Simpson & Company Distillers, Ltd., 
has been named national field sales 


of the United Broadcasting System, 
Hollywood, outlined to NIB a plan 
for providing local stations with na- | 
tional advertising, at no cost to| 
them, except his commission of 50 
per cent. 


Wants 50 Per Cent 


| 
Mr. Green proposes to furnish sta- 
tions with electrical transcriptions 
using famous names, such as Mary 
Pickford and Clark Gable, and to 
sell the stations using this service 
as a group to advertisers. The pro- 
posal was referred to the board of 
directors for consideration. 
E. A. Allen, WLVA, Lynchburg, 
Va., was re-elected NIB president. 
Mallory Chamberlin, WNBR, Mem- 
phis, was re-elected vice-president, 
and W. W. Gedge, WMBC, Detroit, 
secretary. Arthur Westlund, KRE, 
Berkeley, Calif., was named _ treas- 
urer. 
Zone directors and _ alternates 
elected were: first zone, John Elmer, 
WCBM, Baltimore, with W. S. Pote, 
WMEX, Boston, alternate; second 
zone, Charles A. Hill, WIBM, Jack- 
son, Mich., with C. W. Hayes, WHBC, 
Canton, O., alternate; third zone, 
R. S. Bishop, KFJZ, Fort Worth, 
Tex., with Steve A. Cisler, WATL, 
Atlanta, alternate; fourth zone, W. 
W. Behrman, WBOW, Terre Haute, 
Ind., with Sidney H. Bliss, WCLO, 
Tanesville, Wis., alternate; fifth 
zone, H. E. Studebaker, KUJ, Walla 


Walla, Wash., with Rogan Jones, 
KVOS, Bellingham, Wash., as alter- 
nate. 


Band Promotes Griffin 


Griffin Allwite Band, composed of 
14 girl musicians led by Rio Rita, 
will promote Griffin Allwite shoe 
cleaner in theaters and amusement 
centers in the East and Middle West 
‘during the summer. Bermingham, 
Castleman & Pierce, New York, is the 
agency. 


Spokesman Raises Rates 


Spokesman Publishing Co., Cincin- 
nati, O., has increased the advertis- 
ing rates of Autobody Trimmer and 
Painter 25 percent, effective Aug. 1. 
Circulation has increased and a 
“Tourist Trailer’ section has been 
added. 


New Nesco Series 


National Enameling and Stamping 
Co., Milwaukee, Wis., has begun a 
series of advertisements in national 
magazines promoting “Rhapsody in 
Blue,” new kitchenware ensemble to 
be introduced at the New York 
Housewares show July 19-25. 


New Theme for Otis 


Otis Elevator Company advertising 
will feature a new theme, “‘finger-tip 
control” for all elevator services, be- 
ginning in September. N. W. Ayer 


| Picture Title 


manager of Schenley Products Com. 
pany. This is a new title. 


Gordon’s New Post 


Harold F. Gordon, formerly of the 


Contest Begun 
for Gasoline 


New York, July 7.—Standard Oil 
Company of New Jersey yesterday 
began a three-month promotion of 
the Esso Picture Title contest, in 
which $15,500 in prizes will be 
awarded. 

Prizes will be given for the best 
titles to four pictures which will ap- 
pear in hewspaper advertisements, 
plus a statement on “I know Esso- 
lene gives greater mileage because 
——.” The contest is designed to 
craw customers to the point-of-sale 
during the peak gasoline selling sea- 
son, 

Newspaper insertions ranging 
from 270 to 1,000 lines will appear 
two or three times a week, in a list 
of 500 newspapers in 18 Eastern and 
Southern states. Outdoor advertis- 
ing, radio, and point-of-sale material 
will also feature the campaign. 

The newspaper advertising is 
placed through McCann-Erickson, 
Inc., while Marschalk & Pratt are in 
charge of radio. 


Dictaphone Sales Corporation, has 
joined the Vox Company of Adver- 
tising, New York, as assistant pro- 
duction manager. 


Reach for Wilson 
H. A. Wilson Co., Newark, has ap- 
pointed Chas. Dallas Reach Company, 
also of Newark, for Wilco thermo- 
static metals and BiMetals. Trade 
papers and direct mail will be used. 


“Old Collins’ Renews 

Old Collins Co., Ine., New York, 
distiller of Old Collins gin, has re. 
newed newspaper advertising in New 
York, through E. M. Freystadt Asso- 
clates. 


Increases Guarantee 
True Story Magazine, New York, 
will increase its circulation guarantee 
to 2,100,000 copies with the October, 
1936, issue. This is a new all time 
high for this publication. 


Buys “Cue” 

O. D. Keep, former promotion mab- 
ager of Time and Fortune, and for- 
merly with Conde Nast publications, 
has acquired controlling interest in 


Cue, New York, 


into fall 


@50% Increase in 


@ Down 85%— 


& Son, Inc., is in charge. 


lle Industries 
EXPAND 


@ $600,000 Expansion—General Motors starts construc- 
tion at Janesville plants—building program extends 


@ 15.000 New Chevrolets a Month—Rush production o! 
new cars by 3,000 workers 

@ $235,000 New Post Office—To be started this month 
—$200,000 postal business. 


@ $30,000 New Transmitter for WCLO-—Station to in- 
crease power to 250 watts 


Freight Traffic—City, 17th in state, 


is second only to Milwaukee as railroad center— 
roads hire crews 


@ Adds Third Floor—To increase capacity Rock River 
Woolen Mills expands 


@No Homes for Many Who Seek Them—Shortage is 
serious city problem 


Go relief costs 


@ Capacity Employment — At factories — highest since 
1929—Farm labor grows scarce 


Write direct for information about this outstanding 
100,000 test market, 100% merchandising cooperation. 


Janesville, Wis. Gazette 


Radio Station WCLO 
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’ windows are dark, for by the new 
_ “Teletouch Ray” they are now auto- 


© o'clock to midnight. 


' and to actuate the mechanism. 


B ve nted by Dr. Leon Theremin, is that 


July 13, 1936 


meen 


ADVERTISING AGE 


ms INDUSTRIALS CLEAR 


PATH FOR ACTION 


Three of new officers of Milwaukee Association of Industrial Advertisers discuss 


plans. Left to right, Van B. Hooper, Lo 


uis Allis Co., secretary-treasurer; Wood 


Sanford, Harnischfeger Corporation, a director, and E. J. Goes, Koehring Co., 
new president. 


——$__— 


Macy Windows 
Now Lighted As 


Shoppers Pass 


New York, July 8.—Late evening 
“window-shoppers” passing the store 
of R. H. Macy & Co. need no longer 
hesitate to approach because the 


matically lighted as a_ pedestrian 
passes. 

The new system was put in opera- 
tion this week, functioning from 9 
It has created 
a mild sensation in retailing and 
display circles, while crowds gather 
nightly to observe the phenomenon 


The basic principle of the ray, in- 


it projects a “one-way” beam and 
requires no “receiver,” which is its 
chief difference from the usual se- 
lenium cell in use. The rays ex- 
tend across part of the sidewalk, and 
when a person walks through one 


of them the windows are illuminated 
for 30 seconds. If another passer-by 
breaks the beam before 30 seconds 
have passed, the windows will re- 
main lighted for another half min- 
ute. 

The Macy installation is now in 
seven windows on the 34th street 
side of the store. Apart from the 
possibilities of economy, store offi- 
cials are said to be closely study- 
ing the reactions of pedestrians. 


Sohio Broadcasts 


From Exposition 

Standard Oil Company of Ohio has 
begun a special series of broadcasts 
from the Great Lakes Exposition, 
Cleveland. 

Broadcasts are heard over WTAM, 
Cleveland, Monday, Wednesday, and 
Friday nights at 10:30 p. m. EST, 
and over WLW, Cincinnati, Wednes- 
day. 


Surveys Patman Act 


Institute of Distribution, New 
York, has issued a survey of the Rob- 
inson-Patman Act, with interpreta- 
tion and comments. 
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er | What’s New 
FQuIPMENT NEWS OfV 
Bens a EQUIPMENT PARTS 


The two phrases are synonymous . . 
sound proposal . 1 
the first works in actual practice. 


advertising. 
RESULT? ... 
—_—————————— 


. the second represents a good sized test of how well 


Industrial Equipment News took the AFA ti 
different editorial and advertising style and makeup . . 
supports and lends real advantages to strictly FACTUAL, conservative 


a reader following, already larger than that of any paper 


. . . the confidence and interest of which 
is indicated by more than 12,000 reader inquiries per issue . . . both of 


“TRUTH AND FACTS IN ADVERTISING ... 


. the first represents an earnest, 


and pioneered a distinctly 
- one which ably 
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MANUAL IS PUT 
TO WORK WHILE 


BEING CREATED 


New York, July 8.—The three es- 
sentials of producing a successful 
sales manual are gathering material 
from all sources, planning for con- 
tinued utilization of the data and 
preparing for the absorption and re- 
absorption of the material by sales- 
men, Sidney W. Edlund, president 
of Life Savers, Inc., and Pine 
Brothers, Inc., told the Sales Execu- 
tives Club of New York last week. 

Life Savers, he explained, has 
been engaged in working out a sales 
manual for eight months, and it will 
probably be a year before it is com- 
plete. 
gizing the entire sales organization. 

A collective editor composed of 
125 “pavement pounders” is’ han- 
dling the job. Actually, one man, 
elevated from the sales ranks, is in 
charge of correlating the informa- 
tion and having it approved by ex- 
ecutives. 


Salesmen as Contributors 


When the work was launched, it 


was decided that the information 
should be gathered from the widest 
possible sources. The 125 salesmen 
have surprised officers by their abil- 
ity to produce facts. Each of them 
will be represented in the finished 
work in two ways, first, by ideas, 
and second, by use of some of their 
own language, which’ gives’ the 
“store atmosphere.” 

All possible situations were out- 
lined first in the sales department. 
This resulted in a set of 19 presen- 
tations, which is believed to be all- 
inclusive. The two men in the sales 
staff who were known to be best 


/equipped were then assigned to de- 


velop each specific subject. 

Early this year, district managers 
met in a_ three-day conference, 
which was devoted entirely to the 
19 presentations. It was decided to 
release each study separately rather 
than to load the salesmen up with 
the entire work at one time. Three 
small prizes were offered for the 
most helpful suggestions from sales- 
men. 

Salesmen were asked to test each 
presentation against methods they 
had been using. Ninety per cent of 
them voluntarily wrote their criti- 
cisms, which showed that they not 
only absorbed the data but put it 
into practice. 

In the end, the 19 presentations 
will be put into one book and in- 
dexed for ready reference. In the 
meantime, the current presentations, 
condensed to bulletins of from one 
to eight typewritten pages each, are 
prepared for temporary filing. Dis- 
trict managers are answering sales- 
men’s questions on specific problems 
by referring to the proper section 
in this file. Letters to the main of- 
fice involving salesmen’s queries on 
procedure are answered likewise. 

The completed manual will pro- 
vide for continuous study on how 
best to sell Life Savers. It will 
facilitate chapter-by-chapter study, 
provide a laboratory outline of 
methods which the salesman will 
test in the field, cut training time 
and give a basis for continuous train- 
ing, Mr. Edlund said. 


Canadian Paper Resumes 

This Week in Vancouver, published 
in 1934-35 by Gordon S. Gropp, in 
Vancouver, B. C., has resumed publi- 
eation. It will outline entertainment 
features of Vancouver’s Golden Jubi- 
lee and will be distributed free to 
visitors. 


Lackens Joins Agency 


Fred I. Lackens has been appointed 
production manager of Lamport, Fox 
and Co., South Bend, Ind. He for- 
merly headed a direct mail service ia 
Chicago. 


Irons with Agency 


Volney C. Irons has joined The 
Benison Co., Ltd., Vancouver, B. C. as 
co-director with F. W. Benwell. 
Offices will be located at 316 Royal 
Bank Bldg. 


In the meantime, it is ener- 


In Los Angeles there are 5 newspapers. A recent 
market survey shows that the circulation of these 
newspapers among relief families or unemployed 
varies between a high of 40% and a low of less 


than 10%. 


Through the wrong newspaper selection in Los 
Angeles, you may actually be wasting 2 out of every 
5 advertising dollars you spend. 

Circulation figures will not reveal where this 
waste may exist. Nor will line rates. You need to 
evaluate readers’ ability to buy. And so this new 
yardstick was developed: 


PURLINE= 


eSa bis 


Your advertising in 


Los Angeles 


Does It Walk the 


WRONG 
PAVEMENTS? 


LINE RATE X 1 BILLION DOLLARS 


PURCHASING POWER OF READERS 


Here is what it reveals in Los Angeles: 


The Times’ Purline rate, you will notice, is ap- 
proximately HALF that of its nearest competitor. 
In other words, every 65 cents you spend in The 
Times promises as large a sales return as $1.27 to 
$1.89 spent in the other Los Angeles newspapers! 

There are three reasons for this extra value in The 
Times. Its rates are low. It reaches a vast audience. 
This audience is comprised of over 80% buying 
families (neither on relief in the last 
3 years nor recently unemployed). 

For further Purline data, write The 
Times. Or call Williams, Lawrence 
& Cresmer, New York, Chicago, De- 


troit or San 


THE TIMES 

NEWSPAPER B 
NEWSPAPER C 
NEWSPAPER D 
NEWSPAPER E 


Francisco. 


PURLINE RATE 


$0.65 
1.89 
1.37 
1.27 
1.37 


Los Angeles Times 


One of the world’s great newspapers 
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FAA SUGGESTS 
CURB ON WOMEN 
IN LIQUOR COPY 


Issues Statement Analyzing 
Regulations 


Washington, D. C., July 8.—The 
Federal Alcohol Administration, in 
an interpretive statement on regu- 
lations, today told the distilled spir- 
its industry there is increasing pub- 
lic disapproval of copy designed to 
encourage women’s drinking of dis- 
tilled spirits. This applies also to 
illustrations of women in copy, the 
FAA said. 

The statement also carried a warn- 
ing against use of “extravagant 
claims and superlatives.” 

While there are no provisions in 
the regulations which prohibit pic- 
tures of women in advertisements 
of distilled spirits, the Administra- 
tion said, “It seems appropriate that 
the industry’s attention should be 
called to public resentment of adver- 
tisements of this nature.” 

The Administration added its opin- 
ion that advertisements of this type 
may gradually develop opposition to 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


}the distilled spirits industry which 
the friends of freedom and modera- 
tion will find it impossible to combat. 

The Administration said its atten- 
tion had been directed to increasing 
appearance of superlatives. The 
statement pointed out that there is 
no sharp line of demarcation between 
“puffing” and “false and misleading”’ 
statements but urged restraint in 
claims. 

The Administration put a sting in 
its statement with the declaration 
that, while during the first month 
in which advertising regulations 
have been effective, the Administra- 
tion’s policy has been to call atten- 
tion to copy considered contrary to 
requirements, punitive action will be 
necessary if violations are continued. 


Deadline August 15 


Deadline for all advertisements to 
contain a conspicuous statement of 
class and type of designation of each 
advertised product “corresponding 
with the statement of class and type 
required to appear on the label” is 
Aug. 15, the Administration pointed 
out. 

This means “blended whisky,’ for 
example, not simply “whisky,” must 
be noted in the advertisements. 

The Administration called atten- 
tion to the fact that all such manda- 
tory statements must appear in let- 
tering or type of a size sufficient to 
render them both conspicuous and 
readily legible. 

No hard and fast rule can be estab- 
lished to interpret this provision, the 
Administration admitted. In_ the 
case of small type, single-column 
newspaper or magazine advertise- 
ments, if all the required statements 
appear in a conspicuous manner, and 
if the lettering is of sufficient size 
to be readily legible when held at full 
arm’s length, such advertisements 
will be considered as complying with 
the requirements. In larger adver- 
tisements the size of the type should 
be properly increased. 


Mention Once Only 


“One conspicuous statement of the 
mandatory information is sufficient 
to fulfill the requirements of the reg- 
ulations,” the Administration stated. 
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Offer of a free muddler has stimulated 
sales of the larger sizes of bitters for 
C. W. Abbott & Co., Baltimore. 
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“If the mandatory statements do not 
appear in the body of the advertise- 
ment, but do appear in a conspicuous 
manner in the reproduction of the 
label, or in some pictured manner, 
such statements need not appear else- 
where in the advertisement. 

“In recipe books one conspicuous 
statement of the mandatory informa- 
tion with respect to each product will 
be considered as fulfilling the require- 
ments of the regulations. Other ref- 
erences to the product need not then 
be qualified with further repetition 
of the mandatory information. 

“If the advertisements refer to 
recipes which mention specific 
brands, then the applicable manda- 
tory information must be stated with 
respect to each brand mentioned. 
However, if the recipes mention al- 
coholic beverages which are not han- 
dled by the advertiser, no mandatory 
information is required with respect 
to such products.” 


Regulations Are Clarified 


“When an advertisement refers to 
a class or classes of distilled spirits 
and contains no mention of any 
specific product,” the statement con- 
tinued, “the only applicable manda- 
tory statement is the name and ad- 
dress of the permittee responsible for 
the publication of the advertisement. 

“If an advertisement refers. to 
‘whiskies’ or ‘gins’ and the industry 
member distributes more than one 
brand of each of these products, or 
the advertisement refers to a brand 
name which is applicable to several 
products and no reference is made to 
any specific product, the mandatory 
information is not required. 

“However, if the advertisement 
contains pictures or a bottle of any 
product, or refers in any manner to 
any specific product or products, then 
all of the applicable mandatory in- 
formation required must be stated 
in connection with each product to 
which specific reference is made. 

“The prohibitory provisions of the 
regulations apply to all -advertise- 
ments, regardless of whether they 
are advertisements of classes of dis- 
tilled spirits or of specific brands of 
distilled spirits.” 


McGraw-Hill Men 
on Lyon Directorate 


Donald C. McGraw and Borden Put- 
nam, of McGraw-Hill Publications, 
‘New York, have been elected direc- 
tors of J. B. Lyon Co., Albany, N. Y., 
which prints several McGraw-Hill 
magazines. 

Charles M. Winchester, Sr., presi- 
dent of Lyon, has been made chair- 
man of the board, and Ernest A. Bar- 
voets, formerly vice-president, has 
been made president. 


Peffer to Sylvania 


H. Ll. Peffer, chairman of the board 
of Jos. E. Seagram & Sons, Inc., and 
president of Seagram-Distillers’ Cor- 
poration since the beginning of their 
American operations, has resigned, 
effective July 31, to become chairman 
of the executive committee of the 
Sylvania Industrial Corporation, of 
which he has been a director. He 
will continue as a director of Sea- 
gram. 


—— 


Improved Mat 
Aid to Color 
in Newspapers 


Cincinnati, O., July 9.—The rapid 
increase of color in newspapers is 
due in large part to simplification of 
the mechanics of color through per- 
fection of matrices, according to G. 
William Kaufmann, president of 
Rapid Electrotype Company, of Cin- 
cinnati, New York, Detroit, and San 
Francisco. Mr. Kaufmann believes 
that Rapid’s Plastic matrix has 
played no small part in this develop- 
ment. 

“In its early days newspaper color 
was a painfully slow, as well as ex- 
pensive undertaking, because of the 
necessity of shipping plates for each 
color to each newspaper to carry the 
advertisement,’ said Mr. Kaufmann. 
“This necessity was due to the shrink- 
age of the matrix of that day, which 
was never intended for the fine reg- 
ister required for color work. 

“The Rapid Plastic matrix made 
it possible to handle newspaper color 
with the same ease with which black 
and white had been printed—that is, 
by sending a matrix, instead of a 
plate, for each color. This mat is 
virtually non-shrinking, insuring ac- 
curate register. Good results have 
been obtained in screens as fine as 
175 lines.” 

Mr. Kaufmann announced the 
opening of branch offices in Cleve- 
land and Atlanta. The former, at 
1834 East 23rd St., is in charge of 
C.S. Ertell; the latter, in the Rhodes- 


Haverty Bldg., in charge of H. F. 
Cogill. 
Carroll Papers Merge 


Daily Herald and Times, Carroll, 
Ia., have been consolidated under one 
management, but will continue to be 
published separately as daily and 
weekly. The Herald is a member of 
the James R. Rhodes chain. 


Serubing in New Post 


John K. Strubing, Jr., has become 
associated with Rohrabaugh & Gib- 
son, Philadelphia. He was formerly 


with Young & Rubicam and the 
Philadelphia Inquirer. 

_ Joins Louden 

R. C. Brewsaugh has been ap- 


pointed advertising manager of Lou- 
den Machinery Co., Fairfield, Ia. 


Louisiana Gets 
2 Percent Tax 
on October ] 


New Orleans, La., July 8.—The 
Louisiana Legislature at its current 
session passed a “Luxury Tax Act” 
imposing a two per cent sales tax 
on retail sales of all products not 
specifically mentioned in the text of 
the act. 

‘Among articles excepted are 
cigars, cigarettes, tobacco, alcoholic 
beverages containing more than one. 
half of one per cent of alcohol by 
volume, soft drinks, fresh meat, milk 
and milk products, gasoline, kero. 
sene, lubricating oils, fuel oil, crude 
oil, natural gas, clothing (where the 
garment sells at retail for less than 
three dollars except articles contain. 
ing silk), shoes selling at retail for 
less than three dollars a pair, bread 
in loaf form, ice, fresh vegetables 
and produce, fresh fish, seafood and 
oysters, poultry, eggs, coffee, tea, 
sugar, cane syrup and molasses, rice, 
grits, corn meal, flour, baking pow- 
der, salt, pepper, beans, peas, salt 
and pickled meats, canned foods sell. 
ing at ten cents per can or less, wa- 
ter, soap selling at ten cents or less 
per bag or package, lard, lard com: 
pounds, cooking oil, farm imple. 
ments, equipment used in commer. 
cial fishing, livestock, seed, feeds, in- 
secticides and poisons used in agri- 
cultural pursuits, newspapers and 
advertising for publications, kitchen 
utensils and others. 

The law becomes effective through- 
out Louisiana Oct. 1. A bill enacting 
a tax of a quarter of a cent on each 
five-cent soft drink or six cents per 
case was passed by the Louisiana 
legislature this week. Manufactur- 
ers have agreed to absorb the tax. 

A 20 per cent tax on the whole- 
sale price of lubricating oil was like- 
wise passed. There was virtually no 
opposition to the tax bills, which 
were administration measures. 


Rudge Sons Buy Name 


William E. Rudge’s Sons, Inc., New 
York, organized in 1932 by two sons 
of the late William Edwin Rudge, 
has acquired all rights to the name 
of the Printing House of William 
Rudge, together with records, books, 
type, plates, and the Jenson trade- 
mark. 
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ADVERTISING AGE 


WLY LINEAGE 
IN MAGAZINES 
GAINS 7.2% 


Chicago, July 9.—Advertising line- 
age in national magazines for July is 
approximately 7.2 per cent above that 
of July, 1935, ADVERTISING AGE’S 
analysis of lineage reported by Na- 
tional Advertising Records shows. 

Advertising in 94 magazines meas- 
ured by National Advertising Rec- 
ords totaled 1,053,970 lines this 
month, against 983,511 in July, 1935, 
an increase of 70,459 lines, or 7.2 per 
cent. 

Seven standard publications meas- 
ured ran 28,498 lines of advertising 
this month compared with 29,848 in 
July, 1935, a loss of 1,350 lines, or 
about 4.5 per cent. 

Thirty-five publications in the gen- 
eral classification carried 397,925 
lines as compared with 353,048 in 
July last year, a gain of 44,877 lines, 
or 12.7 per cent. 

Eighteen individual women’s mag- 
azines ran 309,194 lines this month, 
ecmpared with 323,447 in July last 
year, a loss of 14,253 lines, or ap- 
proximately 4.4 per cent. 


Women’s Groups Gain 

The four groups of women’s maga- 
zines carried 220,696 lines, against 
194,869 last year, a gain of 25,827 
lines, or about 13.2 per cent. 

Nine outdoor publications showed 
an increase of about 10.7 per cent. 
Their lineage totaled 77,895, a gain 
of 7,582 over July, 1935. 

Seven mail order publications ran 
19,762 lines of advertising this 
month, against 11,986 a year ago, an 
increase of 7,776 lines, or about 64.8 
per cent. 

Among weeklies and semi-month- 
lies, for which June figures are the 
latest available, 12 publications ran 
770,055 lines in June, compared with 
710,726 in June of 1935, an increase 
of 59,329 lines, or approximately 8.3 
per cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


Magazines 
Standard 

1936 1935 
American Mercury .... 2,871 2,613 
“Atlantic Monthly 9,315 8,484 
Current History ...... 1,610 1,791 
Forum & Century..... 3,305 2,940 
Harpers Magazine .... 6,571 4,729 


SAMCO PORCELAIN SIGNS 
MAIR CONDITIONED— 
They will retain that 

REAL "EYE APPEAL" 


When exposed to any extreme or 
moderate temperature. 


SAMUEL STAMPING & ENAMELING CO. 


516 N. CHARLES STREET Factory 
BALTIMORE, MARYLAND CHATTANOOGA, TENN. 


Territory Open for Agents 


“Eveready” Flashlight takes premium 
championship. 


ROUND ONE. “Eveready” takes it 
with the fact that it’s the dest in its line. 


ROUND TWO. “‘Eveready”’ sells in the 
millions on éts own. This floors the “gadg- 
et that no one would want if he didn't 
ket it free. Eveready’s round. 


ROUND THREE. “‘Eveready’s”’ national 
advertising wins this round in a walk! 


ROUND FOUR. Everybody needs and 
wants one. Such consumer demand floors 
the gadget and Eveready wins by a K.O.! 
If your product isn’t “bringing them 
in atthe box office” fast enough, sign up 
the champ. He packs them in! Write his 
manager, National Carbon Co., Dept. 
A-13 P.O. Box 600, Grand Central 
Station, N. Y. C. for “trade” prices. 


| 1936 1935 
| Review of Reviews.... 4,762 4,655 
yg Pea Seo 4,064 4,636 
Total Group ....... 28,498 29,848 
General 
GO ee ee ae 19,492 15,562 
| American Boy ....... ,681 5,491 
American Home ...... 17,266 10,280 
American Legion...... 7,206 4,051 
‘Arts & Decoration.... re 2,296 
PO Be ES ge 2,006 1,460 
Better Homes and 

eee 17,182 12,547 
NS 0d 55446900 9,195 7,537 
Cn) wancess sew 1,191 2,406 
Christian Herald ..... 6,442 6,058 
‘College Humor ...... 2,081 - 
Cosmopolitan ........ 22,178 26,667 
Country Life ......... 12,768 11,150 
eee 4,798 seu 
IPERS See eee 35,648 23,723 
I on 65 8 K's 9 core 51,508 45,267 
Graduate Group ...... 1,957 1,430 
House & Garden ..... 12,568 12,079 
House Beautiful Com- 

bined with Home & 

ASAE Sy 10,408 5,900 
a “ obee vase 
ee eae 2,814 3,608 
ere csooe 6,234 7,473 
‘Modern Mechanix, Hob- 

bies & Inventions.. 8,860 8,795 
National Geographic .. 6,822 4,620 
Nation’s Business 15,261 11,815 
Open Road for Boys.. 3,755 3,815 
Physical Culture ..... 6,979 7,562 
Popular Mechanics.... 15,717 13,002 
Popular Science 

EE vas twadcacs 11,235 9,802 
a ee eee 16,738 15,561 
Scientific American 3,246 1,654 
Sports Illustrated and 

American Golfer.... 3,141 10,996 
PES ET 11,466 12,782 
Be ere eee - 18,444 18,053 
Ee ee ee ae 8,996 arr 
Startling Detective Ad- 

Co 3,984 3,338 
Town and Country.... 24,658 20,0138 
is, ea nen ne 5,233 5,274 
True Detective Mys- 

BOPU, eh acdc ovale 4 2,760 3,277 

Total Group ...... 413,800 355,244 

Women’s 
Delineator ........... 5,118 8,672 
Farmer’s Wife ....... 10,362 8,562 
Good Housekeeping 35,448 35,087 
Harper’s Bazaar ...... 2,249 29,334 
SS ere eee 12,339 9,447 
Home Arts — Needle- 

a ee eee eee 4,152 3,087 
Household Magazine .. 14,765 11,780 
Junior League Magazine 6,680 7,992 
Ladies’ Home Journal. 31,335 37,712 
eee 34,767 35,730 
Parent’s Magazine .. 12,498 12,217 
PROLODIAY «2 ccrcesvies 10,734 10,881 
Pictorial Review ..... 13,166 18,294 
EET EA Aan 11,795 9,562 
WOO BEOTF oc cciscvces 19,057 16,751 
Vogue, incorporating 

Were FR onesies 27,647 29,691 
Woman’s Home 

COMPARION ..ccccces 30,836 33,869 
Woman’s World ...... 6,246 4,779 

Total Group ..... 309,194 323,447 

Women’s Groups 
‘Fawcett Women’s Group: 

Hollywood Magazine. 14,277 12,174 

Motion Picture Unit 15,052 11,045 

Movie Classic ...... 14,692 11,045 

Screen Book ....... 14,272 12,022 

Romantic Movie 
| WONEIOR ona veaccase 13,711 5,815 

Romantic Stories 12,326 10,025 

Screen Play Magazine 14,130 12,109 

True Confessions 12,501 10,095 
'Macfadden Women’s 
| Group: 

True Romances 11,077 10,542 

Movie Mirror ...... 11,442 12,191 

Love & Romance... 10,851 10,399 

Radio Mirror ...... 10,407 9,750 

True Experiences 10,872 10,389 
Modern Magazines 

Modern Screen...... 15,128 14,489 

Modern Romances 14,171 13,552 

radio Stare ....... 14,268 13,351 
Screenland Unit 

Screeniand ......... 12,622 11,075 

Silver Screen ...... 12,608 10,616 

3wOthl Group .....0+. 220,696 194,869 

Outdoor 
American Rifleman 10,404 8,664 
Field and Stream 12,136 13,176 
Fur-Fish-Game ....... 6,542 5,083 
Hunter-Trader-Trapper. 5,155 5,787 
Hunting and Fishing.. 7,393 7,216 
National Sportsman 9,430 9,097 
eo SK Gt Oe 5,563 5,641 
Out@deor Life ........ 11,551 8,355 
mperts Afield ........ 9,721 7,294 

Total Group ....... 77,895 70,313 

Mail Order 

ee eee ae 4,310 3,168 
yentlewoman ........ 4,817 2,021 
GOOG BIOFICR ..-cccsses 2,776 2,323 
BEOMG CIUGIO. 2 cc cccces 2,210 1,517 
‘Illustrated Mechanics. sas 1,025 
CSET eT ee ee Te 2,666 493 
Mother’s-Home Life... 2,564 1,591 
Co ee 5,067 3,455 
Sovereign Visitor 419 873 

veg OB ee 24,829 16,466 


1936 
The American Weekly.115,411 


Business Week ...... 40,068 
2. yw rere ee 99,236 
ee cee 18,868 
ES rear tora 21,088 
SS CECE 21,571 
Literary Digest ...... 22,169 
pf | ee re 26,249 
i ES ee 78,659 
Saturday Evening 

Post 151,385 


*This Week 


June Advertising Lineage 
Weeklies & **Semi-Monthlies 


1935 
83,843 
28,624 
98,729 
11,147 
25,407 
25,325 
21,273 
14,798 
94,568 


175,683 


1936 1935 
? | Time cei tee +e 114,885 88,719 
| United States News ... 60,466 42,610 
Total Group .......-- 782,094 710,726 


1Figures supplied by publisher. 

21936 figures supplied by publisher. 

%Merger became effective with March, 
1936, issue. Figure for July, 1935, is 
for Vogue. Vanity Fair's lineage for 
that month was 5,888. 

*Beginning with the February issue, 
Sports Illustrated and American Golfer 


were combined. 1935 figure is for 
American Golfer. 
5July and August issues are com- 


bined. 
®*No back year figure. 
TJune figures. 
SNo issue. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 975. Tapping Farm Market Areas. 
Midwest Farm Papers have issued 
this concise analysis of today’s eight 


million dollar market written by 
Wadsworth H. Mullen and reprinted 
from Barron’s—the National Finan- 
cial Weekly. It contains authorized 
figures on the best areas and the ap- 
plieation to the many lines of busi- 
ness affected. 


No. 976. Helps for the Purchaser of 

Publicity Printing. 

One of a series of first aids to be 
published by National Process Com- 
pany, Inc., this brochure contains 
numerous examples of effective illus- 


trations in offset lithography. 


No. 978. Cake with Frosting. 


In this little book the Tulsa Trib- 
une tells the story of the city’s 
growth, which is the history of oil 
production in Oklahoma. The book 
outlines Tulsa’s spending power and 
spending habits and their importance 
to the national advertiser. 


No. 979. To Market—to Market. 

A colorfully decorated book issued 
by radio station WOR which contains 
sales success stories of 12 WOR ad- 
vertisers. The selection represents a 
wide variety of commodities, shows 
the problems they presented and how 
they were solved. 

No. 977. 
States. 
The increase in total population 

since the 1930 census is estimated at 


Population of the United 


3.9 per cent in this study of U. 8S. 
population and retail sales issued by 
Hagstrom Company, New York. The 
book contains figures on metropolitan 
districts, states (by cvunties), cities 
of 1,000 to 10,000 and over, and an 
analysis of retail sales. 


No. 980. Copy. 


Issued monthly by the New York 
Herald Tribune, this publication con- 
tains a wealth of infurmation on the 
paper’s editorial departments and 
their reader response, merchandising 
helps, and figures and trends of cur- 
rent business. 


No. 882. An Unequaled Record. 


As a matter of fact, Better Homes 
¢é Gardens boasts of several un- 
equaled records in this brochure, 
which describes the publication’s 
gain in circulation and advertising 
lineage since its establishment in 
1922. A copy of the publication 
is included, with a list of advertisers 
using one column or more in this 
issue, their products and agencies. 


No. 883. WSM Mail Report—Jan, 1- 
Dec. 31, 1935. 


In 1935, mail received by radio 
station WSM, Nashville, Tenn., im 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


tier 
ers 


is built on them 


An 8x10 copy of the picture is yours for the asking 


REVERE PHOTO ENGRAVING CO. 
712 Federal St., Chicago 


(Photograph Courtesy Kausmann & babry Co.) 


He never made a repeat sale! Our business 


WABash 8816 
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S. E. Graham Elected TO "SELL" LANDON 


by Cleveland Club 


Sterling E. Graham, advertising 
manager of the Cleveland Plain 
Dealer, was elected president of the 
Cleveland Advertising Club, July 6. 
He succeeds Allen L. Billingsley, 
president of Fuller & Smith & Ross, 
Inc., who served for two years. 

Charles L. Eshleman, president of 
Griswold-Eshleman Co., was named 
first vice-president, and Emmett W. | 
Rutledge, Central Outdoor Advertis- 
ing Co., second vice-president. George 
Buehler, Buehler Printcraft Co., was 
re-elected treasurer, and Horace C. 
Treharne, secretary. 


Saratoga Association 


Advertises Races 


The Saratoga Association for the 
Improvement of Thoroughbred 
Horses will use radio and newspapers 
to advertise its August race meeting 
at Saratoga Springs, N. Y. 

A series of one-minute announce- 
ments will be made over WGY, 
Schenectady, beginning July 20. 
Five-minute talks will be given over 
the same station daily. 


Opens Detroit Office 


Strobridge Lithographing Co., Cin- 
cinnati, has opened a branch office in 
Detroit at 6-254 General Motors Bldg. 
R. J. Holihan, formerly with Cadillac 
Motor Car Co. and with Campbell- 
Ewald, will be in charge. 


WHO WILL 
SELL ME A 
WASHING 
MACHINE? 


Ready-to-Buy 
Customers! 


102,412 
GRIT FAMILIES 
WILL BUY 
WASHING 
MACHINES 
IN 1936" 


In addition te washing 
machines, GRIT families 
are in the market now for 
motor cars, mechanical 
refrigerators and a long 
list of other products for 
home and personal use. 


Preferred brands and 
makes will be those which 
are advertised in GRIT. 


Who says so? 
The readers say so. 


GRIT is of vital impor- 
tance to small town fami- 
lies. They read it and be- 
lieve in it. 


* Based on direct report from 


readers of GRIT. Ask about it 


a 4 j 
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BY Sale Ses Laie 
=lAmerica’s Greatest Weekly Newape Qa 


Now Reaching Over 500,000 
Small Town Families Weekly 


Getting Personal 


Snapshots of the NAB convention: Walter Hollander, advertising 
manager of the Maryland Pharmaceutical Company, manufacturers of 
Rem, dropping in to renew acquaintances in the broadcasting field. . . 
Florence Griffin, Cleveland agent, looking on as promotion counsel for 
Mrs. Edithe F. Melrose... L. B. Wilson getting ready to leave for 
Miami Beach to put the finishing touches on his new house. . . Ford 
Billings disguising himself with dark glasses but not escaping from his 
friends. . . 


Stan Hubbard admitting that he is not flying as much as he used 
to. .. H. K, Carpenter, presiding over the sales panel with his accus- 
tomed sang froid, nonchalance and such. . . Fred J. Hart and Webley 
Edwards giving the dinner scene a tropical touch with Hawaiian leis... 
Alfred McCosker recalling the good old days on the Denver Times. . . 
Burt Squire insisting that he never was any good at refereeing a box- 
ing match. . 


John Gillin inviting all and sundry to visit his beautiful new studio 
in Omaha... Truman Ward agreeing that there’s nothing quite so 
restful as being an ex-president. .. Harry Stone reporting additional 
applicants for his Southeastern wireless network. .. W. H. Coulson 
steering his boss, Barry Bingham, through the mazes of the broadcast- 
ing industry. .. John Blair, who just missed winning the 1935 golf 
tournament, refusing to compete in 1936. . . 
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~ DRES AND MATS—That was the material used in construction of this cabin 


by Ted Dealey, vice-president of the Dallas News. Ted's I!-year-old daughter 
uses the cabin for a playhouse. Cores from paper rolls have long been regarded 
as waste. 


Herb Akerberg, CBS station relations chief, left for Columbus to 
pick up his wife after the NAB convention and declare a week’s vaca- 
tion. There was some question, though, about the vacation opportunity. 

. Buryl Lottridge, KF AB, Omaha, went around pleased as punch af- 
ter his station managers’ group brain child got an official nod from the 
convention. . . 


“How does he do it?” was a general convention question about 
Arthur B. Church, KMBC, Kansas City, who is always unruffled despite 
committee, directorate, election and a few other activities. . . C. E. 
(Babe) Midgley, BBD&O space buyer, got roped into a couple of panel 
discussions and acquitted the agencies well. . Edward Petry, New 
York radio rep., just managed to get away for the convention. He 
became father of a daughter July 3... 


William J. Scripps, WWJ, Detroit, confided that fathering a new 
studio building is fun but trying. .. Among those missing from the con- 
vention and missed was E. M. Antrim, WGN-Mutual, who is doing Eu- 
rope... 


Archer A. King, Chicago magazine representative, is now a father- 
in-law, his son, Archer D. King, of the White Cap Company, having mar- 
ried a winsome miss the other day. . . John Benson, Four A’s president, 
has sailed for Europe, where he will mix business and pleasure by see- 
ing how the agency boys over there do it. .. W. Ledyard Mitchell, vice- 
president of Chrysler Corporation in charge of international sales, has 
returned from Europe with the information that export demand is that 
way too. .. Fred Bohen, publisher of Successful Farming, is somewhere 
in Europe with Mrs. Bohen and daughter Barbara... 


Powel Crosley, Jr., Cincinnati radio magnate (two ways), has 
bought control of the Cincinnati Nationai League Baseball Club—pen- 
nant winners, if you consult the Red followers. .. The gifted wife of 
Alfred Fischer, a.m. of Semet-Solvay Company, New York, has put 
“Ship’s Company,” a novel, in the hands of Penn Publishing Co., Phila- 
delphia. Pauline Benedict Fischer is also the author of “Inter- 
rupted Honeymoon,” published last fall. .. Jim Free of Free & Slein- 
inger, radio reps, has bought himself a home in Glencoe. . . 


Boston advertising men, to whom tradition means a great deal, 
flocked to the outdoor departmental at the A.F.A. convention. Edward 
C. Donnelly, Jr., of John Donnelly & Sons, who presided, is the son of 
the man who conducted the outdoor meeting at the Federation con- 
vention in Boston in 1911... The tendency of history to repeat itsélf 
was illustrated again during the meeting when Alvin Magee, Louisville 
Courier-Journal, distributed Green River whisky to everyone with the 
compliments of the distillers. The custom was started by the Kentucky 
delegates to the 1911 convention. . . 


As soon as the convention closed, friends of Allyn MclIntire hied 
themselves to their libraries to curl up with his free verse opus, “! 
Like the British.” Coming from a New Englander of a Colonial family 
as distinguished as Allyn’s, the little book, 250 copies of which were 
privately printed for the author’s friends, can be considered an an- 
nouncement that the Revolutionary War is officially over in the Back 
Bay district. .. 


Douglas MacKay, of Winnipeg. a.m. of the Hudson's Bay Company, 


or, correctly, The Governor and Company of Adventurers of England 
Trading into Hudson’s Bay, has completed the first history of the 
company, which will be published in the early fall by Bobbs-Merrill. 
He also contributes to magazines on varied subjects. . . 


GOP RELATIONS 
POST GOES 10 
HILL BLACKETT 


Five Media on List; Complete 


Coverage Sought 


| 
Chicago, July 10.—A hard-hitting | 
advertising campaign, packed with | 
information and facts, will be staged 
by the Republicans, Hill Blackett, 
treasurer of Blackett -Sample - Hum- 
mert, Inc., and newly-named director 
of public relations of the Republican 
National Committee, said today. 

Mr. Blackett’s appointment fol- 
lowed a meeting of Republican lead- 
ers with John Hamilton, committee 
chairman, in Chicago. News of his 
candidacy for the public relations 
post was reported in ADVERTISING 
AGE of June 29. 

The campaign will employ radio, 
newspapers, magazines, posters, and 
motion pictures, and a “complete 
coverage job” will be attempted, Mr. 
Blackett told ApverTISING AGE. The 
advertising drive to put Gov. Alf M. 
Landon of Kansas in the White 
House is scheduled to start between 
July 20 and Aug. 1. Advertising will 
be placed through agencies, Mr. 
Blackett said. 

Radio activities of the committee 
will include use of both network and 
spot. Speeches of Gov. Landon and 
his running mate Col. Frank Knox, 
publisher of the Chicago Daily News, 
will be aired early in the drive. 

The committee is also negotiating 
for the radio services of several news 
commentators. The first definitely 
scheduled to speak for the Republi- 
cans is William Hard, well-known 
political correspondent in Washing- 
ton, and special commentator for the 
National Broadcasting Company at 
the recent Republican convention. 

Questioned regarding the “copy 
theme,” Mr. Blackett declared that 
issues facing the country will hold 
the spotlight. There has been enough 
mud-slinging on each side, he said. 

“The advertising campaign will 
consist of a plain straightforward 


| =e etl. pee [ames 


Hill Blackett 


discussion of issues,’ Mr. Blackett 
said. “It will be educational. We're 
not interested in throwing mud.” 

A. H. Kirchhofer, managing editor 
the Buffalo News, and publicity di- 
rector of Herbert Hoover’s first cam- 
paign, was named by the committee 


as publicity director, handling news 


releases and other material. 

Thomas G. Sabin will continue as 
radio director for the committee, and 
will report to Mr. Blackett. He will 
have his headquarters in the G. O. P. 
offices in the Railway Exchange 
Bldg. here. John W. Elwood, former 
vice-president of National Broadcast- 
ing Company, and Mr. Sabin’s New 
York program manager, is also ex- 
pected to locate in Chicago. 

Mr. Sabin was in charge of a mer- 
chandising and radio display at the 
Stevens Hotel during the National 
Association of Broadcasters conven- 
tion. The same display, designed to 
show how radio will be employed by 
the Republicans, locally and nation- 
ally, was exhibited at the Republican 
convention. 

The Blackett - Sample - Hummert 
agency was host Wednesday night to 
110 executives of radio stations, in 
attendance at the NAB meeting, at 
a dinner held at the Racquet Club. 
The dinner was held to cement 
friendly relations, and was without 
political intent. 


HIGH 


COUNTRY— HIGH RETURNS 


“A Mile High”’—That’s Denver, 


home of KOA. A 


nd KOA has the 


power and popularity to carry your 


selling story and get results in this 


high, wide and prosperous area. 


KOA ° 


Completely programmed by NBC 


0,000 WATTS 
DENVER 
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ADVERTISING AGE 
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ADVERTISING TO 
BE STIMULATED 
BY NEW TAXES 


(Continued from Page 8) 
news angle and characterized the 
food of publicity as “a sort of Jonah 
thrust on advertising agencies by ad- 
yertisers who want to see their 
names in print.” 

“No publicity man worthy of his 
name,” said Mr. Williams, “will 
send out material that isn’t helpful 
and informing to the ultimate con- 
sumer and on a par with any fea- 
ture worthy of publication on its 
own merit.” 

The convention was given an in- 
teresting slant on the professional 
aspects of advertising in a review 
py George H. Boldt, Seattle attor- 
ney of the recent How. J. Ryan and 
Associates case against the Century 
Brewing Association, Seattle, in 
which the State Supreme Court de- 
fined the professional nature of ad- 
vertising. 

This legal recognition of profes- 
sional status, Mr. Boldt’ urged, 


WHICH ROAD 
DO YOU CHOOSE? 
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PRINTING 
bee know that detours are 
always irritating, generally 
costly—and sometimes the 
cause of serious loss .. . Why 
suffer these handicaps in 
your printing or other produc- 
tion needs? Why have your 
printing continually detoured 
-one place for engravings, 
another for type-setting, some- 
where else for presswork?... 
When you put selling vehicles 
on the straight, smooth, fast pro- 
duction route—Faithorn 3-in-l1— 
you avoid all detours. Your jobs 
bowl merrily along; arrive on 
schedule —clean and hand- 
some, fit to carry your sales mes- 
sage with honor... You'll get 
convincing testimony if you write 
us for the names of executives 
we serve and samples of the 
productive work we are doing. 
Exceptionally well fitted to submit ideas, 


write copy, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
. P. Smith Shoe Co. “Den ot 

re « 
haverouted muchof pooh x 
their printing over . 


Faithorn 3-in-l. Ask 
emhow theylikeitl 


YOUR NAME HERE 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


‘an use one or all—just as you wish 
cut all are here, ready to serve you... 
“peed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 


SUMMER GOES TO WORK FOR NEET 


Nor” EASY WAY & REMOVE 
UNWANTED HAIR 
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Current card reminding the fair sex of the dangers of 1936 swim suits. Blackett- 
Sample-Hummert, Inc., is the agency. 


places a deep responsibility on mem- 
bers of the profession. 

“As professional men we have 
duties to each other that transcend 
considerations of profit or prefer- 
ment,” Mr. Boldt declared. “These 
objectives cannot be realized from 
without the profession. They can 
only be accomplished from within.” 

Advertisers have a duty of states- 
manship beyond the creation of de- 
sire for goods, Mr. Reed told the 
convention. 


Current Market Unsound 


He termed part of the current 
market, built on relief and bonus 
money, unsound, and declared adver- 
tisers who attempt to stimulate this 
distribution of debt will find their 
advertising will be of less value in 
the future because of these unwise 
expenditures in the present. 

“Advertisers must be business 
statesmen,” he urged. “They must, 
for the very preservation of their 
own best interests, do their part in 
maintaining an economy in which 
purchasing power will exist. 

“Let advertising help to revive 
those homely American virtues for 
which this country has been noted 
and let truth-in-advertising destroy 
false labels and again make unpopu- 
lar a dependency on something-for- 
nothing nostrums.” 

Mr. Flynn, discussing the role ad- 
vertising has played in “the railroad 
comeback,” described the individual 
and co-operative campaigns of the 
Western railroads in the last two 
years. 

“While it is possible the railways 
have aided their comeback in many 
ways by curtailment of expense here 
and there,” he said, “and by im- 
proved methods of operation, the 
public had to be told of our great 
improvements, safety and service.” 


Sustained Program Pays 


The improvement in railroad busi- 
ness, despite complaints of poli- 
ticians against what they term “rail- 
road propaganda,” Mr. Flynn urged, 
is a good example of the efficacy of 
a sustained advertising program. 

The convention diverged from 
serious consideration of advertising 
problems for the presentation of 
trophies, with the Women’s Adver- 
tising Club of Portland winning the 
award for club accomplishment dur- 
ing the year. 

The San Francisco Advertising 
Club won the publicity trophy; the 
Portland Advertising Club received 
the attendance at convention award 
with 54 members registered; the 
San Francisco Advertising Club re- 
peated to take the mileage trophy, 
members traveling a total of 51,072 
miles to and from the convention 
while the Vancouver, (B. C.) Sales 
and Advertising Bureau _ prepared 
the best stunt at the convention 
luncheon. 

Other officers elected were Louis 
R. Koch, Long Beach, senior vice 
president; Amos Jenkins, Salt Lake 
City, secretary-treasurer; Miss May 
McDonald, Tacoma, vice-president at 
large; and James Lightbody, Van- 
couver, B. C., E. E. Thomas, Salem, 
Oreg., Charles Pritchard, San Fran- 
cisco, Maurice Pentner, San Diego, 
and C. K. Graham, Spokane, district 
vice-presidents. 


Gets Resort Account 


Arrowhead Springs Spa, resort and 
hotel in the San Bernardino moun- 
tains of California, has appointed 
Raymond R. Morgan Co., Los Ange- 
les. Newspapers and magazines will 
be used. 


Tools to Larchar-Horton 


Walker-Turner Co., Plainfield, N. J., 
Driver Power tools, has appointed 
Larchar-Horton Co., Providence, R. L., 
for a campaign in general magazines, 
semi-technical and industrial publica- 
tions. 


Edits Magazine 
Miss Eleanor R. Paris has been 
appointed editor of Advertising 
Women, organ of Advertising Women 
of New York, Inc. She is production 
manager of Conover-Mast Corpora- 
tion, publishers. 


Large Magazine List 
Backs Pinaud Mascara 


Pinaud, Inc., New York, will adver- 
tise its Six-Twelve Runproof Mascara 
in 23 magazines, as follows: Deil’s 
Screen Group, Fawcett Women’s 
Group, Macfadden Women’s Group, 
Modern Magazines, Photoplay, Pic- 
ture Play, Screenland Unit, and True 
Story. This product is also pro- 
moted in newspaper advertising on 
the West Coast, and in radio. 

Pinaud products for men will be 
featured in Esquire, beginning with 
the August issue. Lord & Thomas 
are in charge. 


Publicity Men Organize 
New Craft Association 


Publicity directors have formed the 
National Association of Accredited 
Publicity Directors in New York. 
Until permanent officers are chosen 
in the fall, Stewart N. Clarkson, of 
New York, will function as acting 
executive secretary. . 

Membership will be denied to 
publicity directors of advertising 
agencies which make no charge to 
clients for publicity services or ex- 
pense, 


Pipe to Paris & Peart 

Continental Briar Pipe Company, 
Brooklyn, has named Paris & Peart, 
New York, for a campaign on Honey 
Dew briar pipes, beginning in the 
fall. Paul Werner is account execu- 
tive. 


Youngstown ‘Vindicator’ 
Acquires ‘Telegram’ 

The Youngstown, O., Vindicator 
has acquired the Youngstown Tele- 
gram from Scripps-Howard news- 
papers and consolidated the news- 
papers as the Vindicator and Tele- 
gram. 

After remodeling is completed, the 
newspaper will be published in the 
Telegram building. 


Makes Things Hard 


Bay West Paper Co., Green Bay, 
Wis., has developed the Mosinee 
Turn Towel cabinet designed to cut 
washroom expense. Based on the as- 
sumption that additional effort to 
secure paper toweling will cut down 
consumption, the cabinet dispenses 
paper from a continuous roll, and 
two turns of cranks are required to 
secure the paper. 


Contest for Plumbers 

As essay writing contest for mas- 
ter plumbers, in which 37 prizes 
valued at $2,000 are offered, has been 
launched by the plumbing ware divi- 
sion of Briggs Mfg. Co., Detroit. The 
subject is “Why Briggs Beautyware 
Means More Money in My Pocket.” 


Wellman to Racine 
Fred W. Wellman has joined the 
advertising staff of the Journal 
Times, Racine, Wis., succeeding 
James Pansch, who has been made 
credit manager. 


"MISS DUNN, TAKE THIS LETTER 
TO THE PHILADELPHIA OFFICE.” 


“DEAR ED:— 


YOU WIN... THE AGENCY AGREES 


WITH YOU THAT THE 


INQUIRER 


SHOULD BE THE FIRST PAPER 


IN PHILADELPHIA 


BECAUSE 


THAT COMBINED DAILY AND 
SUNDAY CIRCULATION OF A 


MILLION GIVES YOU 


COVERAGE THROUGHOUT . 
YOUR TERRITORY.” 
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Che Philadelphia Pnguirer 


Pennsylvania’s Greatest Morning Newspaper 


NEW YORK, H.A.McCandiess BOSTON, M.L. Tyler SAN FRANCISCO, Keene Fitzpatrick 
CHICAGO, DETROIT, ST. LOUIS, Guy $. Osborn, Scolare and Meeker, tacorporated 
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Buarlen Joins Ayer 
Robert Burlen, production manager 
of WEEI, Boston, has joined N. W. 
Ayer & Son, Inc., to take charge of 
radio direction. Mr. Burlen succeeds 
Brewster Morgan, resigned. 


Taplinger in West 
Robert S. Taplinger, Inc., publicity 
and radio relations, has opened offices 
at 8532 Sunset Boulevard, Hollywood, 
Calif., with Pauline Swanson in 
charge. 


50,000 WATTS 


Nashville, Tennessee 


SPORT FLASH: 


Heavy hitting of WSM puts adver- 
tisers on that station far ahead in the 
southern sales league! Guarantees 
like results for any person whose 
me suffers from a severe slump. 
f interested, write immediately. 


ee 


“Showmanship? 


VARIETY gives 
first ranking in 


‘Indianapolis to 
the “hot 


‘. NBC AFFILIATE — 


V.P.& General Mer. 


Represented by : 
WM. G. RAMBEAU CO. N.Y. - Chicago - Frisc 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $2809 Single 
From $4090 Double 
Suttes from $6.00 to $15.00 


AT RADIO CITY 
I 


0) 


JOHN L. HORGAN - MANAGING DIRECTOR 


TO ESTABLISH 
AUDIT BUREAU 
OF THE ETHER 


(Continued from Page 1) 
mental information, bearing the 
stamp of the advertiser, agency 


and broadcaster, has been released 
to advertisers.” 


Must Define Field 


Tracing the activities of the Joint 
Committee and the recent appoint- 
ment of Paul F. Peter, former chief 
statistician of the National Broad- 
casting Company, to head the ex: 
ploratory research organization, Mr. 
Church pointed to the need for ex- 
tending its scope and defining the 
fields to be covered. 

As a method of setting up a com- 
prehensive and unbiased organiza- 
tion for this purpose, the commer- 
cial committee recommended that 
the research group affiliate with the 
Wharton School of Finance and 
Commerce of the University of 
Pennsylvania, subject to approval by 
the ANA and AAAA representatives 

“The appointment of Mr. Peter is 
but the first essential step in the 
exploratory work which is neces- 
sary,” Mr. Church said. 

“Similarly, the analysis which Mr. 
Peter, or anyone in his position, can 
make, of research material furnished 
him is but a beginning. It can in- 
dicate only two things: which 
methods are worth further’ study 
and intensive testing in the field, 
and what gaps exist in our knowl- 
edge of radio research technique. 


Must Determine Job 


“From here on, much remains to 
be done. While Mr. Peter is en- 
gaged in this task, the Joint Com- 
mittee and the groups it represents 
must determine the scope of the in- 
formation which can be logically fur- 
nished by the bureau when it is 
set up. 

“This is not as simple as it seems. 
It involves a good deal of hard think- 
ing and careful planning. It is easy 
to say that radio set ownership, 
listening habits, and some measure 
of basic station coverage or circula- 
tion should be included. But then 
we come to a question of specific 
definitions. What shall we find out 
about sets? Which listening habits 
are of fundamental concern? Spe- 
cifically, what information is neces- 
sary?” 

The only way final methods can 
be determined, Mr. Church con- 
cluded, will be to take those which 
| Seem most promising and apply 
them to test areas. 

This will entail field research and 
require both money and organiza- 
tion, Mr. Church said, and he urged 
affiliation with the Wharton School 
as the most efficient and economical 
| method. 

The preliminary work in addition 
to requiring six months to a year to 
complete, will entail expenditure of 
about $50,000, Mr. Church estimated. 


Broad Benefits Seen 


Out of the activities of the Joint 
Committee of Fifteen Mr. Church 
forecast ‘tremendous benefits not 
only to every member of the NAB, 
but also to every one directly or in- 
directly connected with the broad- 
casting industry.” 

“The need for fundamental infor- 
mation acceptable to advertisers. 
agencies and _ broadcasters,” he 
added, “has long been recognized. 

“We have actually begun to meet 
these needs through the joint efforts 
of the Committee of Fifteen. The 
buyers and sellers of radio adver- 
tising are actually working shoulder 
to shoulder to benefit each other to 
the utmost and it is with construc- 
tive efforts such as these that our 
association should be promarily con- 
cerned.” 

The convention approved the com- 
mercial committee’s recommendation 
that the Committee on Radio Re- 
search for the forthcoming year be 
increased from five to seven mem- 


The rates for this department are as follows: 


“Help Wanted” and “Situations 


charges $1. 


Wanted,” 30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., $4. 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


50; 7 to 9 in., per in., $4.25; 10 to 12 in., 


$3.75. Write for discounts on term 


MISCELLANEOUS 


FAST! ACCURATE! ECONOMICAL! 
Newest process reproduces all sorts 
of illustrated advertising literature, 
sales letters, bulletins, booklets, etc. 
Typesetting or cuts unnecessary. All 
sizes available. 
500 copies (8%x11) $2.63 
Additional hundred copies, 22c 
Send for samples 


LAUREL PROCESS, 480 Canal, N. Y. C. 


PHOTO POST CARDS 
Actual Reproductions of your 
Photos ... . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples .. . . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


BUSINESS OPPORTUNITIES 


ESTABLISHED EXPORT MERCHAN- 
DISER with world-wide foreign dis- 
tributors, New York offices, warehouse, 
offers manufacturers opportunity for 
export volume at minimum cost. 

Box 796, ADVERTISING AGE, N. Y. C. 


Wanted by experienced sign organi- 
zation screen process, photographic, 
and embossed cardboard sign lines to 
complete our present set up. We con- 
tact every important manufacturer in 
New York State exclusive of the 
Metropolitan district. Address 

Box 797, ADVERTISING AGE, N. Y.C. 


Will pay cash or terms to suit seller 
for going trade paper in good field. 
Send sample and all details in confi- 


dence. 
Box 798, ADVERTISING AGE, Chicago 


bers, to be appointed by the presi- 
dent, with the following representa- 
tion, in addition to the managing 
director: a representative of each 
major network contributing, one 
representative of local _ stations, 
regional stations and clear channel 
or high powered stations. 

Five members of the committee 
will be selected to represent the 
broadcasting industry on the Joint 


Committee of Fifteen, under the 
plan. 
The convention also went on 


record as approving th?2 activities of 
the NAB Radio Research Commit- 


tee during the year and com- 
mended the progress of the Com- 
mittee of Fifteen. 


Silver Dust in_ 
New Appeal for 
Entire Market 


New York, July 7.—‘One soap for 
all washing” is the appeal now fea- 
tured in Silver Dust advertising, ap- 
pearing in 85 newspapers. “Do you 
have to buy so many soaps?” is the 
headline question. The illustration 
shows a basket of soap powder, chips, 
flakes, and bar soap packages. Silver 
Dust is a soap powder. 

The use of Silver Dust is recom- 
mended for dishwashing, laundry, 
stockings, underwear, fine china anu 
glassware, in the text. Two thousand 
scientific tests prove that the soap is 
safe for all of these uses, copy as- 
serts. 

In previous campaigns on Silver 
Dust, first introduced several years 
ago by Gold Dust Corporation, the 
dishwashing application was empha- 
sized, with some attention to laun- 
dering. 

Initial copy on the new appeal was 
1,000 lines, with subsequent inser- 
tions scheduled weekly. Distribution 
is national, the West Coast, South- 
ern states and Boston being excepted. 

Batten, Barton, Durstine & Osborn, 
Inc. is the agency. 


Sushitebon te _— 


Arthur F. Sachtleben has joined L. 
D. Wertheimer Co., New York, as 
vice-president. He was formerly with 
Donahue & Coe, and a vice-president 
and director of Frank Presbrey Com- 
pany. 


Folger in ANA 
J. A. Folger & Co., Kansas City, 
Mo., have been elected to mem- 
bership in Association of National 
Advertisers, New York. The company 
will be represented by J. S. Atha, 
vice-president. 


Sackheim with Muller 

Ben Sackheim has become affiliated 
with J. P. Muller & Co., New York, 
in a creative and sales capacity. He 
was formerly copy chief and art di- 


rector, Metropolitan Advertising Com- 
pany. 


WAAB, BOSTON, 
IS FIFTH MBS 
BASIC STATION 


Shepard Plans Two New Re- 
gional Networks 


Chicago, July 8.—With addition of 
WAAB, Boston, as its fifth basic sta- 
tion, Mutuat Broadcasting System 
has further expanded its plans for 
an extensive coast-to-coast network. 

The basic network of Mutual pre- 
viously consisted of WGN, Chicago; 
WLW, Cincinnati; WOR, Newark, 
and CKLW, Windsor. John Shepard, 
3rd, owns WAAB, an alternate outlet 
of Columbia Broadcasting System in 
Boston. The contract with CBS ex- 
pires Sept. 27. 

Besides joining the list of MBS 
basics, WAAB will also play an im- 
portant part in formation by Mr. 
Shepard of two new regional net- 
works in New England, to replace 


the New England network and the 
Yankee network before the end of 
the year. 


Mutual expansion plans have pro- 
ceeded rapidly in recent weeks. On 
Dec. 31, as previously reported, the 
Don Lee system of California will 
end its affilation with CBS and join 
MBS. The new stations of the MBS 


list will be KHJ, Los Angeles; 
KFRC, San Francisco; KGB, San 
Diego; and KDB, Santa Barbara. 


KFEL-KVOD, Denver, recently came 
into the Mutual fold. 


New Mutual Line-Up 


In addition to the five basic sta- 
tions, others now taking Mutual pro- 
grams are WBAL, Baltimore; 
WCAE, Pittsburgh; WGR-KWBW, 
Buffalo; WGAR, Cleveland; and 
WFIL, Philadelphia. Negotiations are 
under way for Mutual outlets in Salt 
Lake City, Kansas City, and St. 
Louis, among other cities. 

More than 30 officials of member 
and affiliated stations of Mutual and 
other radio officials were guests 
Monday of W. E. Macfarlane, Mu- 
tual president, at a luncheon held 
on the stage of the WGN theater. 

June time sales of MBS totaled 
$104,510. Of this amount, four basic 
stations accounted for $86,368, and 
supplementary outlets, $18,142. Mu- 
tual time sales for June, 1935, were 
$90,692. 


Plans of Shepard 


The co-operative New England 


Network is being broken up by the 
forthcoming delivery of WEEI, Bos- 
ton, to CBS Aug. 17. WNAC, operated 
by Mr. Shepard, and with WAAB, 
one of the two Boston stations head- 


ing the Yankee Network, will leay, 
its present CBS affiliation for jt, 
new NBC-Red affiliation Sept. 27. 

Mr. Shepard plans to organize gjy 
New England NBC associates int, 
a regional network, the Yankee, wit) 
WNAC as the key station. Whey 
NBC commitments do not prevent, 
these stations will clear time fo, 
regional advertising. The Yankee 
will include, in addition to WNAC, 
WEAN, Providence; WTIC, Hart. 
ford; WICC, Bridgeport; WTAG, 
Worcester; and WCSH, Portland. 
WEAN and WICC, both operated by 
Mr. Shepard, will sever their CBs 
affiliations Jan. 1, to become units 
of the NBC-Blue Network. 

The Colonial Network will be the 
second regional chain. WAAB wil) 
be the key station. Other affiliates 
are expected to include WLLH. 
Lowell; WNBH, New Bedford; 
WATR, Waterbury; WTHT, Hart- 
ford; and WFEA, Manchester. 

Mr. Shepard expects to tie up the 
Colonial and the Yankee networks 
for regional advertising occasionally. 
Some of the Yankee network sta- 
tions will at times pick up MBS pro- 
grams. 


Closure Is “Vacutop” 


ADVERTISING AGE reported that 
B. F. Goodrich Co. has introduced a 
new spot remover, in a glass bottle 
container, featuring an automatic 
applicator known as Vulcotop. The 
correct name for the closure is 
Vacutop. 


‘“‘ALL-AMERICA 
ON PARADE” 


Title and Theme 


featuring America’s foremost grid 
heroes destined to be the outstanding 
hit for 1936. 


Advertisers and agencies are invited 
to request information on how this 
tie-in can increase sales and profits. 
Heffelfingers Publications 
101 Cedar St., New York City 


Copyrighted 1936 
By Heffelfinger Publications 


e. gf. 


\ 
Kove™ TRAY 


SCHOOLS 
pt.S* 116 S.MICH.AVE..CHICAGO 


Complete Hote! 

Coverage at 

Minimum Cost 
¥* 

203 N. WABASH 

cHICAG60 


ERICAN 


HOTEL JOURNAL 


sales meeting 
at the 
Ambassador” 


A lot of shrewd sales execu- 


tives have discovered that the 
Ambassador in Atlantic City 
is an ideal place for sales 
meetings and conventions. 

There’s every facility for 
work and recreation. Rooms 
to handle meetings from 10 
to 1000. Golf. Riding. Swim- 
ming. Surf bathing. Games. 

And yet the luxury and 
comfort of the Ambassador 
costs amazingly little on 
either American or Euro- 
pean plan rates. 


The 


Ambassador 
Atlantic City 


. « Managing Director 


4 
— 


William Hamilton . 
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Thus F. W. Dodge Corporation starts the parade into the 1936-37 edi- 
* tion of The Market Data Book—a parade which already promises to reach 
: bandwagon proportions before the book goes to press early in September. 
In the publishing plan behind this established reference work, and in 
the innovations which will make the 1936-37 edition outstanding in use- 
fulness, business publishers everywhere recognize a promotional oppor- 

“Consider this tunity out of all proportion to the small cost. 
Let us tell you all about it. The Market Data Book, 100 East Ohio 
Street, Chicago . . . 330 West 42nd Street, New York . . . Walton Build- 
ing, Atlanta . . . Russ Building, San Francisco . . . 536 S. Hill Street. 
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PHOTOGRAPHIC REVIEW OF THE WEE 


AS CAMERAMAN WROTE STORY OF BROADCASTERS' BIG CONVENTION IN CHICAGO 


Upper left, pretty girls distribute copies of Advertising Age to NAB members at opening of Chicago 
convention. Beneficiaries shown here are Charles C. Caley, WMBD, Peoria, Ill.; H. K. Carpenter, 
WHK, Cleveland; H. Safford, WLS, Chicago; J. O. Maland, WHO, Des Moines; George C. Biggar and 
Conklin Mann, WLS. Center, John J. Gillin, Jr., of WOW, Omaha, eyes proceedings. Upper right, 
Hearst radio men talk it over. They are Ralph W. Weil, WISN, Milwaukee; Burt Squire, WINS, New 
¢ York; Edward McCallum, KYA, San Francisco, and Ford Billings, WCAE, Pittsburgh. 
eg row, left, old friends meet again. Left to right, W. L. Smith, Bell Laboratories; H. E. Camp- 
S|, Barry Bingham and W. Lee Coulson, WHAS, Louisville; Charles Powell, Graybar Electric. Center, 
general manager, Affiliated Broadcasting Co., Chicago, looks nonchalant. Right, Herbert 
Trans-Radio Press Service, chats with Jacques D'Armand, United Press, and two Capper men, 
W. A. Bailey, WLBF, Kansas City, Kan., and E. C. Nash, WIBW, Topeka. 


ta Gygi, 
Moore, of 


Third row, left, Theodore C. Streibert, vice-president of WOR, New York, smiles at his boss, Alfred J. 
McCosker, while William G. Rambeau, radio rep, stands between. Center, L. B. Wilson, of WCKY, 
Cincinati, shows Herb Akerberg, of CBS, what's what. Right, a couple of radio pairs from the Coast. 
They are Neal Russell, of KGFJ, Los Angeles, with Mrs. Russell; and Mrs. A. J. Victor, with her hus- 
band, of the same station. 
Lower left, Lots of good things to eat here. Enjoy'ng them are Arthur Hull Hayes, Radio Sales, New 
York; J. Kelly Smith, WBBM, Chicago; Jack Van Volkenburg, CBS, Chicago; James A. Shouse, KMOX, 
St. Louis; and John McCormick, WKRC, Cincinnati. On the other side of the board are Elizabeth Black, 
of Ruthrauff & Ryan, and L. Allen Weiss, WJR, Detroit. Center, Arthur B. Church, of KMBC, Kansas 
City, chairman of the commercial committee of the NAB. Right, two radio sisters, Luella Ruth and 
Emma Cannam, of WOW, Omaha, bestow a break upon W. J. Rothschild, W. E. Lancaster and R. H. 
Malcomson, all of WTAD, Quincy, Ill. 
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ADVERTISING AGE 


ARTHUR B. CHURCH, Presi- 
dent— Pioneer broodcaster and 
outstanding radio station mana- 
ger and showman. Hobby: ‘‘Edu- 
cational Entertainment.” 


ERLE H. SMITH, KMBC News 
Editor, war aviator, veteran edi- 
tor, publicist and fiction writer 
—and KMBC Newscaster voice. 


TED MALONE —for years | 
KMBC Program Director — now 
in New York broadcasting “Be- 


tween the Bookends” on CBS 


Network; and producing ‘’Phe- 
nomenon Electrifying History” 
on transcription. 


GOMER COOL, writer “Red 
Horse Ranch” transcription pro- 
gtram—featuring Western drama 
and music by KMBC’s nationally 
famous “Texas Rangers” group. 


FRAN HEYSER, Production 
Director — Versatile actor, an- 
nouncer and ace producer of 
stage and radio plays. 


EVERETT KEMP, “Uncle Ezra 
Butternut—in Happy Hollow 
since 1929, and writer of Happy 
Hollow feature on Coast to 


Coast, Columbia Network. 


One of America’s first stations to specialize in quality of transmission as well as quality of 
programs, KMBC is today modernizing its studios with the latest acoustical developments 


BEST PRIOGRAMS ON /VHE AIR*+*+ DAWN TO MIDN 


LARRY SHERWOOD, Public 
Events Director and Special Fea- 
tures Announcer — KMBC and 
CBS listeners like his dynamic 
delivery. 


PHIL EVANS, voice of the 
KMBC “Good Morning” Farm 
Progrom,and farm market news- 
caster. 


by Johns-Manville + « + This will enable the new 5,000-watt Western Electric wide-range 
high fidelity transmitter-installation to radiate as nearly perfect as now possible the out- 


standing program material for which KMBC has become nationally famous. 


“JIMMIE” PATT—Even John 
at WGAR and Ralph at WIR 
take off their hats to their young- 
er brother when it comes to suc- 
cessfully threading the maze of 
rogram traffic problems— 
KMBC Traffic Manager. 


KENNETH KRAHL, Studio Di- 
rector — whose technical super- 
vision of KMBC programs has 
been a major factor in their con- 
sistent excellence. 
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